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A.B.C. net sales for the Period 
JULY — DECEMBER, 1954 


WOMAN ..... . 3,099,569 
JOHN BULL.... . . 1,184,565 
ILLUSTRATED... .. . 971,376 


PICTUREGOER .... . 442,187 


EACH THE LEADER IN ITS FIELD 


KH 


A full list of A.B.C. net sales for ODHAMS Periodicals will be published as soon as available. 
For Advertisement Rates and any other information, telephone or write to 
HARRIS KAMLISH, Advertisement Director, ODHAMS PRESS LIMITED 
96-98, Long Acre, LONDON, W.C.2. Telephone : TEMple Bar 2468 
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ADVERTISER'S WEEKLY 


LONDON & MANCHESTER 


‘British designer 
wins USA awards 


In the fifth annual international! 
display contest organised by the 
American journal Display World, 
W. M. de Majo, the London de- 
signer, has been awarded five 
prizes (three silver medals and 
two bronze medals). 

They were in the following 
classifications: Window displays 
for tobacco and smoking equip- 
ment, second and third prize; 
designs for exhibition stands, 
second prize; travel displays, 
second prize; national adver- 
tiser’s display unit, third prize. 

Prizes were won for displays 
by the following British stores: 
Corsets, surgical garments: D. 
Moss, King’s Lynn (first); men’s 
neckwear: Stephen A. Green, 
Scottish Co-operative Wholesale 
Society Ltd., Glasgow (first); 
men’s hats: Arthur Sadler, 
Christy & Co., London (second) ; 
liquor, other bottled goods: 
Derry Purvis, Cowells Store Ltd., 
Ipswich (third); animated display, 
window: D. Moss (second). 

A record number of 3,587 en- 
tries was received for the Display 
World contest. 


24-hour service 
for posters 


A round-the-clock poster 
vice, tO announce matters ol 
urgency, has been launched by 
H. Albany Ward, of the Award 
Advertising group, under the title 
of “The Award 24-hour-day-and 
night poster service.” 

Mr. Ward, who runs his own 
printing press, feels that to help 
the police in cases of housebreak- 
ing, fires, floods, and so on, local 
printers would be willing to leave 
their beds to print the posters, 
while local billposters would 
stand by ready to post as they 
came off the press. 


scr- 


To The Editor .. 


An opportunity 


Sir,—-I wonder if other adver- 


| tising men share my belief that 


there is now on the market a type 
of product which is grotesquely 
under advertised: quick-frozen 
foods. This observation has been 
prompted by the announcement 
you carried a week or so ago 
concerning point-of-sale adver 
tising for the new Lyons orange 
drink. 

For quick-frozen food and 
drink as a whole, almost no 
advertising is carried on either in 
the press, on the hoardings, or in 
neon lights. And yet there are 
more selling points around these 
products than any other in the 
food field. They are fresher than 
the “market fresh” produce 
bought in the greengrocer’s ; 
every scrap in the pack can be 
eaten (a fact that makes them 
comparable as to price with the 
traditional lines); and for con- 


THIS WEEK 
Case history of Magic margarine, 
page 148 
NEXT WEBK 
Quarterly direct mail feature 


venience in the kitchen no house 
wife can have two opinions about 
the superiority of quick frozen. 

And yet no advertising! Can 
anyone tell me why ? 

My theory is that the manufac- 
turers are selling all they can 
produce and they believe that 
they do not need advertising. 
They are increasing their produc- 
tion capacity but are relying upon 
word of mouth recommendations 
and a bit of point-of-sale here 
and there to take up the increased 
volume from the factories. 

It is to be hoped, for their 
sakes, that they know what they 
are doing. But here is a note 
of warning that possibly they 
have not yet heard. 

The big American journal 
Quick Frozen Foods will be pub- 
lishing soon—I think in March 

a comprehensive survey of the 
European market for frozen 
foods and the thinking behind it 
is this: 

Here is a vast market. The 
housewives have taken to the 
product like ducks to water. 
You can sell the stuff without 
advertising as of now. Exist- 
ing production capacity in 
Europe, including the United 
Kingdom, is utterly inadequate 


for advertising 


to cope with the potential 
demand and anyone that comes 
into this market with a reason- 
able amount of promotional 


activity will be able to clean | 


up in an enviable manner. So 

what about it, American pro- 

ducers ? 

The situation from an adver- 
tising point of view surely 
amounts to this: unless British 
brands can quickly establish 
themselves as household words 
in the minds of the British con- 
sumers—producers on the conti- 
nent and in the United States 
may beat them to it. 

MONTAGUE SLINEI 
Wadebridge. 


Plane signs 


Sir.—One of our clients, BKS 
Air Transport Ltd. operating 
from Newcastle Airport, has for 
a long time been carrying illu- 
minated signs over Germany with 
letters 6 ft. deep and up to 3 ft. 
wide. They are now about to 
operate the same service in this 
country. The sign is fixed under 
the wing structure. 

J. P. Touney. 
J. P. Touhey Advertising Agency, 
Newcastle. 

[ADVERTISER'S WEEKLY, on 
December 9, reported a claim by 
Space Neon that one of their 
planes, a Miles Aecrovan, was 
carrying the largest neon advertis- 
ing frame. The sign was 4 ft. 
high, 27 ft. long, and carried on 
the side of the plane.—Eprror.]} 


Too many plugs 
for youth 


Sir,—One is 
asked “Is advertising a young 


always being 
man’s business?” I suggest that 
to find the answer to this query 
you put yourself in the place of 
an executive of a company that 
is toying with the idea of launch- 
ing Out into advertising, and you 
are contemplating investing large 
sums of the company’s hard-won 
profits. 

Would you seek advice from 
the charming young man often 
requested in agency advertise- 
ments “age 21-30,” in the belief 
that his “wide experience” could 
guide you? Or, would you be 
more impressed with a mature 
man of middle age ? 

What is the average age of the 


JaNUARY 20, 1955 


MWerlistng 
LONDON & MANCHESTER 


Incerporated Practitioners in Advertising 
executives who have the “say so” 
on accounts? Are they cheery 
young men, or in the balanced 
middle-age-or-over category? 

The phrase, “advertising is a 
young man’s game” must have 
proved of great disservice 
advertising im _ general. j 
slogan or belief, by constant 
repetition, can make or mar a 
cause. 

To plug persistently the accent 
on youth is tantamount to 
admitting that technical know- 
ledge, time-developed experience 
and matured judgment do not 
rate in advertising, or that at 
least they are of little importance. 

STANLEY WoopWarpD, 
Hon. Publicity Consultant. 
The “Over Forty-Fives” 
Association. 


Group celebrates 


95th anniversary 


At the beginning of its 95th 
year, the House of Crusha, pub- 
lishers of the Tottenham and Ed- 
monton Weekly Herald, the 
Wood Green, Southgate and 
Palmers Green Weekly Herald, 
and the Enfield Weekly Herald, 
arranged a dinner and theatre 
party for members of the staff 
last Saturday. More than 130 
attended. 

The dinner was at the Waldorf 
Hotel and was presided over by 
lr. J. Bond, joint managing direc- 
tor, who said he hoped the firm 
would go on for another 95 
years. He presented to A. 
Barker, machine room charge- 
hand, a gold watch in recognition 
of his 52 years’ service. 

In proposing the toast to the 
firm, J. E. Smith, editor of the 
Wood Green, Southgate and 
Palmers Green Weekly Herald, 
spoke of the progress which has 
been made in the past year in in- 
stalling new machinery, introduc- 
ing new departments and in 
building up circulations and ad- 
vertising revenue. 


We are now using this method to produce 
FINE QUALITY SILK SCREEN PRINTING 


1A. Shankland Ltd. 


GRAFTON WORKS, LONDON,N.W.S. GUL 5595-6-7 
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ddie Brown, hard-hitting 

batsman, more - than - useful 
bowler and inspiring captain, is 
known to cricketers the world 
over, from Fenners to Fremantle, 
Born in Peru, educated at the 
Leys School and Cambridge 
University, he played before the 


War for Surrey. Captained 
Northamptonshire from 1949 to 
1953, the M.C.C. team in 
Australia. and New Zealand, 
1950-51, and England versus 
South Africa, 1951. Lives at 


Drayton Manor, near Daventry, 


“My Daily Mail ty rreppie Brown 


“7 HAVE BEEN a constant reader of the Daily 

Mail for many years. What I like so much 
about it is that the reports are concise and to the 
point, and the headings well spaced, so that it is 
easy to pick out the interesting news. 

I suppose most people like myself turn to the 
sports page first; and here, no matter whether 
it’s racing, football, the pools or cricket, every- 
thing is to hand and easy to follow. 

Naturally, my particular interest in sport is 
cricket, and here I would like to congratulate the 
Daily Mail on the great service it did cricket 


during the 1953 Australian tour of England, by 
obtaining Sir Donald Bradman to report the Test 
Matches. There is no doubt that his excellent 
articles gave the public an insight into the game 
which no other writer could give. Above all, it 
was a delight to read articles which contained 
constructive, and not destructive, criticism. 

The Daily Mail has set a high standard in its 
cricket reports. I am sure that the paper will live 
up to its own example, so that Daily Mail readers 
will continue to get a fair and true picture of all 
that takes place in every field of sport.” 
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Dates to Remember. 


service to advertisers and to its readers. 

Ever youthful and up-to-date in its approach to — 
the problems and needs of today, HOME CHAT 

commands confidence and enjoys a loyalty to 

be envied. Celebrate with us by taking space 

in the two issues dated 


March 19th and 26th 


FINAL COPY DATES FEBRUARY 16 and 23 ; 
: less tha 


254, 


National advertising will ensure greatly increased 
sales for these two special numbers 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, LONDON, E.C.4 


JANUARY 20, 1955 


In March, HOME CHAT celebrates its 60 years of og 


NET SALES 
(Jan-June 1954) 
564 Copies 
Page Rate £100 


n7 11 per page 
per 1,000! 


CENTRAL 8080. 
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London programme contractor gi lead 
on commercials TV ADVICE: | 


~ a oe 

TV BOOKINGS, RATES, NETWORK ‘PROPOSALS . dng contest hes 
PLANS REVEALED TO AGENTS aan ag ene 
First indication of the facilities to be offered to advertisers SECRE eee 


; Manufactur 
using commercial television by the programme contractors = Recommendations of c Inde- ers’ Associa 


. . : ‘ ” onto Yard 
is given in a letter sent to advertising agents by Associated pendent Television Authority's pall a wig 


of London Iinc., 
Rediffusion Ltd. advertising advisor mmittee USA, for this 


are to ‘ ecret ur ‘ ack was 
The letter is signed by George the moment can only be quoted Sublication i =e yore - oo in 
A. Laskey, who has been ap- as £X for ordinary periods: for Authority, an ITA spokesman a London by 
pointed advertisement manager peak periods the rate will be £X has stated me Yardley's 
by the contractors, who will con + 50 per cent, for off-periods the ’ FF cre studio The 
trol the Lon- rate will be £X —SO per cent, 5, forecast by Advertiser's or WENNINE PACK, 
don station whilst for test periods the rate Weexty last week ag : : ae hy Rape oi 
during mid- will be £X —70 per cent. Bevan. chairman _ sess cup and lalierten, was chaten 
week. The Amount of advertising: It is son, Ltd., was appointed acting from approximately 40 different Ameri- 
latter states anticipated that there will be six chairman of the committee at “(on shaving foam pacas. Yardley 
that it is diffi- minutes of advertising per hour its meeting last Friday. The shaving foam is not issued in this 
cult to ans- and, in addition, there will be first three meetings will be held = counsry. It is produced especially for 
wer all the provision for advertising docu- at fortnightly intervais 1s AMEE MRINE 
questions mentaries and shopping guides The ITA is meeting the pro- > ‘ e Py 
which adver- The company will fit advertise gramme contractors to-day I enny on Junior 
tising agents ments into the programme to the (Thursday) but no date has ¢ 
are asking best interests of all concerned yet been fixed for the signin > sa 
about com- Starting date: It is hoped that of the contracts — paper pric es 
mercial TV, if all goes according to present Jower power transmission tests From the first issue in February 
G. A, Laskey. as the com- plans this company will com- will start from a temporary both the “Junior Mirror” and 
pany has not = mence operations on the air on mast on the ITA site near “Junior Express” are to sell at 
yet signed its contract with the September 1. Croydon in-April 3d. an increase of Id 
Independent Television Autho- Network: It is intended that ‘ ae To warn newsagents of the 
rity, nor has the fee payable by there shall be, in due course, a A technical spokesman of the 8 Change of the Junior 
the contractors to the ITA been nation-wide network and pro- ITA has stated that it is hoped Poo. Beaverbrook News 
fixed vision for network bookings; the to issue a field control map os . . igo 
, : . Papers sent 38.000 promotion 
“A rate card will be issued as Company will be prepared to for +e a a cards with a new penny attached 
soon as possible after the terms accept such network bookings as emective range, within ten Trade press advertising an 
of contract at present under dis- With the proviso that it is under- days nouncing the Junior Mirror price 
cussion have been agreed, and it Stood that the final acceptance of Main purpose of the transmis- increase states that the paper will 
is hoped that this will contain all such bookings rests with the pro- sions will be to help aerial continue to be backed by 
the information you require,” say 8famme contractors concerned. manufacturers working on the “periodical advertising cam- 
Associated Rediffusion. @ Continued on page 132 technical problem. paigns.” 
“There is, nevertheless, some 
information which we can give , 
which may be of assistance to | 12a Sen THESE NATIONAL ADVERTISERS USE  pimerser 
you in planning campaigns for | Ascot Gas Water Heaters 


: Pears Cyclopaedia 
your clients.” The points in- | Billy Graham Philishave 


. Brewers’ Society. » yg Phoenix Bookcases 
clude; Brit. Elec. Dev. Assn. / VICE Plavers Cigarettes 
Sane " British Industries Fair Readers Lasoo 
Advertising — biel COM- | ara Iron & See! Fed. Riese 
pany will normally let advertising | Bryicreem Ronuk 
time in units of one minute, S.A. OFFICIAL OURNAL OF NALGO Sanatogen 
which, in fact, will consist of 


‘ Smarts Furniture 
fifty-eight seconds of sound honadiel State Express 


Littlewoods Mail Order Minty Bookcases Thorns Sheds 

Time in excess of one minute will : Sasenies National Milk Peblici i A, 
be charged pro rata to the , Midland Bank Natona! Savings Westminst + Bank 
minute rate. while advertisements | ¢ wate #9 Aimanads 
of 20 or 30 seconds will be CIRCULATION 250,000 MONTHLY Wood rye 
charged above the pro rata rate at 

Rates: There will be a basic 3 STANHOPE ROW, MAYFAIR, W.I. - 
rate for advertisements which at GROsvenor 3877 


ti >a 
me it i . 
p ip YM 
; va i ig a 
: at 1 it - 
+ : def .i 
a 
y aap: y ee 
Yj Cealou | | 
Z aaa , 
Pr ieee ‘ 
| YZ Exhibitic 


ADVERTISER'S WEEKLY 


The actual cricket ball with which Frank Tyson skittled out the Australian 


batsmen in the third Test is featured in the current “ 


display at their Fleet Street offwes. 
the ball 
“Daily Express” to 
Lancashire. 
will be inscribed the figures of 


fly it home 


Daily Express’ window 


After Tyson had been presented with 
by England skipper Len Hutton he accepted the offer of the 
to his 
The ball will be specially mounted. On the silver mountir 
the famous analysis: 


62-year-old mother, who lives in 


12.3—1— 1-4 


‘No plugs for radio’, Ireland’s 


agents told 


The Dublin Newspaper Man- 
agers’ Committee has informed 
advertis ng agents and advertisers 
that references to sponsored radio 
programmes should not in future 
be included in copy for publica- 
tion in the Irish national dailies 
and evenings . 

In recent months, says the 
Committee, there has been an 
increasing number of references 
in mewspaper advertising to 
advertisers’ sponsored pro- 
grammes from Radio Eireann and 
Luxembourg. 

It is understood that the 
matter has not yet been discussed 
b the Association of Advertisers 
in Ireland. 

In an endeavour to foster the 
use of the Irish language by 
advertisers a concession in the 


number of words of advertising 
permitted in a sponsored radio 
programme is to be introduced in 

1¢ near future, on condition that 
the additional words are in Irish. 


Wins Ridout Cup 


The Ridout Cup, the supreme 
iward for the Display Producers 
ind Screen Printers’ Association's 
innual competitions, and com- 
peted for by the winners of every 
award, has been won by Display 
Craft Ltd., with a showcard for 
Clark’s Skyline shoes. Display 
Craft Ltd., were the winners of 
the Saville Award. Runners-up 
were A. & H. Print Processes, and 
joint third place was taken by 
Presentation Ltd., and R. Foster 
Displays Ltd. Full results of the 
competitions will be given next 
week, 


132 


@ Continued from page 131. 
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TV programme contractor 
promises rate card soon 


Advertising material: 
regulations on advertising will 
probably be made by the ITA 
under the direction of the Post- 
master-General. The company 
will, nevertheless. reserve to itself 
the right to refuse or censor any 
advertising material submitted, 
without stating the reason. It is 
therefore desirable that adver- 
tising agents should submit films 
or scripts as early as possible. 
It is essential that the final ad- 
vertisement should have been 
approved by the company at least 
14 days before it is due for 
transmission. It is desirable that 
advertising agents should have 
alternative copy available for 
substitution should the company 
reject the first material submitted. 

Repetitions: There will not be 
any objection. as far as the com- 
pany is concerned, to advertise- 
ments being repeated, but the 
company might consider over- 
repetition as grounds for refusing 
subsequent bookings for that 
particular subject. 

Commission: The company 
proposes during the first pefiod 
of its operations. up to Septem- 
ber 1, to pay 15 per cent com- 
mission to its recognised adver- 
tising agents, but reserves to itself 
the right to review the rate of 
this commission thereafter. 

Banned products: The company 
does not propose at this time to 
lay down any limitations on pro- 
ducts or services that may be 
advertised, but points out that 
these must be in accordance 
with : — 

1. an agreed code to be worked 
out by the programme con- 
tractors in conjunction with 
the ITA, 

2. any regulations laid down 


Certain 


IPA NAME FIRST SPECIALIST 


Mechanical production § and 
printing is the specialist category 
with thé most representatives on 
the first list of 37 associate 
members recommended by the 
president's council for acceptance 
by the council of the Institute of 
Practitioners in Advertising. 

Of the applicants who have 
been successful in recent inter- 
views for the new IPA category 
of associate members, || are pro- 
duction men. Next in numerical 
strength are copy and outdoor 
advertising with cight each. 
Other classes are: press media 
6; design—3; and films, radio 
and TV—1. 

No successful applicants have 
yet been interviewed in the finan 


cial and overseas advertising 
categories, or PR in agency 
practice. 


The IPA state that so far some 
150 to 200 applicants have been 
received for admittance by inter- 
view to the new category. Clos- 


ing date for 
January 31. 

Full list of the first 37 recom- 
mendations by the presidents’ 
committee is as follows: 

P. R. Allard (J. Walter Thompson 
Co. Ltd.), 1; H. Barnes (S. H. Ben- 
son Ltd.), B; J. F. Bennett (Young 
& Rubicam Lid.), G; L. A. Blom- 


applications is 


ficld (W. S. Crawford Lid.), E; 
R. G. Breeze (Erwin Wasey & Co.. 
Lid), G; F. Chinnock (Young & 


Rubicam Ltd.), I; J. W. Church 
(Foote, Cone & Belding Lid.), I; 
L. R. Clynick (London Press Ex- 
change Ltd.), A; S. Corthine (Austin 
Knight Ltd.), A. 

. & e—ere (McCann- ateen 
Advertising Lid.), A; K. H. 
Edwards (Willing’s Press } 
Lid.) G; R. H. Gentry (Lambe & 
Rubinson Lid), F; Edith E. Gott 


(Cravens Advertising Lid.), B; H. J 
Healing (Edward Walters Adver- 
tising Lid.), I: W. A. Hill Gohn 
Haddon & Co., Lid.), 1: C. J. Hof- 


ton (Rumble, Crowther & Nicholas 
Lid.), B; R. H. Jowett (Technical & 
General Advertising Agency Lid.), 

M. Lacon (Alfred Bates & Son, 
Lid.), 1; L. V. Matthews (W. S 


ASSOCIATES 


Crawford Lid), I Phillis G. 
McTerney (Saward, Baker & Co., 
Lid.), B: G. O. Mitchell (Foote. 
Cone & Belding Lid.), |: R. Nelson 
(Outdoor Publicity Lid.). G; E. A. 
Phillips (J. Walter Thompson Co. 
Lid.), |; G. Poppleton (G. S. Royds 
Lid.) B; E. A. R. Puplett (Poster 
Services Lid.). G; E. H. Roberts 
(London Press Exchange Ltd.), F: 
F. G. Seabrook Vohn Haddon & 
Co. Lid). F: A - Sykes (Outdoor 
Publicny Ltd.) 

A. B. ee, (Technical 
tising Service). I; C€ 
(Lambe & Robinson Lid.) G; 
R. J. Thorley (Reid Walker Adver- 
tising Lid.), 1; Grace M. Vaughan 
(Saward, Baker & Co.. Ltd.) B: 
G. F. Walker (C. J. Lytle (Adver- 
tising) Lid.), F; W. D. Way (S. H. 
Wright & Co., Lid.), F; G. Welsh 
(Saward, Baker & Co., Lid.), G; 
W. R. Yeaman (Douglass & Co., 
Lid.), B; D. . Young (Frederick 
Aldridge Ltd.), B. 

NB: Key to om Categories is: 
A—design; B—copy; E—films, 
radio and TV; F—press media; 
G—outdoor advertising: and I— 


Adver- 
Terdrey 


mechanical production and printing. 


by the Television Authority 
or the Postmaster-General, 
3. the policy of the company 
as it may develop. 
Bookings: Ihe company will be 
prepared to accept bookings im- 
mediately after the issue of its 
rate-card, but agents may rest 
assured that arrangements will 
be made for a fair and equitable 
distribution of the time available. 
Mr. Laskey. as advertisement 
manager, will be assisted by John 
Clark, assistant advertisement 
manager of the Daily Sketch 
since it was acquired by Asso- 
ciated Newspapers, who has been 
appointed deputy advertisement 
manager. 
Mr. Laskey and Mr. Clark re- 
turned from the USA just before 
Christmas. 


LPE float new 
company to 
handle TV 


London Press Exchange Ltd. 
have formed a new subsidiary 
company to handle cinema, radio 
and television advertising. It is 
to be known as Immedia Ltd. 

It will take over the personnel 
and operation of the agency's 
screen, radio and __ television 
departments, and will be respon- 
sible to the LPE management and 
account directors for the plan- 
ning, creation and operation of 
advertising campaigns in these 
three media. 

J. S. Beard and J. Doff of the 
LPE screen, radio and television 
department have been appointed 
executive directors of the new 
company, and Mr. Beard will act 
as manager. Also joining the 
board as executive director is 
Harold Purcell, the theatrical and 
film producef. 

The full board will be: Major 
G. Harrison (chairman), C. A. S. 
Ducker (vice-chairman), J. S. 
Beard, A. Bristow, J. Doff, 
R. D. L. Dutton, L. G. House, 
and H. Purcell. 

The company will operate from 
55, St. Martin’s Lane, W.1. 


Not enough TV 
films unless 


J. B. Raper, sales manager of 
TV Advertising Lid.. has warned 
that the cost of TV advertising 
will have to be known before 
the end of January, or it will be 
im possible to get enough first- 


Speaking in Manchester, he 
said that in relation to return he 
did not think that the cost of TV 
advertising would be so astrono- 
mical as some people appeared 
to think. 
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S. C. Peacock Ltd. recently gave a party at the Cock Tavern, Fleet Street, 
to introduce their new clients, Mutual Touring Lid., to the press. The 
company has been formed to run luxury coach tours on the continent. 


The chairman is the Earl of Shrewsbury and Waterford. 
P. Rossi, account executive, S. 


are (left to right) 


Pictured here 
C. Peacock Lid.; 


Gordon Elms, director, 8. C. Peacock Lid.; the Earl of Shrewsbury and 
Waterford; and H. H. Bentley, managing director, Mutual Touring Lid. 


day mewspapers to advertise their tours. 


Mutual sites will be using six-inch doubles in national daily and 
ur 


Design Group 
sign Dutton 


The Design Group Ltd. have 
signed a seven-year-contract with 
Norbert Dutton, who has been 
appointed creative director of 
their industrial design and package 
division. 

In view of this development, 
say Design 
Group Ltd. 
they have 
moved to 
Furnival 
House, 14-18 
High Hol- 
born, W.C.1, 
where the in- 
dustrial de- 
sign and 
packaging 
division will 
operate. The 
Desiga 
Group com- 
mercial art division will also 
operate from this address. The 
present chairman of the group, 
Richard Lonsdale-Hands, the in- 
dustrial designer, has resigned 
from its London board in order 
to obviate the possibility of a 
conflict in the interests of the 
clients of the group and of Richard 
Lonsdale-Hands Associates. In 
view of the financial connection 
his place on the group’s London 
board has been taken by his 
personal assistant, Sir William 
McLintock. 


N. Dutton. 


Paul E. Derrick 
winding-up 


Mr. Justice Vaisey in the Chan- 
cery Division on Monday made 
an order for the compulsory 
winding-up of Paul E. Derrick 
Advertising Agency, Lid., on the 
petition of William Reed, Ltd., 
of Eastcheap, London, E.C. 

P. Foster, for the petitioners, 
said they were creditors for £306. 
There were eight supporting 
creditors of whom he represented 
seven. E. I. Goulding appeared 
for the eighth—the Brilish Trans- 
port Commission, who had a 
debt of £1.873. The respondent 
company had gone into voluntary 
liquidation, and R. Instone ap- 
peared for the voluntary liquida- 
tor, who did not oppose the peti- 
tion. 

R. Instone said the voluntary 
liquidator thought the creditors 
were entitled to wha'‘ever form 
of winding-up they chose. Mr. 
Goulaing, who said the British 
Transport Commission were the 
largest creditors, assented. 


Revenue * doubled’ 


Advertising revenue for the 
British Farmer, the monthly 
journal published by the National 
Farmers’ Union, has _ nearly 
doubled during the past year, 
States the Union's annual report. 
The result is that the net cost to 
the Union has now been reduced 
by 95 per cent. 


‘Radio Times’ to be printed in Scotland 


The British Broadcasting Cor- 
poration are to expand the 
Radio Times printing facilities. 
They state that this step has be- 
come essential as sales have now 
risen to more than 8} million 
copies a week. 

It has been decided that two 
centres of production and distri- 
bution will be used and by ar- 
rangement with the BBC, Water- 
»w & Sons. Ltd. are negotiating 
with the East Kilbride Develop- 
ment Corporation for the erec- 


tion of a factory at College 
Milton. Here they will produce 
some of the Radio Times output 
for distribution in Scotland and 
the North of England. 

Three Crabtree rotary maga- 
zine printing presses of the same 
type at present in use in Water- 
low’s factory at Park Royal have 
been ordered, and it is expected 
that the new factory will com- 
mence production by mid-1956. 

East Kilbride is a development 
area south-east of Glasgow. 


ADVERTISER'S WEEKLY 


llow to create effective 
television commercials 


The publishers of Apvertiser’s Weerkty have 
—— the British and Commonwealth rights to “The 
Television Commercial,” by Harry Wayne McMahan, 
a vice-president of VicCann-Erickson, New York. 

This is the first book published anywhere devoted 
exclusively to the television commercial. It is a practical 
manual on television advertising, showing how to create 
effective commercials for every type of product and 
service that is suitable to this immensely powerful new 
medium. 

It considers both fact and theory. It studies the 
successful ideas of advertising men, the yardsticks that 
measure these ideas and the production techniques that 
develop them into better television commercials that sell. 


Various techniques examined 


It is significant | 
TV commercials to 
mick” openings, o 
jingles-for-jingling 
extravagant and 
results with prod 
towards 

® believability in 

® believability 

® simple, useful 
® better psycholovical understanding of the viewer 

® better meth 0 build good will, audience loyalty 

® combating rising production costs 

® wholesome, reasonable appeals. 


There are special chapters on cartoon, live action, 
stop mouon, puppets, photo animation, sound tracks 
and the singing jingle, station-break spots, budget 
control, writing and producing responsibilities, as weil 
as an analysis of the new trends in TV commercials as 
revealed by various research studies by agencies, adver- 
tisers and sociological study groups. Over 100 illusira- 
tions and many case histories highlight the text, making 
it both a handbook and a guide for everyone concerned 
with commercial television. 


Limited number available 


it the author stresses the need for 
move @way from irrelevant “gim- 
r-use of optical and other tricks, 
ake, paid testimonials, vulgarity, 
substantiated claims, too-perfect 
ts obviously “touched up,” and 


1onest claims 
| demonstration of product 
formation 


The author started in 1935 to pioneer new writing and 
production techniques first in film advertising, then in 
television commercials. Altogether he has been execu- 
tive producer of more than 5,000 commercials, half of 
which he wrote ; io the last three years he has received 
more than a dozen awards by advertising groups in the 


United States. He is now vice-president at McCann- 
Erickson in charge of television commercials. 

“The Television Commercial—How to create and 
produce effective TV advertising”—by Harry Wayne 
McMahan is available only from Business Publications 
Ltd., 180 Fleet Street, London, E.C.4, at 35s. per copy 
postage paid. The edition is imported from the 
States—only a limited number—so please send in your 
order now if you wish to be sure of your copy. We 
are making this book available at a price a fraction 
below the dollar price in the United States ($5.00). 
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All the latest ABC figures... 
‘Express’ and ‘Star’ show increases 


Stability is the general picture that emerges from the latest 
ABC figures for the July to December 1954, period. Once 
again many papers have registered a slight drop compared 
with the first half of the year, while remaining above the 
level reached in the second half of 1953. 


Among national papers that 
have registered increases are the 
Daily Express, which has risen 
by about 28.000 to 4,097,106, and 
the Sunday Express, which now 
stands at 3.282.313 The Star 
has made the notable increase of 
about 66,000 to the figure of 
1,068,341 

The Kemsiey group has also 
done remarkably well. Of its 24 
journals, all but three have gone 
up over the past 12 months 
Among these increases are Sun- 
day Times by 49.224 copies. the 
Empire News by 55.640. and the 
Sunda Graph by 66.468 In 
the 12 months July-December 
19 to July-December 1954 
total Kemsley sales have in 
creased by 244.872 to 8.137.703 

Figures are as follows (in eact 
case the July-December 1953 
certified figure is given first, fol- 
owed by the July-December 


1954 ABC figure) 

Sunday Times, 551,042, 600.266: 
Empire New 1,938,661, 1,994,311: 
Sunda Graphic 1,138,994, 
1.205.462 Sunday Chronicle, 

7 826.425: Sunday Sun (New- 
castle), 208,113, 216,115 Sunday 
Mail (§ nd), 624,704, 645,118: 
Da Dispatch, 450.853, 465.537 
Newcastie Journal & North Mail 
129.841 131.837 Shefield Tele- 
graph 102,855 103,480 Dail; 
Record (Scotland), 332,925, 345,517 
The Press & Journal (Aberdeen) 
66,963 68.924 Western Mai 
(Wales), 78,071, 80.567; Evenine 


Chronicle (Manchester), 264,662, 
274,008; Evening Chronicle (New- 
castle), 269,791, 271,735; The Star 
(Sheffield), 189,634, 201,227; Even- 
ing Gazette (Middlesbrough), 
109,556, 112,993; Evening News 
(Glasgow), 137,587, 152,935; Even- 
ing Express (Aberdeen), 78,629, 
80.836; Northern Daily Telegraph 
(Blackburn), 105,374, 107,810 
South Wales Echo (Cardiff), 151,994, 
165.227; Stockport Express, 35,343 
36,163 ; Macclesfield Times & 
Courier, 17,293, 17,631; Weekly 
Journal (Aberdeen), 15,417, 14,965 
Weekly Mail & Cardiff Times 
19.476, 18,614. 

Among journals which provide 
res for the whole year are the 
ywing (the 1953 figure being 
wed by that for 1954) Falkirk 

Herald series, 33,859, 34,440 ; Paisley 
Renfrew Gazette and Barrhead 


ws, 11,204, 11,120; Bridlington 
Free Press, 10,170, 10,413; Mont- 
mery and Merioneth County 
Times, 12,935, 12,895; Scarborough 
Mercury series, 40,618, 31,165 
iemptorist Record, 37,404 


89, 
Average net sales of the Oxford 
Vail for July to December 1954, 
39,332, do not include sales of 
Sports Mail which since August 
4 has been registered as a 
parate publication. The net sales 
he Oxford Mail and Sports Mail 
ng the half year together aver- 
d approximately 42,500, an 
crease of more than 1,000 over the 
1954 figure of 41,406 and of 
> than 2,500 over the December 
53 figure of 39,853. 
Further ABC figures are given in 
table on the right. 


Circulation target beaten—by 17 


A total of 46 units of space 
were taken in the first issue of 
Garage and Transport Equip 
ment, the new controlled circu- 
lation journal published last week 
by Hulton Press 

Advertisers included British 
Thomson-Houston, Shell, Minne 
sota Mining and Manufacturing 
Co., Laycock Engineering Ltd 
and Wolf Electric Tools 

The guaranteed controlled Gr- 
culation of 15,000 was exceeded 
by 17 copies. “There is already 
an indication that this figure wil! 
mecrease owing to requests from 
within the trade,” state Hulton 
Press 

A reader-service form and a 
product-finding index are in 
cluded in each issue—a service 
which, Hulton say, has contri 
buted greatly to the success of 
their other controlled circulation 
journal, Production Equipment 
Digest. A recent analysis of en 
quiries has revealed that 92 per 
cent of all advertisements carried 
in this journal had brought 
enquiries through the readers’ 
service, excluding direct enquiries 


First issue is sent 
to all retailers 


First issue of the quarterly 
Wallpaper and Paint Retailers’ 
Journal contains 96 pages and 
covers. It has been sent to every 
paint and wallpaper retailer in 
the country. 

Page size is 8} in. by 5} in 
and the rates are £35 per page in 
four colours, £25 in two colours, 
and £20 in black and white 

The advertisement management 
is handled by Magazine Adver- 
tising Ltd. and the first issue con- 
tains 56} pages of advertising, 26 
of them in colour. The journal 
is the official organ of the Wall- 
paper and Paint Retailers’ Asso- 
ciation of Great Britain. Printers 
are Loxley Brothers Ltd 


Paper closes after 
14 weeks 


After 14 weeks’ publication 
the Oldham Mid-Week Mirror 
has closed down 
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QUARTER OF A MILLION ON KEMSLEY SALES 


Daily Express 

News Chronicle 

Sunday Express 

Evening Standard 

Star ' 

Evening Citizen 

Airdrie & Coatbridge 
Series * 

Largs & Millport Weekly News 

Impartial Reporter 

Portadown News 

Kerryman 


Advertiser | 


County of Middles: Chronicle 
Series 

Ilford Recorder 

London Counties Newspapers 

Richmond Herald & Barnes & 
Mortlake Herald 

West London Observer 

Birmingham Post 

Leamington, Warwick, Kenilworth | 


& District Morning News 
Liverpool Daily Post 
Western Morning New 
Yorkshire Observer 
Birmingham Mail 
Bolton Evening New 
Cumberland Evening News 
Evening Express, Liverpool 
Evening News & Southern Daily 

Mail, Portsmoutt 
Guernsey Evening Pr 
Halifax Daily Cour 
Huddersfield Daily F 
Liverpool Echo 
North Western Evening Mail 
Northern Daily Mai 
Sunderland Echo 
Telegraph and Argus, B 
Western Evening Her 
Barrow News Series 
Birmingham Weeki, | 
Cambridgeshire Tin oup . 
Cannock & Hednes/ idvertiser 
Cornish Guardian Ser 
Cornishman 
Cumberland News 
Darlington & Stockton Times 
Essex County Standard Series 
Falmouth Packet & Cornish Echo 
Hampshire Telegraph & Post 


& Guardian 
miner 


dford 


Hertfordshire Mercury & County 
ress 
Huddersfield Weekly Fxaminer 


Keighley News & Binek 
Lancashire Journal Series 
Lancaster Guardian Series 
Newark Advertiser 
North Berks Herald & 
Advertiser 
North Wales Weekly N: 
Oxford Times 
Surrey Advertiser & ( 
Wednesday edition 
Saturday edition 
Wiltshire Gazette 
Wiltshire Times 
Yorkshire Observer Budget 
Radio Review 
Charles Buchan's Footbal 
Woman 
John Bull 
Illustrated 
Picturegoer 
Spread Eagle 
Fishing News 
Fish Selling 
Journal of the 
Institute 
National Journal 
Civil Engineering & Public Works 
Review 


Chronicle 


Didcot 


Series 


y Times 


Monthly 


Royal Sanitary 


July-Dec., 
1953 


4,133,396 
1,360,943 
3,248,211 
766,687 
1,100,505 
194,724 


29,384 

51470 
7,154 
25'453 


42,499 
36,201 
86,236 


10,382 
21,547 
38,656 


9,661 
74,667 
61,646 
30,064 

292,706 
83,267 
18,836 
95,218 


105,174 


23,301 


6,595 
20,923 
31,164 


1,063,963 
440,473 
11,676 


$,020 


Jan.-June, 
1954 


4,069,211 
1,315,771 
3,243,489 
761,292 
1,102,546 
202,916 


30,206 
5,422 
11,706 
7,365 
26,920 


43,860 
37,778 
88,140 


10,582 
22,576 
40,024 


10,091 
76,024 
62,948 
29,897 
298,164 
84,917 
18,345 
96,076 


105,050 
11,127 
43,644 
47,446 

386,027 
28,452 
31,753 
81,745 

123,046 
67,373 
15,559 
35,178 
66,631 
13,387 
24,623 
16,565 
38,777 
35,490 
50,118 

8,193 
24,530 


21,655 
26,155 
25,802 
85,987 
23,446 


6,680 


1,196,074 
1,020,963 
438,357 
11,833 
4,227 


| 


July -Dec., 
1954 


4,097,106 
1,303,786 
3,282,313 
755,311 
1,068,341 
197,543 


29,948 
5,487 
11,675 
7,388 
27,790 


43,705 
38,195 
86,372 


10,729 
21,739 
40,589 


10,361 
76,258 
64,048 
30,720 
290,313 
84,609 
19,133 
98,833 


105,471 
11,136 
42,766 
47,057 


AND NOW—IT’S 


After Schweppeshire, 
Schweppes Ltd. now plan to put 
the 49h state in the USA on the 
map with a campaign which will 
begin in March. The state will 
be called Schweppsvivania 


SCHWEPPSYLVANIA 


Copy will be by Stephen Potter 


and the art 
Sainthill 


work by 
Schweppes’s 


Loudon 
agents, 


Clifford Bloxham & Partners 


Ltd., 


will be 


responsible 


for 


blocks and space bookings 
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‘Rapid strides’ have made British packaging 
best in the world 


‘NOT TOO LITTLE—NOT TOO MUCH’ 


ADVICE AT EXHIBITION OPENING 
Standards of British packaging were very high—possibly 


the highest in the world, said Mr. H. F. C. Crookshank, 
Lord Privy Seal, opening the Packaging Exhibition at 


Olympia on Tuesday. 


The Exhibition 
Friday, January 28. 

“A great deal of work and re- 
search had gone into the develop- 
nent of the industry which was 
making such rapid strides,” said 
Mr. Crookshank, who was sup- 
ported by Mrs. V. L. Pandit, the 
High Commissioner for India. 

Speaking at an _ inaugural 
luncheon which followed the 
pening ceremony, Mr. Crook- 
shank said that probably the first 
example of packaging in history 
was the Trojan Horse—it had 
delivered something quite un- 
expected to the people of Troy 

Official aid 

He mentioned the part that the 
government played in helping the 
advancement of packaging. In 
Nigeria there was a tropical test- 
ing station and in Canada an 
establishment for testing packs in 
arctic conditions. 

He gave a warning, however, 
that packaging should not be 
overdone. People must not be 
allowed to complain “All this 
wrapping, just for this!” And 
yet goods must not be allowed to 
be delivered in a spoilt condition 
because of inadequate packaging. 

“There is a great field for ex- 
tending packaging,” he continued. 
“I hope and wish more bread 
could be packed, for instance. It 
is something we all eat and all 
cee terribly badly handled. 

‘I think this is one of the most 
fascindting exhibitions I have 
ever had the privilege of going 
round The arrival of new 
shopping techniques, such as self 
leads to new openings for 
the foresight and gift of imagina- 
tion which plays such an essential 
part in this industry.” 


Health problems 


Mrs. Pandit said she was very 
npressed with what she saw 
There was virtually no wrapping 
) India, with the result that they 
were faced not only with a 
serious problem regarding health 
but of being unable to get their 

the market in the first 
India was represented in 
he exhibition, and she hoped 
that her country would be able to 
benefit from the efforts and 
labours of those in the exhibition 

An appeal for closer collabora- 
tion in the industry was made by 
4. F. Cowan, chairman of the 
Institute of Packaging. 

‘Members should feel 
free to discuss technical 


closes on 


service 


piace 


more 
pack 


aging processes,” he said. “En 
courage your technical people to 
join the Institute and give them 
authority to exchange _ their 
technical knowledge Faulty 
packaging ultimately affects us 
all Some indication o ity 
judged from the 1 
stand at the Pach 
Medway multi-wa h 
meal as a punchbag ) I 


He spoke of the important part 
mechanisation was playing in the 
industry “We cannot go on 
elaborating our containers with- 
out the help of the engineers,” he 
declared. But he warned that 
designers should always look 
ahead, because by the time mass 
production on a pack had got 
under way the design could pos- 
sibly be out of date 


The exhibition was a record 
It was useful, creative and well- 
balanced, he said 


Attractive, colourful—a must 


for artists and advertisers 


by Our Exhibitions Correspondent 


With over 200 exhibitors, including the leading packaying firms 
in Britain and many from Europe, the 1955 Packaging | xhibition is 
the largest yet staged in Britain and probably the greatest exhibition 
of packaging that has yet taken place in the world. 


The ground floor and gallery hard punching he gave best to 
of the National Hall and the the unbroken punching bag 
ground floor of the Empire Hall Don Cockell wil! t e Med- 
are completely filled by attractive way Stand each afterr of the 
and colourful displays showing first four days of ubition 
the many developments in the to autograph photog of the 
mechanisation of packaging, all demonstration 
contributing to higher produc The packaging division of 
tivity, and the many new Bowaters Sales Co., Ltd. have a 
materials and devices that have large and attractive stand in the 
emerged since the last Exhibition Empire Hall. This gives a com 
in 1953. Many of the stands prehensive display of protective 
have working demonstrations of @ Continued on page 138 
packaging, labelling, and other 
processes 

A convention, organised by the 
Institute of Packaging, is taking 
place during the Exhibition, and 
talks and discussions on various 
aspects of packaging will take 
place almost daily 

The press pre-view of the 
Exhibition was livened by an 
unusual demonstration on the 
stand of Medway Paper Sacks 
Ltd.. when Don Cockell, British 
heavyweight champion and world 
title contender, did his utmost to 
demolish a punching bag consist 
ing of a standard Medway mult: 
wall paper sack filled with 56 Ib 
of chicken meal. 

He was in ring kit and the 
“bout” was compéred by Eamonn 
Andrews After three minutes’ 


‘Our job is to sel hrough 
dealers and not ilers,” 
Charles C. Knights, cl an of 
the London branch Incor- 
porated Sales Mana \ssocia 
tion, has told mem! f the 


Sume 400 people, among them 
and the press, and fashion models 
Carlton Artists Lid. A dan 
Among those in the grou! 
Thompson), Joan Burgess 


Ve 


George 


secured by 
raphers seen here 
ibition while 
filled with half a hundredweight of poultry 
Tayleur (Publi 


artists 
attended a 
¢ band played jor those who wished to dance 


Medway Paper Sacks can be 
surrounding the company's 
Don Cocke uses a standard 


ists) Lid 


staged the event 


‘Sell through—not to—the dealer’ 


British 
uion. 

At a recent BSPA meeting Mr 
Knights outlined the history of 
marketing and merchandise, and 
said: “The standard of selling is 
now deplorably low in_ this 
country. Too many sales people 
are merely handers on of mer 
chandise—not salesmen at all.” 

He pointed out that there had 
been a great change in emphasis 
in sales promotion. It was no 
longer merely going down to the 
retail distributors through the 
various levels, with the manufac 
turers remote in ivory towers, but 
pushing up the consumer to meet 
the goods 

“You have to sell the retailer 
on the importance of display 
where your goods are concerned 
and make him see the difference 
between consumer demand 
which is a very rare thing 
consumer acceptability, 
pretty general.” 

They were selling through the 
retailer when they made him see 
that they were not selling 
merchandise to him but an 
opportunity to make a profit 


Sales Promotion Associa 


and 
which is 


people from advertising agencies 


Thank You" party given by 


above are (eft to right) Ted Jones UJ. Walter 
Plante (Young & Rubicam), 
White Gordon Stapely (Carlton Artists) and Tony Harris (Carlton 


Audre) 
Artiats) 
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& R appoint 
TV director 


Young & Rubicam Ltd. have an- 
nounced the appointment of Dan 
Ingman as director of television, 
R. McGrath as director of press 
and outdoor media. and John 
Dunk'ey as account director. 

Mr. Ingman joined Young & 
Rubicam in 1950 to head their radio 
department and has subsequently 
also taken command of both tele- 
vision and cinema activities. He is 
chairman of the newly-formed 
Advertising Agency Commercial 
TV Circle. member of the IPA 
TV negotiating panel and of the 
IPA film .advisory panel. 

Mr. McGrath joined Young & 
Rubicam when the company was 
founded and has been in charge of 
all media. planning and buying 
He has been in the advertising 
business for 30 years. and in the 
past was associated with W. S. 
Crawford Lid. Masius & Fergusson 
Lid. and Hulton Press Ltd 

Mr. Dunkliey was one of the 
first members of Young & Rubi- 
cam. joming the company in 1946 
He was an account executive for 
seven years. and during this period 
worked on most of the agency's 
major accounts. In 1954 he was 
appointed account supervisor di- 
recting a number of account 
cxecutlives 

* * 

Peter Barnett has joined Pictorial 
Publicity Co. Ltd. where he will 
be an account executive. After the 
war he went to Graham & Gillies, 
but he eventually left them in 1951 
to become the advertising manager 
for Manfield Shoes. To the public 
relations division of PP goes 
Margaret-Ann Ba'dwin, previously 
with the Daily Mirror and before 
that on the fashion staff of Vanity 
Fair. 

* * * 

Richard Blomfield has joined 
Kenneriey Edwards & Associates 
Lid.. Starting as a copywriter with 
Young & Rubicam Lid. Mr. Blom. 
field later became a radio producer 
and programme organiser for the 
South African Broadcasting Cor- 

ration. but returned to join 

ther & Crowther Lid. 
* . * 

Robert Nowell has joined the 
West End publicity department of 
Jenolite Lid manufacturers of 
industrial chemicals, as an editorial 
assistant 

* * 

One of the competitors in this 
week's Monte Carlo Rally is Peter 
Easton, PRO with Downtons of 
Fleet Street. He will be driving a 
privately-entered Ford Ze *< 
together with the owner, erry 

and they are starting from 
Monte Carlo itself as rt of a 
Zephyr team “captained” by Lord 
Carnegie. 


Gordon W. French, chief copy- 
writer to W. H. Emmett (Scotland) 
Ltd.. later absorbed by Peter A. 
Menzies Advertising of Glasgow, 
has been appointed first advertisin 
manager to Morrison's Associat 
Companies Lid. 

* * * 


Robert D. McEltheron, assistant 
PRO of Coras lompair Eireann 
(Transport Company of Ireland) for 
some years, has been appointed 
PRO. He joined the company in 
1926 and was for some time in 
charge of the city ticket and in- 
formation bureau. 

* * * 


Rex Williams, art director of 
Foote, Cone & Belding Lid. 
London. leaves by BOAC for the 
USA to-morrow (Friday). He will 
study creative and art planning, 
commercial television and many 
other aspects of the agency studio 
operauion. 

” 7 * 


Alan Betts. of Alan Betts Ltd. 
has been elected a fellow of the 
Royal Society of Arts. 


- OBITUARY... . 


D. Ingman. 


For ‘Herald Tribune’ 
London office 


Paul Singer-Lawrence, who has 
been with the North American divi- 
sion of Joshua B. Powers Lid 
since 1951 is joining the New York 
Herald Tribune's London office on 
February | as space salesman for 
both the American and European 
editions. 

* 


* * 

D. Crawley, who has been with 
the Bath and Wilts Chronicle and 
Herald group for !2 years. and 
advertisement manager of its Wilt- 
shire News since 1950, is to join 
the Straits Times Press as advertise- 
ment manager of the Malay Mail, 
Kuala Lumpur, next month. 


John Dunbar 


John Willis Dunbar, a director of 
Cdhams Press Ltd., and of the Daily 
Herald (1929) Lid., died at his home 

West Horsley, Surrey, on Sunday. 
He was 66, 

Mr. Dunbar was for many years 
responsible for the editorial direc- 

n of Odham's publications, being 

ointed managing editor in 1919, 
a year after joining the firm as 
editor of Kinematograph Weekly. 

He was a director of the Daily 
Herald since the incorporation of the 
present company in 1929. He 
hbeeame an executive director of 
Odhams Press in 1942 and a full 
member of the board in 1953. He 
was also a director of Odhams (Wat- 
ford) Ltd., and Willbank Publica- 
tions Ltd. 

When little more than a year age 
Mr. Dunbar reached the age of 65 
and decided to relinquish some of 
his responsibilities, W. Surrey Dane, 
chairman of the Daily Herald, paid 
this tribute: 

“As the member of the Daily Herald 
board responsible for the day-to- 
day editorial direction over a period 
of 23 years, he has discharged one 
of the most difficult tasks in the 
publishing world with sound judg- 
ment, with integrity and with dis- 
tinction.” 


W. J. Garnham 


William James Garnham, since 
1947 circulation director for Argus 
Press publications and later ap- 
pointed a member of the board of 
directors of the Illustrated Publica- 
tions Company Litd., died last 
Friday, aged 65. 


He had been 


closely associated with charitable 
activities in the newspaper industry. 

T. Chipperfield, chairman of 
the management committee of “Old 
Ben,” writes: 

“As a committee member he 
worked wholeheartedly and enthu- 
siastically for the Institution. He 
became a member of ‘Old Ben’ in 
1930 and in 1943 was elected to the 
management committee. He became 
a member of the audit committee in 
1949, vice-chairman of the manage- 
ment committee for 1950/51 and 
chairman from 1951 / 52." 


Sam Martin 


Sam Martin, a director of Pearl 
& Dean Ltd., where he was chiefly 
concerned with local sales, was 
killed in a motor accident last 
Thursday. 

A very close friend of Ernie and 
Dickie Pearl and Bobby Dean, he 
was associated with them in business 
for over 25 years. He leaves a 
widow, a daughter, and three sons, 
the eldest of whom, David Martin, 
is also a member of the Pearl & 
Dean organisation. 

The funeral took place on Sunday 
afternoon at Willesden. 


W.A. Young 


W. A. Young, formerly editor of 
the /ronmonger, has died in hos- 
ital at Colchester He was 87. 

r. Young started his career as an 
apprentice to the hardware and 
engineering trades and later turned 
to technical and commercial jour- 
nalism. He joined the staff of the 
lronmonger, in 1900 and was editor 
from 1925 to 1934. 


R. McGrath. 
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J. Dunkley. 


Bert Wilson, managing director of 
Wilson Advertising Litd., was 
recently married at Caxton Hall to 


Miss Barbara Bentley, of Dolphin 
Square, S.W.1, and Hove. Best man 
was Cecil Moores (right), head of 
Littlewoods Pools Ltd. 
* * * 


The directors, past and present, 
of Helen Jardine Artists Ltd.. gave 
a cocktail party at the Women’s 
Press Club last week on the retire- 
ment of Miss Helen Jardine. Mrs. 
Frida McLare, former sales direc- 
tor who has acquired the business, 
introduced her new co-director, 
Miss L. D. Hamilton. 

* * * 


E. J. Kirkman, formerly owner 
of Kirk Studio and more recently 
with the Grosvenor Studio, has 
been appointed sales manager to 
Morgan-Wells Studio Service. 

* * * 


The staff at the London office of 
Priestley Studios Ltd. will be in- 
creased when G. Williams is trans- 
ferred from Gloucester as an 
assistant to the London manager, 
Grahame Blundell. 

* * * 


David Scott-Atkinson, public 
relations and publicity officer to 
the Conservative Central Office in 
Yorkshire since July, 1947, is 
joining Nevin D. Hirst Ltd. as 
public relations executive. 


* * * 


New addition to the staff of 
Intam Ltd. is J. D. C. Flannagan, 
a recent arrival from Australia 
Mr. Flannagan was formerly South 
Australian chief account executive 
for Fortune (Australia) Pry. Ltd., of 
Sydney. At Intam Ltd. he will be 
handling a group of international 
accounts 

* * * 


Wynne Jones, for the past 5! 
years editor of the Bootle Times 
series, has been appointed assistant 
manager of the Chester Chronicle 
group. 


7 es a San 
_ |News About ~ Vepole. be | 
: See eee Brae + 4 ~ wes i 

on ———eE aa ‘ And 
ee | y ; ’ 
rs . , = 
ae a a a 
are 
es | 
ae 
fa M a 
2 2. . 
a : 
ee 
pa 
ae a 
fq ‘ 
: — a 
<h 
an | 
oe. 
i 
i 
a a 
Ep ' 
Y FUL MERE TS ©} = 22 ft 15 seeg* 11/- per wk 
a FILMS __ |. 50 ft 33 sees - 25/- per wk 
moe 


January 20, 1955 137 ADVERTISER'S WEEKLY 


Holidays are planned on Sunday 


kvery week the Sunday Pictorial goes into more than 
one out of every three homes in Great Britain. There 
it is read by every adult member of the family on the day 
they have the leisure to discuss the pros and cons and 
sales messages sink in. No doubt Mr. H. F. Brooker, 
General Manager of Blake’s (Norfolk Broad Holidays) 
Limited, was determined to cash in on this vast family 
readership when he decided to book spaces in the 
Sunday Pictorial. His confidence was quickly justified. 
He has found that both from the number of replies per 
advertisement and the bookings subsequently received, 
the Sunday Pictorial has always brought tremendously 
good results. In fact in most years it has proved the 
best puller of all national newspapers. 


re & 


THE SUNDAY PICTORIAL GOES INTO ONE HOME IN EVERY THREE 
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ntiinued from page 


Exhibitions Correspondent 
the Packaging Exhibition 


carriage and pro 


scaling machines are brought into 


Plastic containers 


Plastic bottles rang 
takes up the centre of the space . 


Temple Gate, an 
to 10 gallons for 


a tenth of other con 
uners of the same capacity 


The new acetate wrapping film, 
section devoted to the display of 


: polythene film with ited in film and pack form by 


forms of packaging has, 


incient Egyptians used for stor 
the carriage of liquids, powders 


large-scale model of 
shows a great variety of vessels, 


illustrating how 
numerous purposes 


1955 Packaging Ex 
hibition, but gives an idea of the 
remendous scope that 1s covered 
aging and wrapper purpose are 


the stand of Samuel Jones & Co., 


Lid., to give practical demonstra industrial designers 


laNtaky 20. 1[Y>> 


Strip cartoon 
ads will tell 
laundry’s story 


Strip cartoon advertisements 
ire to be used by one of the 
largest West of England laun- 
dries and dry-cleaners, Brooks of 
Bristol A strip two inches 
across five columns is booked to 
ippear nightly in the Bristol 
Evening Post on Friday, January 
28, for a period of just over three 
months 

Main aim of the campaign, 
state Brooks, is to convey to the 
housewife the comprehensive ex- 
tent of the service offered by 
modern laundering and dry The Teleproject 
cleaning techniques 


The central figure. acting as Film projector 


liaison between the reader and 


Brooks in the strips, is a girl in . ‘6 . 
her late ‘teens who is shown join in TV sel 


ing Brooks as a management 


> 
NP STPTTPE RE? 


7 


trainee The reader follows her To enable advertising agents 


through every stage of her train ind producers of film 
ing, both theoretical and prac- &fammes for commercial TV 
tical The degree of care and ‘Show their clients how they 


scientific thoroughness exercised @Pppear on home TV screens 
by a first-class launderer and British Films Ltd. have produced 
cleaner is stressed by the ads the Teleproject. In design it re 


Handling the vunt are Sembles a TV console and 
: e ce ‘ 


Haig-McAlister Ltd. who con- Srporates a 16 mm. sound film 


ceived the idea and yrepared the 
strips for Brooks of Bristol 


projector, which after lacing 
operated by the frontal controls 


an The 18 in. screen is claimed t 
give a clearly defined picture, wit! 


dimensions are 3 ft. 6 in 
3 ft. 2 in. high, and 2 ft 


point 
‘Creating atmosphere’ 


told ADVERTISER'S WEEKLY 
think that the creation of 
television atmosphere in 
agent’s offices will prove 


developed 
“In addition, industrial 


YISCOUM ganisations who take space 


sound reproduction sufficient fo: 
normal requirements Overal 


It is mounted on castors, and re 
quires only one lead to a power 


W. S. Watson, of British Films 


helpful to agents and clients, both 
at the present time and when this 
new advertising medium is full 


MODEL a 430.8 fF mcivw: saa hte today! national and local exhibitions 
will welcome the Teleproject.” 


The Teleproject is available for 
In a great tradition outright purchase as a complete 


veseseee great receiver ra unit or on hire for short periods 


Social postponed 


Several tie-ups with reanisations 


which use Viscount as a trade name Owing to an error in booking 


have been arranged by the publicity arrangements, the Red 


department of Aer Lingus, who are Hotel, Knowle, will not be avail 


now using Vickers , iscounts - = ible to the Midland branch 
main services to muion an {he th " I - 

ime ncorpor: - = q 
continent. Main feature in the link corporated Advertising 


ee ° o 
is to erprint a number of the Managers Association for 


existing Aer Lingus Viscount posters social announced for January 21 
with the type of copy shown above and the event has been postponed 


in a Philips’ tie-up until February 18 


CAMBRIDGESHIRE TIMES GROUP “*“ °ffss: TMS Shee 


AB.C. Figures 
Jan. to June 1954 


66,63 


Londen Representative : W H. WALMSLEY 


@ Fleet Serene, C4 Tel. Central 9963 
Northern Represemative : ARNOLD ELLIS 
+4 Cromtord House Manchester 4 Tel Bieckiriary 6967 
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lrums for the EE diately inside the main entrance 
- ection of a wide range of pro to the National Hall, and four 
jucts including costly chemicals, {yaaa 
yowders, creams and waxes and prominence, the Lighting Auto- 
aper bags of all descriptions matic, the two-length Tape 
nade from white and brown shooter, the two-length Electric -_ 
: vapers, greaseproof, glassine and Tapeshooter and the Tacky at 
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cellulose film Taper 1] 
The stand of John Dickinson 3 
: & Co., Lid., is an enclosed one Po 
wil window displays showing . 
wun ca a One of the features of the 
the firm's many packaging pro 
: «hibition s the ncreasing use 
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and 
ircularising 


Sampling 


A GROWING MEDIUM 


DURING 1954 Circular Distributors Ltd. gave out to householders in the U.K. 
96,237,437 samples and circulars. They included : 


SAMPLES: Biscuits - Breakfast Foods - Cheese - Drinking Chocolate - Detergents 
First Aid Dressings - Laxatives - Packed Food Products - Soup Powders - Starch 
Products - Tea - Toothpaste 


COUPONS: Beer - Bread - Detergents - Frozen Foods Household Cleaners 
Shampoos - Shaving Creams - Soap - Soup Powder 


CIRCULARS AND CATALOGUES: Bulbs - Departmenta! (Chemist and 
Fashion Store) - Mail Order Clubs - Radio Services - Rubber Gloves - Wine and 
Spirit Merchants 


If you wish to know more about this very effective form of advertising 


write for booklet to 


Circular Distributors Limited 


GLEN ISLAND MAIDENHEAD BERKS PHONE MAIDENHEAD 1120 
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‘Reader’s Digest’ 
ads: Circulation 
drops—by five 


Only five people in the 
United States have cancelled 
their sabscriptions since the 
publishers of the American 
edition of “Reader's Digest” 
announced that the magazine 
was to carry advertisements. 

Out of a 10 million circula- 
dion only 261 readers wrote in 
after the announcement. Few 
of them complained of the 
jecision but many applauded 
the ban on drink and cigarette 


advertising, said John I 
Maloney, “Digest” research 
director, speaking in New 


York recently. 


Models trained 


for new medium 


The title of the Midland Model 
and Mannequin Agency has been 

inged to MTF Studio Produc- 

yns. Ltd The company plans 
to extend its activities to the 
field of commercial television 
Services offered by the com- 
pany include fashion, art work 
and photography for commercial 
advertising purposes. The agency 
has its own models trained at its 
own training school, and for 
commercial TV the company 
plans to produce live shows, 
using these models, films and 
animated films for advertising. 

Shortly it is intended to instal 
a specially equipped stage studio 
for photographic purposes, com- 
plete with natural background re 
quired for publicity shots in 
order to cut down artists’ costs 
in adding in backgrounds. 
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Luxembourg plan a radio-TV link-up 


NEW REGULAR EUROPEAN 


SERVICE 


TO BE OPENED IN MARCH 
A new medium for British advertisers, Tele-Luxembourg, 
a TV network which will cover an area of Europe with a 
population of over four million, will be available from 


March 1. 

The service, which is being in- 
troduced by Radio Luxembourg, 
will be opened by the Grand 
Duchess of Luxembourg on Sun- 
day. After the ceremony a 
programme of films will be trans- 
mitted. Daily test transmissions 
of static pictures will be made 
until March | when regular pro- 
grammes will be transmitted for 
hree or four hours daily. 

Studios have been built in 
Luxembourg City, and they will 
form part of the general Radio 

xembourg organisation. 

Radio Luxembourg (London) 

1. which has the concession in 
Britain and the sterling area 

Radio Luxembourg’s sound 
idcasting, has acquired a 
ir concession for Tele- 
-mbourg. 

Pians are being devised for 
advertisers to make their adver- 
tising on Radio Luxembourg and 
lele-Luxembourg complemen- 
tary. In such instances special 
‘ies may apply. 

Clement Cave, general 
yager, Radio Luxembourg 
don) Ltd., said the technical 
blems at the moment were 
formidable, but as soon as 
vas possible to receive a signal 
this country, Tele-Luxembourg 
tld be beamed here. He said 
Tele-Luxembourg hope to 
ke part in Eurovision broad- 
Sts, particularly on big occa- 
j 5 

But at present, he said, it was 
ipossible to transmit commer- 
11 TV to this country because 

tain countries with non-com- 
vercial TV holding key trans- 


nitters would not be prepared to 
co operate. 


Many of the 80 free-lance artists represented by International Artists Ltd. 


Block-making 


. 
demonstration 
A demonstrati of a new 

Fairchild Electror Engraving 
machine was giver V. Siviter 


Smith & Co.. Lid 


sirmingham, 
the designers, ph 


iphers, and 


photo-engravers sesday. 

The equipment nonstrated 
is claimed to be first fine- 
screen machine t: e come into 
England, and fur specimens 
of yet finer scr will be 
installed shortly 

They are known 45 scanning 
machines and the ‘S$ as scan 
plates. Siviter S have set 
up a_ complete dependent 
scanning departme 

. >. 

Ad money ‘in\ «-tment 

in self-con!idence 


Brighton's pub! 
have been allowed 


committee 
send more 


money on advert this year 
by the resort's e commit- 
tee. 

In the first { ht of the 
New Year 4,250 8 were re- 
ceived from all oy 1e country 
from _— prospecti visitors—an 
all-time record gure is an 
increase of one-ti over the 
applications rec luring the 
corresponding per ast year. 

Sidney Butterw publicity 
director for Brig says that 
the increase is due to wider pub- 
licity. “It was a tremendous en- 
couragement to my department 
when we were all | to spend 
a little bit extra idvertising 


Brighton. That was an 
ment in self-confide 
paying off,” 


invest- 
ce and jt is 
he Slates, 


Odhams’ photo service 


A central picture service for all 
Odhams’ magazines has been set 
up at 189 High Holborn under 
the direction of Charles Parsons, 
manager of the syndication 
department. It will incorporate 
the existing photographic library. 
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worlds most ae 


This is one of the new “‘self-ani- 
mating” showcards invented and 
patented by Stanley Woodward, 
publicity consultant. A conven- 
tional type showcard has a pro- 
jected section which appears to 
fioat in space. It operates on the 
mobile principal. 

Orders are now in production for 
pharmaceutical products, a motor 
accessory. contectionery, a milk 


shake and foodstuffs. 


ne cosi is sau to be about 
2s. 8d. for a three-colour show- 
card. They can be produced by 


any printing process and in some 
instances the actual pack can be 
projected and animated. 


Titles have a 
‘romantic’ pull 


says editor 


The romantic appeal embodied 

in Burke's Peerage and Burke's 
Landed Gentry is one of the rea- 
sons for the large amount of 
editorial publicity they receive, 
according to their editor, L. G 
Pine. 
_.In a talk on “Public relations 
for unusual publications” to the 
Institute of Public Relations last 
week, he claimed that Burke's 
were carried along on a tide of 
tradition; they would always 
have a certain glamour about 
them—the glamour of corona- 
tions, ermine, and heraldry. 

Part of the success of Burke's 
Landed Gentry was due to the 


greatiy increased interest in 
genealogy. When the current 
(1952) issue appeared, he wrote 


to the editors of 16 class national 
journals asking them whether 
they would like to review it. The 
reviews written by working 
journalists won hands down in 
exposition over those written by 
the experts. Some 15 months 
after the book had appeared he 
was still getting press cuttings 
from as far afield as Hong Kong, 
Liberia and the Gold Coast. 

Mr. Pine attributed the huge 
number of press and diary notices 


went to the company's annual party at Park Lane House, London. Its function will be to find and received on another book he 
Pictured here are (left to right) F. C. Harrison. John Pimlott, Mrs. Rowland ‘SUPPly pictures required by edits, Who's Who in Music, to 
Hilder, Mrs. John Pimlott, Miss Pimlott, Mrs. F. C. Harrison and Rowland editors either from its own files the news value inherent in the re- 
Hilder. With representatives and staf} the number at the party totalled 175 or from outside sources. vived interest in music. 


A single 
insertion 
in the 


‘RADIO TIMES 


‘RADIO TIMES is a National Campaign for nine days-plus 


(A.B.C. AVERAGE NBT SALES 8,200,208 wasxkir) 
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ACME of Enfield who -« original ideas, 


ACME... .= 


ACME SHOWCARD & SIGN COMPANY LIMITED A 
+ 


Showrooms: 9 South Molton Street - London W1 - Telephone: Grosvenor 7458 
Head Office & Works: Paragon Works - Enfield - Middlesex - Tel: Howard 1651 
Showrooms alsoat Crown Buildings, James Watt St., Birmingham 4. Tel.Central2325. acme 


Resident representatives in Manchester and Glasgow 


1. Porcelain-finished embossed washable-surface showcard. 2. Collapsible stand—easily erected to display 
bottle. 3. Self-service collapsible metal stand. 4. Outdoor double-sided illuminated box sign, with dealer's 
name. 5. Folding illuminated box sign. 6. Outdoor stove-enamelled metal wallplate. 7. Crowner for displaying bottle 


eee 
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Talking Points 


JANUARY 20. 1955 


Will self-service revolutionise our 


highly paid commodity known wu 


e . 
S oO Uri ha ils ? the trade as “the spat.” This 
PROBLEM ° consists of anything from half a 
minute to five minutes, and is a 
: P ‘ » . _ . dramatised commercial which puts 

e The standard of selling is HERE Is a natural, service operating its own net- over the desirability of someone 

now deplorably low in_ this national reluctance to work merchandise over all other mer 

country. Too many sales people take lessons from America The service beams day-long chandise everywhere. For idea: 
are merely handers on of mer- even in advertising circles programmes of music to 225 in this racket—and rac ket” is 
handise—not salesmen at all.§ Yet the fact th super-markets and large stores. the word—the sky will be the 

e © fact remains at The “commercials” are part of limit. 

That is the considered opinion of the post-war development of a comprehensive merchandising The head of the television de 
Charles C. Knights, chairman marketing in Britain has been scheme operated the radio partment in one big ye “ 
of the London Branch of the = ciosely patterned on what has company, whose representatives ments: “I should _— thougnt it 
Incorporated Sales Managers h *ned ac he Atlantic visit the stores regularly on be- Would have been etter not to 

ts : rr appened across the Atlantic fer to CO aecall a ‘racket 
Association. His criticism ts rt suitable _ half of the varic sponsored refer to commercials as a “rac et, 
not of the consumer adver- Gelde “a baggpe nce - low some products. They ci ‘perate with especially as the BSTWA have 
tising aspect of the marketing Tie - w — aie al = this store-owners in staging special been circularising advertising 
operation, but of the failure to ciean, $s. — y o “ier” = displays and pron ns to tie in agents asking them to use mem- 
‘sell’ the retailer and to exploit =a" concerns ut the with the radio announcements bers of the Association. 
fully opportunities at the point ‘rend does not stop there. Some 


of sale. 

Of course, there are controversial 
views on the responsibility for 
linking the retailer with the 


of the oldest, traditionally British 
industnal and trading concerns 
have also accepted a degree of 
high-powered salesmanship. 


THE LIMIT! 


HE honorary secretary of the 
British Screen and Television 


QUALITY PROBLEM 


S the British clothing industry 
undergoing a radical market 


producer, This does not necessarily Writers’ Association dipped his pr thas a = mp peg sathior than 
Advertising managers believe the =mean, however, that every 6 into some strange ink last of on lity of cloth ? 
task is theirs. Some adver- American method will readily be “ek when he penned a powerful ae llen manufacture 
tising agents believe the idopted here by what is, gener piece for The Stage ee eee — 
vreatest efficiency can be ally speaking, a reluctant-to- Whether his efforts will have — the est cloths can on ie 
achieved only when they have change retail trade And the one any good for his members i = ——— maar ee ee 
complete control of the market- Question posing itself with grow- ' hardly a debatable point. ry — any a t ~ 
ing operation. ing insistence is After drawing the alftention of ms a . _mar et shoulc € 
Whatever the best method of Will British shops go self writers to the opportunities ‘Served the easy way 
operation may be, the fact __,.;, e on a wide scale. and. jf offered by the new commercial Soon they are to launch a cam 
remains that the most effective so, how soon? medium, he said paign to make the public quality 
advertising can be thwarted by Ph ; , There is also th plosive and conscious 
the unsympathetic or slovenly America has had extensive 
retailer. self-service for some years ° 
mainly in food stores—and it is TO-MORRO Ww Ss TOPICS 
Trade press task i be sold in this way in abou 
I c so in this way in about . . . 
There is undoubtedly a big job to years Everyone there is °%A big crop of advertisement concentrated pellet which 
be done at the point of sale. ixious to “get in on the act rate increases is expected be- makes a fizzy drink when 
It falls under three headings: Tailors selling off-the-peg are fore spring. Newspapers and dropped into water. There are 
® Convince the retailer that it ying it. Even stores in the magazines will be affected. various flavours. 
is worth his while to sell the Wooiworth category are experi Rising costs of print labour, 


product. 

@Link him with the adver- 
tising campaign and show 
him how it is helping him to 
clear his shelves. 

@ Educate him to give real 
service to the consumer. 


nting, with shoppers paying at 
1 centrally-situated gondola for 
vhat they pick up. 

If and when self-service comes 
to Britain in a big way it will 
ave two major effects on adver 


t 


paper and block-making, also 
freight charges, are responsible 
for the upwards trend which is 
just beginning. 


@ increased competition in the 
floor polisher market will lead 


A new battle is brewing in the 
gramophone record market. A 
behind-the-scenes struggle for 
top-line artists will be reflected 
in heavier advertising to boos! 
new stars secured 


It is sometimes argued that ay a to big campaigns Iwo new ®@ Metal studs and tips for boots 
national advertising is sufii- Almost everything will have to devices—one e¢ cal. the and shoes _ will be heavily 
cient to reach both the retailer de packed and labelled yther hand-oper ited—will be advertised in the provinces 
and the consumer. Some say @ Store advertising will change in the shops soon. Others will shortly. 
that is a fallacy. , radically as super-markets follow 

As Mr. Knights emphasises, the develop . © Provisional patent has Jus! 
job is to sell through dealers The big argument in favour of © A mew emulsion polish for a — on an Bern 
and not to them. The shop- self-service is that it persuades tiled floors is to be marketed reed with an — —— 
keeper must be shown the even the most hardened shopper by Ronuk. of - — to defy the laws 
difference between consumer i) buy more than she intends OF gravity 


demand and consumer accept- 


when going into the shop 


@ The Parker Pen Co. announced 


ability. There is a task here in the United States last week © Next commercial TV develop- 

which the trade press can MUSICAL CHAIN a fluid graphite lead pencil ment will be the signing up by 

perform Virtually an erasable ball-poit advertisers, as opposed | _to 
There fe "argent meed fer the OME indication of what sel! pencil, it lasts six times as long agencies, of BBC _Personalities. 

a . service can lead to is given neuiiianes ncil. Expec One big industrial group is 

education in selling techniques as an ordinary pencil xpect ; 

of the man or woman behind by this story from Chicago it in Britain soon hoping shortly to announce the 

the counter. Hard-selling near Music-while-vou-shop, inter ; poe eran bg a famous sports 

the cash register is essential if spersed with “commercials,” ts ®@ Latest soft a oa . 

full benefit is to be derived being broadcast to a chain of in America—an ikely o 

from the power of advertising. grocery stores by a new radio appear in Britain soon—is a ROUND TABLE 


A VALUABLE TIP TO 


ADVERTISING AGENCIES 


You get maximum commission 


through 


MILHADO’S 


THE EXPERTS ON FOREIGN ADVERTISING 


ALBERT MILHADO & CoO. LONDON, $.Ww7 FREMANTLE 8592/3 


tTo. 


140 CROMWELL ROAD Telephone: 
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Advertising on TV 


ADVERTISER'S WEEKLY 


still wrapped in 


mystery, but advertising next to TV 
is here — and here to stay! 


Tremendous interest in Teleposters 


The public arent waiting for commercial TV with 
bated breath. They're looking at television now, and 
wise advertisers are going to make use of that steady 
gaze! 


For thousands will soon be looking at public TV sets 
installed in bars, waiting lounges, clubs and canteens 
by Teleposters Ltd. Each set will be built-in and 
surrounded by 15 advertisement panels 


No ‘outdoor’ or posting campaign in 1955 will be 
complete without the Teleposter sites, each of which 
will give you a fascinated viewership at the rate of 2/- 
2 week per thousand. 


The first SO Teleposters will be installed by the end ot! 
this month and hundreds more will follow. There 1s 
tremendous interest wherever a Teleposter 1s installed, and 
this 1s reflected among agencies and advertisers who se 
this as a’new way to reach people in a receptive mood 
at low cost. 


Get full details from the General Manager : W. Anderson. 
Teleposters Lid, 4) Southampton Buildings, Chancery 
Lane. London, W.C.2. (Holborn 2747). 


Teleposters are being developed by the above compan 
in association with Batemans Advertising Service and 
hy arrangement with The Gramophone Co. Ltd 
(His Masters Voice 
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Commercial Television 


JANUARY 20, 1955 


How to get the utmost advertising 
value from a TV commercial 


By MARK QUIN, 
Publicity manager, J. Lyons & Co., Lid. 


OST large agencies in the 

United States employ one 
or sometimes several tele 
vision producers on their stafi 
He comes into the picture with 
the account executive and the 
copywriters and creative staf! 
from the moment a TV commer- 
cial is envisaged. He advises on 
the selection of time and of 
market area and provides the 
technical advice necessary as the 
story board for the commercia 
is developed This story board 
shows every Stage in the sound 
and vision action of the commer 
cial. When the story board has 
progressed through to its finished 
state, it then becomes the respon 
sibility of the TV producer to 
select the production studio bes 
suited to make the television 


idvertisement 


Much attention is paid to 
pre-testing 


commercials with 


SOUTH EASTERN 
GAZETTE 
ws 
Head Office: MAIDSTONE S588 (| 


random audiences of 200 to 300 
people, using research tech- 
niques like the Schwerin sys- 
tem. In some of these cases, a 
rough commercial costing £100 
to £150 may be made and 
tested before going on to the 
finished job. 
The client usually sees the 
proposal for the commercial! at 
the story board stage, and agrees 


Many, many different tech- 
iques and tricks are being used 
n the making of American TV 

nmercials; but, as with the 
novel, for which there are said 

be no more than 10 basic 

ts, so with the commercial 

the sense that there are but 
two basic methods, live or anima- 
ton. Of course many combina- 
ons of these are used, but their 
‘nployment always depends 
upon the amount of time avail- 

e, and the cost. 


MESSENCGE 


ondon : 00, FLEET ST ——y 


CHATHAM 


OBSERVER 


= 


For instance, you can fit more 


into the running time of the 
commercial by using animation 
but it often costs more. Live 
commercials are usually best for 
products and ices which 
require demonstration. Commer- 
cials using any combination of 
live and animat techniques 
cost more to prod: and so on. 
Some very clever trick techniques 
have been developed One or 
two of those that saw were 
extremely effectiv: 1 attention 
holding. 
The novelty «fect 
However, it is tful if we 
shall need to wor bout these 
until the novelty « t of com- 
mercial TV has off. 
Great importan « is attached 
to-day to the jin ic that goes 
with the commer: .!. Some of 
these jingles—lik« ‘he one for 
Lucky Strike © .arettes—are 
national hits. {[\. most effec- 


tive jingles are |) ose that get 
a strong message «cross in as 
few words as possible. 


There are hundred: of do’s and 
don't’s which have be watched 
in the making of commercials. 
Different schools of thought dis- 
agree with each er on the 
importance of these do’s and 
don't’s and this can be very con- 
fusing, but as a guide, I would 


recommend two books—one put 
out some timé ago by NBC titled 


How to Measure ! Effective- 
ness of Television Commercials, 
and the other »y Harry 
MacMahan, of McCann-Erick- 
son, titled the The Television 


Commercial, recent published 

and available in this country soon 

through the publishers of ADVER- 

TISER'S WEEKLY (see annoance- 
ment page 133). 


I am not going to try to dis- 
cuss technical details concerning 
production and camera tech- 
niques. This field belongs to the 
experts. However. on all sides I 
heard it stressed that because of 
its short-time duration and its 
need for maximum impact on the 
viewer, the commercial demands, 
both in sound and vision, a much 
higher quality than the pro- 
gramme it is attached to. They 
point out that the commercial will 
anyway lose something in trans- 
mission, and continue to do so at 
the receiving end—to a greater or 
lesser degree—depending on the 
way in which the viewer has his 
set turned, where he is, the type 
of model he has, and so on. 


Such emphasis was placed on 
this point that I do not think 
we should neglect it. 


There are lots of other prob- 
lems in store for the advertiser 
when he comes to make his first 
commercial. For instance, if his 
is a packaged product and there 
is a lot of small print on the 
package, he would be well advised 
to modify the package for studio 
use and cut the small print out, 
because it will only show up on 
the television screen as a series of 
blurred lines, which will serve to 
distract attention from his brand 
name. The colour combination 
on the package is another pro- 
blem which will only show up on 
the film, and he may well be ad- 
vised to do what many American 
advertisers have had to do and 
get special dummy packages and 
cartons made up in black and 
tones of grey. 

Additionally, if he is selling a 
ag worse may be in store 
or him. For instance, one 
famous American soup company 
found that when it tried to show 
its popular tomato soup steaming 
in a dish, on the TV screen a 
terribly anzmic looking  con- 
coction resulted. For this reason 
the company now fakes with 
tomato ketchup to get the right 
effect. Another company has 
had to dye its peas purple, in 
order that they should show up 
the right tone. 


People selling ice cream, 
butter, margarine and jam, will 
find that these melt under the 
heat of the lights, and so on. In 
many cases, therefore, it may be 
worthwhile for us to find out 
how companies in America 
marketing similar products to our 
own, have got over these difficul- 
ties when selling through TV. 

Television time in the US is 
sold in two ways. By the big 
networks like NBC, CBS, and 
ABC, who are allotted certain 
hours for nation-wide sale, and 


by the local stations. The cost 
is governed by a number of 
variable features, all connected 


with the rating of programmes, 
time of day, size of audience, 
and so on. Both the networks 
and the individual stations give 
substantia! series discounts. Store 
displays and other promotional 
tie-ups carried out by the stations 
are also included on many occa- 
sions, in the cost of the time, as 
additional incentives to adver- 
tisers. 


@ Continued on page 146 
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INCREASE OF 


+49, 224 


COPIES PER ISSUE OVER THE SIX MONTHS JULY—DECEMBER 1953 


More than 22,000,000 Kemsley newspapers sold every week 
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COMMER CIAL TELE VISIO N—continued 


JANUARY 20, 1955 


It is to be hoped that the 
programming companies here 
will show «a similar initiative 
towards assisting the adver- 
tisver. After all, we are going 
to be the people who pay for 
the new service in Britain, and 
| am sure we merit the same 
help. 

Care has been taken here Ww 


price will be too high for many 
of the heaviest spenders. The 
rapid increase in the number of 
co-operatively sponsored pro 
grammes and the popularity of 
the participating type of pro 
gramme are other features likely 
to contribute to this situation. 

Finally, there is the question of 
colour television. 


| Closed 


circuit 


TV store show 


ivoid quoting specific American 
commercials as examples, hx 


Prospect of colour 


ause the television § systems 

cross the Atlantic differ ir In New York State, which has 
nany respects from the systen the highest density of viewers in 
ve are going to have here. More the whole country, they are al! 
wer, the approach to so many cady putting on four and a half 
their merchandising and sce!! yours Of colour television every 
ng problems differs so great!y week. In Oklahoma City, where 
from ours nuch of the development of 


lour television was pioneered 


Decline of sponsored have six hours weckly 


hey 


However. 1] think it is true to America as a whole is now con 
sav that after nearly 10 vears of! idered to be on the threshold 
~ sponsored television, there is a f colour television. In a com 
trend towards a much greater paratively short space of time 
legree of commercial televisior colour TV sets at reasonable 
‘hat is, programmes produced pnees will be on the market 
ndependently by the network Then, in the opinion of the One of the stars What's My Line?”, Lady Isobel Barnett, recently 
and stations on which they s <perts, the great changeover will appeared in a cl circuit television store show sponsored by RGD 
fume for »nmercials, rather me about. None of the exist- and produce i/ Hayward Costa, television executive at Gordon 
the same w is is planned her 35 million black and white & Gotch Advert Lid. She is here seen on the set discussing the 
Cost is the main cause of th s can be adapted, sO people script with Ha Costa, together with (on left) Alan Gibson, 
Ihe NBC will shortly be vill discard them and buy new Western Regior announcer and Eric Caynes, the store display 
*xtending their network to cov Little of the half a billion dollars ind promotions manager 
t total of 82 stations and the co vyorth of television equipment in EN Bs = 
f buying an hour of time will be he country will be adaptable major increase he cost of studio will no longer do. He will 
UL This does not includ nd so that, too, will have to be time, but the f the com- have to have a package design 
ec cost of producing the pro- placed. mercial will be gher His which will reproduce faithfully 
me and commercials, and For the advertiser, colour tele biggest headache be with his on the screen that which the 
combined, the on is not expected to lead to packaged product iking in the customer sees in the shop. 


240,580 


ABE net sales 


800,000 


readers 


Stiteheraft saies up again 
Latest ABC figures 
how yet another increase 

in Stitchcraft sale 


When a woman reads Stitchcraft she's planning 
to knit, to sew, to embroider, to buy new things for 
herself or her home. She’s in the market for clever 
ideas—ready to consider anything good she sees 
advertised there. With a readership of 800,000 it’s surprising 
1 woman’s magazine as beautifully produced as Sritchcraft costs 
only £204 A PAGE, as little as 17 - per thousand sales! 


STITCHCRAFT 


ABC Net Sales 240,380 copies a month. Type areca 8}° x 6 
£204 page. Advertisement Manager, S. H. BOWDEN, 
Stitchcraft, Great West Road, Brentford, Middlesex. Tel. EAL ing 6283 
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A magic approach to 


the 


EFORE the war, every 
man, woman and child in 
the United Kingdom ate about 
10 lb. of margarine per year. 
For 1953 the figure was 18 lb. 
per head and th® 1954 con- 


sumption will certainly be 
higher still because of the 
“freeing” of margarine by the 


Ministry of Food at the begin- 
ning of last June. 


Margarine is, to-day, much 


10% butter- only I! half-pound 


_.. 
At must be Magic! 


This is the first half-page adver- 

tisement for Magic margarine to 

appear in “Radio Times.” The 

consumer campaign to boost this 

new product will go on through- 
out this year. 


DISPLAY? 


METALWORK 


housewite 


more popular than before , con- 
sumption of butter in 1938 was 
524,000 tons and that of margar- 
ine 212,000 tons. The figures for 
last year will work out at about 
320,000 and 440,000 tons, respec- 
tively. 

However, any firm bold enough 
to contemplate crashing the mar- 


garine-consumer market in this 
country should make sure of 
three things before taking the 
final step: 


@ The strength of the oppo- 
sition. 

@ That an advertising appro- 
priation big enough for the 
launching is available and 

@That all the ssible 
marketing snags are foreseen 
beforehand. 

At all events, that is the ad- 
vice of A. J. Mills & Co., Lid 
importers of the famous “Unox”™ 
{the pork luncheon meat) and 
hundreds of other brands of 
foodstuffs from all over the 
world. And that company first 
introduced “Magic” brand into 
this country when margarine was 
treed by the Ministry of Food in 
June last year 


Two nation planning 


For many months before that, 
of course, planning had been 
going On in this country and in 
Holland. The strength of all the 
Opposition was assessed; an ade- 
quate sum of money was set 
aside for advertising and a thor- 
ough market survey was made all 
over the country of grocers, 
stockists and housewives, to 
gather information about all the 
marketing problems likely to be 
met. 

As a result of the setting of 
this firm foundation, A. J. 
Mills are to-day the biggest 
importers into this country of 
Dutch margarine. Through 
proper planning that result has 
been achieved in just six 
months. 

Early in 1954, when it was 
known that margarine was to be 
free again after 14 years of 
rationing and bulk buying by the 
Ministry, A. J. Mills called in 
their advertising agents, Samson 
Clark, and gave them enough 
information for the draftung ofa 


SILKSCREEN*FEXHIBITIONS * 


 MERCU RY DISPLAYS 7 


EASTWOOD STREET SW I6 
CASTING 


“PLASTER 


trade advertisement. The plan, of 
course, was to make an appeal to 
the trade in the first place and 
then launch a consumer cam- 
paign directed at the housewife. 

It has been the policy of A. J. 
Mills over the years to deal only 
with the wholesalers and multiple 
stores. 


Full pages taken 

When the decontro! rumour be- 
came a fact, full pages were 
taken in the Grocer and the 
Grocers’ Gazette nd these are 
continuing. 

The trade announcements 
simply stated the basic facts. 
They revealed the brand name. 
They said that “Magic” mar- 
garine contained {0 per cent 


choicest butter , that it was pro- 
duced in Holland under the most 
hygienic conditions and _ that 
freshness was assured by regular 
bi-weekly shipments in cartons 
each containing 48-half Ib. 
packets. 


No price was mentioned to the 
trade at that stage, but there was 
the following single line to whet 
the appetites of the stockists; A 
liberal margin of profit ensures- 
there's money in “Magic.” There 
was also an invitation to grocers 
to go to their wholesalers for 
further details, thus building up 
a demand for the product as be- 
tween stockist and wholesaler. 


Changing the form 


By July, the form of the adver- 
tisements in the trade papers had 
changed. Now there was some 
display—a wizard to go with the 
word “Magic” and an attractive 
drawing of a packet of the mar- 
garine. The Christmas announce- 
ments had a Father Christmas 
theme and showed the old gentle- 
man sitting on the top bough of 
his tree nursing a packet of 
“Magic” with other packets fes- 
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In addition to half-page Magic 


margarine advertisements 
scheduled for the “Daily Ex- 
press’ and the “Daily Mirror,” 


the two big-circulation women's 
papers—“Woman's Own” and 
“Woman"’—the_ distribution § of 
point of sale material will be 
increased. Retailers will be urged 
to keep adequate supplies on 
their shelves. 


tooned throughout the branches 
The copy drew attention to the 
fact that attractive illustrated 
decorations on the same lines 
were available for stockists’ own 
premises. 

Then came the final announce- 
ment to the trade. This took the 
form of a double-page spread in 
the two trade papers telling the 
whole story of the product. This 
comprehensive announcement 
reminded stockists that there 
were 14 million housewives as 
potential buyers and went on to 
say that “Magic” was the most 
economical buy for the penny- 
wise shopper, that it contained 
10 per cent butter and that the 
price was Is. a half Ib. 


Approach to consumer 


Appeals direct to the consumer 
began early this month starting 
with a half-page (magically 
enough next door to the woman's 
column) in the Radio Times and 
this consumer campaign 1s to go 
on right through 1955 and will 
include half-pages in the Daily 
Express, Daily Mirror and the 
two big-circulation women's 
papers — Woman's Own and 
Woman. In addition, and to 
increase point of sale distribu- 
tion, 90,000 broadsheets together 
with a crowner are being des 


patched by Samson Clark to 
retailers all over the country 
These will urge close contact 


with wholesalers to ensure ade- 
quate supplies on the shelves. 
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THE MEDIA DEPARTMENT—1. In this, the first of a series of four articles 
on media planning problems, attention is drawn to a neglected 
aspect of agency operations and stress placed upon— 


The value of the ‘shop window’ and 


that the selection of media is shown can readily be incorporated 

. not left to chance. as successive surveys become 

me 1a recor - There must be the proviso that available, without the necessity of 
and such displays should be sane and = scrapping and replacing. A good 

sensible presentations of useful map of the United Kingdom 

and truly comparable figures, enlarged maps of large towns and 


HE shop window and that can be prepared to show ang that there should be no__ their environs (notice how the use 
media records constitute 1 sraphically for example the jfecourse to wh was once is avoided of that appalling word 
rather neglected side of the ‘clative cover provided im the gescribed in an irticle by an “conurbations”), one showing the 
activities of a media depart —— ween he ge ene a English sports riter in an publishing towns of newspapers 
alth “ee og a. geograp ical areas by t c : 
ment, aithougn 1 as jational dailies or weeklies, in a 
coming more to the fore way that a page of tabulated By H. A. B. LEE 
recently figures cannot possibly do y pO 2 
The reason for this is th There is no reason why the Space layer, Rumble, Crowther & Nicholas, L1i. 
as a = re stter should not be appended to 
searcn, or which systermat he ¢ . at 
records are so essential, must, t Py gg a ne Egyptian | newspay during the and a large scale (but not too 
borrow a legal phrase, not on nitial stages of planning, a war as “meadow ‘ressing. It detailed) map of the world are 
he done, but must be seen to | sual presentation may well pro is an understaten to say that essentials in a well-planned dis- 
Jone ‘ide a pointer to the type of this would under: confidence play room. They need not ali 
Media people are by nature 4 dia most suitable. There is ever ison, how- be on continual show—space 
very modest race, and have beer ever, for the ct to be well reasons may sometimes preclude 
slow to appreciate the need fo Similarly, a comparison be produced and ted. Shop that—but they should be available 
lisplaying the service they rend en cover provided by press windows do not r by being when needed 
and the methods they ad d cinema may be shown, and = wel} designed ar essed, and Let us turn now to the question 
Increasingly, therefore, it has iny other ideas suited to the thick plate glass 1: toenhance of systematic media records, 
come desirable to have what! is ‘ds of the individual agency the appearance the goods which are an essential preliminary 
described as the “shop window, | readily occur within. An imp feature to to visual presentations 
in which some indication may be A display of this nature will remember is tt the charts The methods adopted must be 
given of the wares available inspire confidence in the clients = should be prepar: such a way 4 matter of opinion and ex 
within. There are many charts and colleagues in the agency that changes in nformation @ Continued on page 152 


Quality Displays to Sell Quality Goods 


r Sales-Aids that sell and 
quality work that does justice 
to your products — choose the 
DISPLAY CRAFT Silk Screen 
Colour Printing Service which is 
second-to-none in Britain. 


See us at the Printing Exhibition 
in July ! 


in attractive 3-D Screen-printed Display 
designed to pack flat for convenient distribution 


- 88 ACRE LANE, LONDON, S.W.2 


DISPLAY CRAFT LTD. BRIXTON 7871 (4 lines) 


THE FULLY-MECHANISED DISPLAY PRODUCERS AND SILK SCREEN PRINTERS 
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2 nama omnia 


ABC centirico WET SALE JULY-DECEMBER 19 


Nearly 50% of the Sunday Chronicle readership is 
among the higher income groups—A, B and C classes. 
In the North of England it has the highest solus reader- 
ship of any popular Sunday newspaper—29% of its 
readers read no other national Sunday newspaper. 


More than 22,000,000 Kemsley newspapers sold every week 


Jancary 20. 1985 1s] 
i a“ ‘ ry 
: 
¥ ee a 
‘. - 
é ae SAB ~~ = : ee 
ei , ; ‘ | 
= Z s } | a . 
r i, 3 ‘te ae Z ey oe ba -f ° am “ier. 2 , 2. 
’ 2 ’ 
: i. © 6Ger 2 ISSUE Pay 


ADVERTISER'S WEEKLY 


ro AGENCY 
TV & FILM 
EXECUTIVES 


Harnessing the SPACE, FACIL- 
ITIES & PERSONNEL of the 
Alliance Studios (TWICKENHAM 
& SOUTHALL) to twenty years 
Advertising Experience 


CO-OPTED ARTS 
Limited 


offer a complete service for the 
production of TY Commercials, 
(Advertising and Promotional Films 
in Black and White & Colour. 


Now in production* for several leading 
Agencies, we invite enquiries for Space 
Facilities, Dates and Quotations from 


The Executive Producer: 


CO-OPTED 
ARTS LTD 


19 Charing Cross Rd., W.C.2 
Telephones : TRAfalgar 6631-2-3 


Directors: Alan Russell (Managing) Aveling Ginever (Ex- 
ecutive Producer) Kenneth Shipman. Director of Music: 
George Melachrino. 


*COMPLETION (following Shooting) is the 
bottleneck of Production. In association 
with a West End Laboratory, our cutting 
rooms at 71 Wardour Street are fully geared 
to provide Editing, Opticals, Titling and 
other PRODUCTION DETAIL to TIME! 


1$2 
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THE MEDIA DEPARTMENT —continued 


perience, and the system of a card 
index containing all rate cards 
makes little appeal to at least one. 
In Utopia, one supposes that all 
rate cards would be identical in 
size and layout, but despite con- 
tinual pressure they are anything 
but, and a study of our files 
reveals some weird and wonderful 
specimens. 


Value of files 


For my part I prefer to have 
individual files for each national 
and provincial newspaper, and for 
many weekly and monthly 
periodicals which are in constant 
use, with miscellaneous files in 
which details of other publications 
not at present being used are kept. 
It is hardly necessary to say that 
these are all in alphabetical order, 
the provincials being under county 
headings. 

The information in these files 
consists of the rate card, a running 
record of the basic inch or page 
rate and circulation, any break- 
down figures supplied and corre- 


spondence dealing specifically 
with rates, sizes, special issues, 
etc. It is an intriguing experience 


sometimes to look back and com- 
pare the advantages said to accrue 
to advertisers when a certain 
publication increased from small 
to standard size with the incom- 
parable benefits obtained when 
it subsequently reverted to the 


old size. 

Similarly, I am not in favour 
of an exhaustive card index to 
which all the information given 
on rate cards is transferred. This 
leads to wasted effort, particu- 
larly in the case of trade and 
technical journals which have 


different rates for series of six, 
13 and 26 insertions, and whose 
smaller sizes are not pro rata to 
the page rate, 
regard as a necessity a 
pocket reference book contain- 
ing details of the rates of the 
national dailies and Sundays, 
provincial dailies and the prin- 
cipal periodicals, which is of 
great value to take to meetings. 


Readership breakdowns 


A small booklet of this type. 
including also some readership 
breakdown figures has been pro 
duced by another agency and is 
an excellent example. It is of the 
more value as the breakdowns 
are given as percentages of the 
circulation of the paper, and not 
of the appropriate subsection of 
the population 

Is it out of place here to ask 
publishers to adopt the standard 
layout of rate cards recom 
mended by their associations 
and by the IPA, and to simplify 
their rates? And if national 
publications can adopt a flat 
rate, and most of them have done 
so, without detriment to the 
advertiser or themselves, cannot 
other journals follow suit ? 

It seems to me unreasonable 
that, for example, seasonal adver- 
tisers, the appearance of whose 
insertions in off-season periods 
would bring no benefit to them- 
selves or the journals concerned, 


should have to pay higher rates 
than all-the-year-round adver- 
tisers. 

One rate for a space regard- 
less of frequency would be of 
great help to space buyers, of 
course. But would it not also 
help the sellers ? 

The importance of a good 
filing system cannot be empha- 
sised. Obviously it is impossible 
to memorise all the rates and 
information about papers, but it is 
essential to know what is available 
and where it is to be found. This 
applies equally to press and other 
media. It will also be found 
useful to keep copies of reports 
on publications in their individual 
files, and copies of campaign re- 
ports to clients. This will help to 
ensure that a decision relating to 
the merits of a publication on 


One occasion is not reversed 
subsequently without good 
reason. 


Display room charts 

Although it is not strictly 
within the scope of an article on 
media, it may be said here that 
the display room should also 
contain charts of marketing in- 
formation such as densities of 
population, retail outlets and 
known characteristics of clients’ 


distribution. These facts must 
be taken into account when 
schedules are being prepared, 


and there should be close liaison 
between the market research and 
media departments. 


New wine label | 


4 new label design has been 
adopted by F. S. Stowell Ltd. for 
a range of their red wines 
Design was by Richard Lonsdale- 
Hands Associates The new 
version is in keeping with tradi- 
tion but has added attraction. 
Colours are maroon, gold and 
white variously combined. The 
design remains standard for the 
range only the name being 
changed as required. 
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KEMSLEY NEWSPAPERS | 


SUNDAY MAIL 


Scotland’s National Sunday Newspaper 


COPIES PER ISSUE—AN INCREASE OVER THE SIX MONTES JULY—DECEMBER 1953 OF 


ose Sun 


The North-East’s Own Sunday Newspaper 


copies PER ISSUE—ANW INCREASE OVER THE SIX MONTHS JULY—DECEMBER 1953 OF 


+8,0G2° SF mee 


Hore than 22, 000, 000 Kemsley newspapers “ye every rae 
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ALEXANDRA PALACE 
NORTH LONDON 


oa THE HOME-LOVERS’ EXHIBITION 


This Exhibition is organised as a convenience 
to TWO MILLION residents in the dormitory 
suburbs 


Established in 1926, it became the business 
event of the year locally—a very big thing indeed, 


with attendances on the quarter of a million 
mark 


Then came the War. For twelve years the 
great Concert and Entertainment Halls of the 


Alexandra Palace lay bomb-damaged and derelict. 


By 1953 however, the East half of the building 
had been restored, and the Exhibition was 
recommenced on a reduced scale. 
reached 


Attendances 
150,000 and proved that all the old 
enthusiasm remains. 


Now comes the news for which we have been 
waiting. Next year—py April, 1956—the Great 
Hall will also be available. The whole 80,000 sq. 
ft. of it. we shall need twice as 
many Exhibitors and twice as many buyers. 


Next year 


With this in view, we are embarking upon the 
necessary publicity campaign NOW. We are 
going to make the 1955 Exhibition—April 20-30 
—so good, so talked about, as to ensure 100% 
increase in 1956. 


EWART WATSON EXHIBITIONS LTD. 


London : 20, Grosvenor Place, S.W.!. 
‘Phone: Sloane 9887 


Leicester : 8, Salisbury Road. 
"Phone: Leicester 59078 
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Public Relations 


What the client wants to 


know about PR costs 


MYHE cost of public rela 
tions? Like the value of 
a man’s life as he hangs on a 


rope over a precipice, it all 
depends. To take our analogy 
still further, you know how 
much the rope cost, if you 
have bought it. And you can- 
not—or should not —-be with 
out it. 

So all businesses vanisations 


and groups nowada\s realise in 


creasingly, or should do, that 
they have public relations 
whether _ they A or not 
Whether they are good public 
relations or not depends again 
whether they are mpetentl, 
handled or indiffer ignored 

There appears e a great 
deal of unnecessa ncertainty 
about the cost of id public 
relations services How is this 
measured, anyhow 

Quite simply 

Buying the ‘ime 

The basis for ct gz fees to 
clients adopted by st reput 
able public relat practi- 
tioners, whether the xe public 
relations departmer f adver 
tusing agencies, put relations 
companies or privat nsultants. 
is usually a comps ! of costs 


of time and talent 
buy PR service—o 
are buying a measure 
people with a certau 
experience. The m« 
buy of a more high! 
and competent practi! 
the higher the cost 


When you 
advice—you 
f time of 
degree of 
time you 
experienced 
yner, then 


If your problems need, say, an 
average of an hour's work a day 
throughout the year by one man, 
then you are obviously not de- 
manding as much time and 
attention as if you need the ser 
vices of three men and ther 
secretaries working every day 
including week-ends—tor a yea 

The time of competent and 
experienced public relations 
executives is not cheap, nor 


should it be, for their advice 
and services can produce results 
of incalculable benefit to their 
clients and employers—and 
first-class PRO’s are not so 
plentiful that they cannot de- 
mand and get good money. 

To-day any competent and 
experienced PR executive carns 
at least £1,000 a year and often 
much more He will be well 
worth this salary if his advice 1s 
worth taking and his services as 
helpful as they should be. 

How much should you pay for 
PR advice ? What sort of advice 
do you want? Do you expect a 
rapid succession of documents 


By ERIC WILLIAMs, 
of Foote. Cone and Belding. Ltd. 


stuffed with details of careful! 
considered opinion, covering « 
wide range of contingencies ; o1 


are you content with a short 
“yes” or “no” to telephone 
queries on alternate Wednes 
davs ” 


Knowledge of affairs 


lo give a reasonably compre 
hensive advisory service, a public 
relations organisation should hold 
a continuous watching brief. It 
should first of all have a thorough 
knowledge of the client's affairs, 
sufficient to cnable a considered 
opinion to be provided. The 
organisation should keep closely 
in touch with its client, keeping 
pace with any likely develop- 
ments, in order to suggest ways 
and means of handling situations. 
warning of snags and pitfalls and 
suggesting practical courses of 
action. The organisation should 
be available at all times for con- 
sultation by the client and his 
staff, and its service should be 
continuous and thorough. 


The cost”? It might be any 
thing from £500 a year for 
intermittent but retained consulta 
tion services, to, say, £5,000. If 
the giving of advice and its 
adequate preparation takes more 
time then it must be paid for 


Again. what is the cost of 
public relations executive 
service” 


Asking the questions 


Before an attempt is made to 
answer this question, let us put 
ourselves into the client's goloshes 
ind ask his questions. 

Who am 1! dealing with? 
Who are these people who are 
selling us PR services? What 
experience have they had 
What have they done for other 
people so far? What do their 
present clients say about them ” 
(Let us ring them up and find 
out!) Who is going to work 
on my account What re 
sources are available to call on 
if extra help is needed, or if the 
account executive wants 
another opinion on my prob 
lems? Will my executive be 
there to deal with my business 
when required, and if he is not 
there when I call on an urgent 
matter will there be someone 
else who can give me effective 
help because he, too, is briefed 
on my problems 

As a client 1] want some sort 
of plan of what these PR 
people propose to do. The 
architect building my new 
factory provides me with plans 


@ Continued on page 156 
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with increases over July—December 1953 


DAILY DISPATCH 


MANCHESTER 


| 465,537 


(+14,684) 


NEWCASTLE 
JOURNAL 


| 131,837 


(+1,996) 


WESTERN MAIL 


WALES 


| 80,567 


| (+2,496) 


DAILY RECORD 


SCOTLAND 


345,517 


(+12,592) 


SHEFFIELD 
TELEGRAPH 


103,480 


(+625) 


PRESS & JOURNAL 


ABERDEEN 


68,924 


(+1,961) 


ore than 22,000,000 Kemsley newspapers sold every week 
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Display with 


a difference 


The rorori_o Project 


commands atter 


used — in Sh« 


Stands etx 


Ss 


wrot 


i 


1 


with a revolving 


tion \ 


ever-changing effect 


Any 35mm. tr 


colour, « 


an | 


ansparen 


inserts 


Operation is entirely 


without attention 


of on 


compels attention 


Anda 


Please » 
full particula 


G. B. 


eite for f 


. 


point of interest 


an 


Shop Windows, on Exhibition 


e shown in continuous sequence 


; 


aut 


d 


black and white pictures 


1 in the slide holder. 


eh 


reates a point of interest. 


ymatic, 


that gives brilliant and 


, either black and white or 


The ROTOFILM runs 


ng as you wish at a cost 


Wherever it shows, it 


ften means a point of sale. 


Git W) ROTOFILM 


PROJECTOR 


Photographic & Opti 
Dept. AW 155, Mortimer 
wt 


Mortimer St 


London 


a 


EQUIPMENTS 


si 


LTD. 


156 


© 


20. 


JANUARY 1955 


PUBLIC RELATION S—continued 


describing the building and 
specifications detailing its con- 
struction. How will my PR 
problems be tackled? What is 
the plan of campaign? What 
am I paying for? 

The client is talking good 
sense. Firstly he should have his 
proposals, the plan of suggested 
action, but only after sufficient is 
known about his business or prob- 
lems to enable practical and effec- 
tive proposals to be made (per- 
haps an initial period of research 
to provide information on impor- 
tant targets) 


Range of needs 
Just what doe 
for his public 


@ An energetic 
campaign in 


the client need 
lations service ” 
press relations 
the trade press? 


@A travelling exhibition? 

@A series of lectures to par- 
ticular audiences? 

@A programme of sponsored 
films to reach _ special 


groups ” 
@ A series of 
Depending uy 


publications ? 
the emphasis 


and intensity the various 
public relations functions, so 
time-costs will And so the 
client must be rged more, or 
can well be charged less. 

Added to wt there will be 
the normal b sss of regular 


that the client 
1 as he should 
done for him 


reporting, in ord 
may know as 
just what is 


and what resu can be mea- 
sured, and the constant vigilance 
of the “watching brief”—reading 


of newspapers 
keeping in touct 


nd magazines. 
with people and 


events of importance to the 
client's affairs 
Estimate of cost 
The fee for carrying out a 
thorough public relations cam 
paign of any but the simplest 


nature, which should include the 


giving of advice whenever 
required, cannot be less than 
£1,000 a year anything like 


comprehensive and 
vice is to be given f 
have to be or three times 
this amount, possibly more 

An agreed budget of expenses 


effective ser- 
It might well 


twice 


to be charged at cost is addi- 
tional, of course Again, it 
depends on what needs to be 
done. A meeting at the Albert 


Hall costs more to arrange than 
a meeting over a cup of coffee 
Good relationship with your 
public costs time and talent—and 
money. But think of the cost to 
your company. organisation or 
group to be without them. 

Can any organised group of 
people nowadays, whether exist 
ing to sell something or to per 
suade people to do or think in a 
particular way, afford to ignore 
their relationship with _ their 
neighbours or publics ? 

Can you afford your present 
relationships ” 

This is a question from which 
you may benefit by asking your- 
self from time to time. 


Poe M actress Adrienne Corri, 
who Sfars in Make Me 
an Offer, the story of a 
Wedgwood specialist, was fea- 
tured in a_ publicity tie-up 


2 


hetween Selfridges Group 3 
(makers the film) and Josiah 
Wedgewood & Sons, Ltd It was 
arranged by Geoffrey Young 
John Southwood, and Alan Eden- 
Green, the respective public rela 
tions men of the three companies 
Miss Corri was taken round the 
Wedewood section of Selfridges 
pottery and glass department and 
received a presentation by C. T 
Kenworthy, a_ director Sel 
fridges, of a sage-green Wedge 
wood Jasper bon-bon, designed 
to hold a pair Wedewood 
Jasper earrings the 
colour, given earlier 
Wedewood Miss Corri is 
here with John Wedewood 
and C. T. Kenworthy (right) 


o; 


or 


or 
of 
her 


Save 
by 
seen 


(lefr) 


| Giving the news 


Oo their campaigr 
to rte publi relation 


and press Services, I H Radford 


support 


prom 
pr 7 


Lid., are issuing a brochure t 
tell organisations that they are 
“news.” Shown here is the front 
cover. The point is stressed that 
PR, the job of the trained pract 

tioner, can, in addition to press 


publicity, such activities @ 
promotion of exhibitions and dis 
plays; editing and publication « 
journals and magazines; produ 
f specialised literature 
promotion of membership re 
cruilting campaigns ; organisation 
of press and public visits to 
works, and so on 


cover 
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KEMSLEY 


ABC CERTIFIED NET SALES JULY—DECEMBER 1954 


with increases over July—December 1953 


EVENING CHRONICLE 


MANCHESTER 


274,008 


(+9,346) 
THE STAR 


SHEFFIELD 


201,227 
(+6,499) 


SOUTH WALES ECHO 


CARDIFF 


165,227 
(+935) 


EVENING GAZETTE 


MIDDLESBROUGH 


112,993 


(+3,437) 


EVENING CHRONICLE 


NEWCASTLE 


271,735 


(+1,944) 
EVENING NEWS 


GLASGOW 


152,935 


(+15,348) 


NORTHERN 
DAILY TELEGRAPH 


BLACKBURN 


107,810 
(+2,436) 


EVENING EXPRESS 


ABERDEEN 


80,836 


(+2,207) 


More than 22,000,000 Kemsley newspapers sold every week 
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Review of House Organs 


ommerc a Photographs pull readers 


—they are worth the cost 


i V By BRIAN HILTON 


NV EMBERS of The British 
Association of Industria! 
Editors must not draw an 


FULL PRODUCTION erroneous conclusion from the 
contiguity of two items in a 
recent issue o! that body's 

FACILITIES AVAILABLE Bulletin 


The editor o! journal pub 

lished by a higt reputable and 

AT large company ym I shall not 

name since the illetin is only 

privately circul ) wrote to the 

Bulletin relatir in experience 

ARL t ON he had with a photographer. He 
Cc paid this poor sluve two guineas 
as an attendar fee and ia 

further two st s each for 29 

HILL prints. He put d 22 of these 
prints and tt t a bill fo 

publication fees over £7. “Il 


of course. ref to pay.” he The attractive front cover te 
added the first issue of the “Celanese 
In other word. he paid less Magazine 

than 4s. 7d. wh for the 
photographs. in luding every- 
thing. And when he was asked Ihe particular significance of 
to make this up to Is. 6d. he publication of this letter, how 

CUT TING ROOMS not only refused but fizzed Yer. 's that the editor of the 
over with indignation. 1 only BAIE Bulletin followed it with a 


PREVIEW THEATRE hope the circursstances have  "eadline. “Ordering Photo 


been reported to the Institute f4phs,” under which appeared 


c riti *hotographers so ‘'"'S paragraph 
RCA RECORDING & RE-RECORDING plage Castes 


In view of the above letter 


their guard. members may be interested it 
PROCESSING The standarc craftsmanship the order form used by the 
expected by th tor for 4s. 7d Shell Company This is as 
EXPERIENCED TECHNICIANS per photograph + something | pomews 

can only guess Does he know 4 whole page is then devoted 
how much ; ot photo © a reproduction of the form 
AT YOUR SERVICE graphic paper plus chem: which is a perfectly normal and 
an cals, electricit nt and time businesslike order, under which 
Fi One of his company’s all rights are assigned to the Shel! 
foundry labourers would not Company. In this way the photo 
work for such a wage. Did an grapher knows exactly where he 

For experienced edit really think stands 
he could bu i} ents in com But | hope that readers wil 


missioned pt graphs fo 


STUDIO SPACE | Sent 


Ul Magazine Phetegraphi- 
(Competition mst 


Phone or Write x 
Charles Parkhouse (Studio Manager) ame) tes) 


KAY’S 
CARLTON HILL 
STUDIOS 


Pore tm = a 


Na CARLTON HILL, LONDON, N.W.8 
Tel.: MAlda Vale 114! 


(1S Minutes from the West End) 


This is how the December issue of the “BP Magaz publicised the 
nunnine entries in its photogray hic competitior The tollowing 


peti i 
louble-paee spread was alse levoted to results 
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 KEMSLEY NEWSPAPERS — 


WEEKLY SALES INCREASE 


The preceding seven pages show the continued sales progress of the Sunday, Mornin 


Evening newspapers of the Kemsiey Group. Similar ty ‘1s recorded by the net 
figures for the Kemsley Week! porting newspapers. The «cal increase in circulati 
all 


and S re i 
Kemsley newspapers, for July—December 1954 compared «ith July—December 1953, is 
CERTIFIED NET SALES JULY—DECEMBER 1954 


STOCKPORT EXPRESS SPORTING CHRONICLE 
36,163 103,091 


MACCLESFIELD TIMES SPORTING CHRONICLE 
HANDICAP BOOK 


17,631 189,355 


WEEKLY JOURNAL SPORTING CHRONICLE 
ABERDEEN RACING-UP-TO-DATE 


14,965 ome S 5 


WEEKLY MAIL NOON RECORD 


CARDIFF Scotland's Racing Daily 


18,614 58,191 


More than 22,000,000 Kemsley newspapers sold every week 


January 20. 195° 140 ADVERTISER'S WEEKLY 
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What the 
Furnishing Trades 
say about 
the New, Enlarged 
‘urnishing 

Wor 


Cuthbert Greig, President of the 
British Furniture Manufacturers’ 


Associations. 
** Congratulations the new size. the cleorer 
type and better paper will be much oppreciated 
by readers and advertisers 


}. S. Alpass, National President, 
National Association of Retail Fur- 
nishers. 
Congratulatior the new presentation 
the aims and obje f your poper are 
Dporticulariy worthy 


Sir Ernest Goodale, C.B.E.. M.C., 
Chairman of the Furnishing Fabric 


Federation. 
Another sign of progress in trode journalism 
| welcome this new format as 
john Barclay obs, Merchandise 


Director, The Times Furnishing Co. 
Led. 
| am sure thet those who odvertise in your 


poper will appreciate the enlarged size 


A. J. Russell, Furnishing Buyer, 
we London Co-operative Society. 


the new Furr 


greatly enhanced 
stondard thot we reto 


ng World has beer very 
it is im keeping with the 
ers are aiming ot 
Walter T. Franklin, Doyen of the 
o Furnishing Fabrics Industry. 
‘|! know of no wnporable weekly trode 
journal. . . 
Henry J. Sutcliffe, National Treasurer, 
National Association of Retail Fur- 
nishers. 
your jourr . become a still greater 
force as an adve nedium."* 


Here's praise from high places 
of the widespread interest in this 


and proof, indeed 
‘the most lively of 
the trade publications * (to quote yet another influential 
reader). It is this “ high and wide ™ interest which pays 
such dividends to advertisers who regularly use the 
Fournisainc Worn. 


The Spearhead of any Campaign 
addressed to the Furnishing 
and Furniture 
Trades— 


180 FLEET ST., LONDON, E.C.4. TEL. CHAncery 8844 


JANUARY 20, 1955 


REVIEW OF HOUSE ORGANS —continwed 


This is a double-page spread from the first issue of the “ Galleon, 
issued by John Kidd & Co., makers_of printing inks. Sound advice 


is giten as 


not draw the conclusion from the 
contiguity of the letter and the 
form that the Shel! Company 
would be indignant at being 


asked to pay Ils. 6d. for specially 
commissioned photographs, even 
n quantities of 22. Judging from 


the standard of the photographs 
used by Shell, they would not be 
interested in a photographer 
whose standard was a low as 
that 

* * * 


MEANNESS OVER matters photo- 
graphic seems to be an occupa- 
tional disease with ndustrial 
editors. Before me are 10 house 
journals containigg photographs 
sent in by readers ; nine of them 
are the results of holiday snap- 
shot competitions. Only three of 
the 10 editors have given the 
pictures anything like a show 
Many of the reproductions are 
as small as 24 inches by 13 
inches, and are crammed together 
on a page so that their quality 
cannot be appreciated 


Finding the cause 


Why do editors run photo- 
graphic competitions if they 
begrudge the space for the 
photographs ? One of the 
offenders prefaces his reproduc- 
tions with an_ introduction 
headed : “Why the drop in 
entries? The article suggests 
all sorts of reasons, and be- 
seeches readers to send in more 
pictures, even—“What if it’s a 
rainy night—you can still take 
pictures.” 

What! Use shillings worth of 
flash and other material and get 
a wet shirt for a reproduction 34 
by two—which is what he gave 
his first prizewinner this year! 

No! Do the job properly like 
the Port Sunlight News, which 
gave a whole page 10 by seven to 
i prizewinning picture; or like 
Ingot, which printed nine really 
large pictures ; or Esso Employee 
News, which also reproduced the 
winning entries in a style that 
showed the editor believed the 
competition was really worth 
while. Then an editor stands a 
chance of getting some good en- 


to the use of colour in magazines. 


tries from photographers who 
take a pride in their craft. 
* * * 
THE FIRST issue of the Celanese 
Magazine came out in December 
36 pp. quarto, art paper, two 
throughout \ staff 
magazine. First issue is notable 
for an amusing letter from an 
employee who saw on the notice 
board that the company was to 
have a magazine. “It’s all right 
“wanting 


colours 


for you,” he writes, 
weary workers to write for their 
magazine. When do blokes like 
me, toiling and moiling in the 
company’s service, wearing and 
tearing my fingers to the bone 
get time? Ah! Here’s the 
tea-trolley. And the papers, too! 
Now let's get down to it!” 


Successful first issue 


Congratulations to the editor. 
He has found one readable con- 
tributor with his first issue 

Another December “first issue” 
was the David Brown Tractor 
News with eight page newspaper 
format on newsprint Here is 
sound contemporary typography 
and presentation. Of the first 
issue 28,000 copies were printed 
Distribution covers dealers, asso- 
ciates and customers in 65 coun- 
tries. 

Yet another new organ to begin 
work in December was the 
Galleon, from John Kidd & Co.. 
Ltd., makers of printing inks. In 
16 pp. quarto, art paper, two 
colours throughout, this comes 
with four pages in full colour 
Edited by John W. Hazzlewood 
(who also edits Em, the journal 
of Edward Mortimer Ltd. 
designers and printers of the 
Galleon). The magazine is in- 
tended to give information about 
printing inks to everybody who 
buys and produces print. 

* * * 

IN NEWSPAPER format, What's 
Brewing, from William Hancock 
& Co., Ltd., brewers, is on super- 
calendered. Produced by Perry 
Press Publications, it is bright and 
breezy, and replaces the com- 
panys annual magazine Hos- 
pitality 
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RRMINGHAM >) is Britain's first provincial city 
—the centre of one of Britain's richest earning and spending areas. 


So, on every list of provincial dailies — 


The Birmingham Post 


should always come FIRST ! 
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Pack is advertisement in 


this high spending market 


LITHOUGH the = inhab- 

tants of Switzerland 
umount to little more than 4.5 
million (one million of whom 
NS live in the five major towns of 
¥2 Zurich, Basle. Geneva, Lau 
sanne, and Berne), they repre 
sent a market of importance 
far beyond what their numbers 
would seem to indicate The 


SWITZERLAND 


spending power of the people should employ these facilities The importance of the package in Swiss retail seliing can be seen 

; is large and the volume of wherever possible from this inte view of one of the Mieros Co-ope rative markets 
tourist visitors world famous Almost uriversal praise zetland, withoul lurther attention instance, are far from damp- 
Exporters in the United King Many Swiss wholesalers send ig mecessary. When repack- proof and this discourages cus 
dom should therefore aim at UK goods on to retail stores o1 ing has to be ve the cost of tomers. Sealed, attractive tins 
giving full consideration to the to the consumer in the origina the labour inve } increases the are excellent; especially if they 

Swiss importer’s requirements export packing final selling-p» so it is im are useful when empty. 

and especially in regard This is a good advertisement = POFtant that the packing Unusual mechanical selling 
weight and form of packing and for British export packings employed in the UK should be aids—such as whirling wire rings 
ret packaging Most importers—fo which are almost universally suitable for dis wutlion of the (which appear to be unattached) 
ws reasons of duties payable, even praised. Cartons, in any case merchandise in Switzerland where on a circular mirror or a dummy 
S tual disposal, redistribution and are not returnable; crates are, =*'"'* a a on the window 

storage space-—prefer cartons but are usually charged to, and : : with a cane to attract attention 
rather don <A crates. Fo retained by, the Swiss agent. Protection from moisture have a great appeal in this valu 
most goods UK exporters should One overseas packing cartor Manufacturer the UK who able market. Few Swiss can 
be able to pack lightly, as for employed by a UK pharmaceuti participate in tho small market ‘"¢Sist @ model train moving in « 
if the home market, if they use the cals manufacturer is regarded as which exists i itzerland for Shop window. Shopkeepers, in 
rs through trucks of the ferry s« 1 model of suitability. The Swiss branded — fooc roducts are ‘he view of the Board of Trade 
a. ce Manchester - Basle distributor invariably receives advised to ensu at their pack may welcome such means of pre 
London-Basle. “It is important these, and their contents, in per ings are comy ly moisture senting wares from the UK pro 
eports the Board of Trade, “in fect condition and uses them for repellent. Mar pes of wrap viding the models are free 


heir own interests that they hipping the goods round Swit pings for Brit biscuits. for @ Continued on page 164 


3 Who are your Customers 
in Switzerland ? 


Despite the high les education and the prosperity all ! erland there is, as 11 other county 
a top mye f we a discriminating px ople ho ‘ ca lor tentiv to Duy t Des These are 

people who set dard to which the others striv o con tl ire ft directors of important businesses 
top civil servants a wal government officials, successtul lawyer Loc lo tects and other proke ssional men—in 
fact they are the intellectual leaders of the ntry me vives, sons and daughters—make up 


igh the advertising column 


a high proportion of the readers of the Neue Zit 


their favourite ews! 7 and you " taN the rst ) de t d «tahblishine , product im the 


prosperous Swiss market 


Nene Siirdher Seitung 


by JOSHUA B. POWERS LTD. 


WHtehall 3366 
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ew Rank company 
to handle screen advertising, 


documentary film and 
television 


From Ist January, 1955, the new J.A.R.O 
Company, J. Arthur Rank Screen Services Ltd.. 


in London. W. \. Kirby, K. S. F. Lomas, 
J. B. Fitzpatrick. C. D. Watkins. Regional 


becomes responsible for J.A.R.O. interests in 
Screen Advertising, Documentary Films, Tele- 
vision Advertising and Television Programmes, 
that ts, all work previously handled by Theatre 
Publicity Ltd., Screen Audiences Ltd., and 
Langford & Co., Ltd. Within J. Arthur Rank 
Sereen Services Ltd., all production, both film 
and television, will be handled by Screen 
Audiences Ltd.. and al! film distribution wil! be 
handled by Theatre Publicity Ltd. 


Under the Managing Directorship of Gerard 
\. Holdsworth the following executives will 


continue to handle Screen Advertising accounts 


Offices of J. Arthur Rank Screen Services have 
also been ope in Birmingham (E. D. N. 
Mumford), (A. M. Malin) and Man 
chester (G. H. kKelsall), and additional offices 
will be opened r in Glasgow, Leeds and 
London. R. Pemberton has been appointed 
executive on Television requirements for the 


new Compan 


All business will be handled from 3, Deanery 
Street, W.1 (GRO 8561) except for local 
filmlets and cinema space buying which, for 
the time being, will continue to be operated 
from 124 12% Finchley Road, N.W.3 (HAM 
4424) 


J. Arthur Rank Sereen Serviees Ltd.. 


$ DEANERY STREET, W.1 (GROsvenor 8561) 
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ADVERTISING DIS? AY Lit. concos, w. 


WINDOW DISPLAYS 


HHOW CARDS 


FARMERS’ 
GAZETTE 


(Established 1842) 


Ireland's leading weekly farming 
journal, with the 

LARGEST CIRCULATION— 
for effective coverage of the valuable 
Irish farming market. Copy and ad- 
vertisement rate card on request 

Heod Office 

179 PEARSE ST., DUBLIN 

London Office 


69 FLEET STREET, E.C.4. 
Telephone Central $453 


b a) Ds 4 
Zcostene” 


GA . 10 1M i 


SILK SCREEN ARTS L® 


97 SHIRLEY ROAD CROYOON 
ADOISCOMBE 3147-8 


SPEEDY SERVICE 
\ EXPRESS £ 
DELIVERY 


HIGHEST GRADE 
CLEAN & SHARP 
RATS MANSHIP 
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VYore and More 

Vational 

idvertisers 

are using the 

Home Counties 
\ewspapers Group 


lo their advantage. 


It’s a campaign 
in itself ! 


Net Sales | 32,860 
Trade Rate 45/- S/C/I 


Represented in London by 
WILL KITCHEN, Jr.. LTO 
13) Fleet Sereet, E.C 4 Central 1960 


Advert sement Monoger 
Cloude W. Gilder 
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FOC US ON SWITZERLA ND —conti nued 


Transfers for sticking on shop 
windows would also be accept- 
able but they must be gaily 
coloured and small. The shop 
owner cannot afford to have 
much of his display space 
obstructed. 


Cause of annoyance 


The United States campaign 
against the import of Swiss 
watches has caused great annoy- 
ance and the decision to raise the 
tariff by SO per cent was re- 
garded as an “unfriendly act.” 
One of the organisations which 
have been described in the US 
as a “trust”’—the Association of 
Swiss Watchmakers—cannot, the 
Swiss maintain, be regarded as a 
trust. 

Its object is to defend the 
watchmakers’ interests against 
the Swiss Government and State 
offices, and to represent them in 
the Chamber of Watchmaking. 
The association does not under- 
take any business dealings what- 
ever, and its activity abroad con- 
sists only in grouping the adver- 
tisements of its members. This 
it does in all countries. the cost 
being paid out of the members’ 
subscriptions. Apart from these 
subscriptions, the association has 
no capital or other funds, and in 
Switzerland it is mainly con- 
cerned with the welfare of the 
workers. It was responsible, for 
example, as The Times has re- 
cently pointed out, for the main- 
tenance of small workshops in 
the mountain districts to help 
the local population, a venture 
that proved successful 

* * 7 


Tue swiss Industries Fair will 
be held from April 16 to 26 
This important show has been 
organised in Basle cach year 
since 1917 and it is the leading 
industrial fair to be held in the 
country. In connection with the 
next, the Swiss Watch Fair will 
also be held one of the most 
significant exhibitions of its kind 
in the watchmaking trade. Some- 
thing like 150 watch manufac 
turers will be exhibiting who, 
taken together, probably produce 
something like one half of the 
world production of pocket and 
wristict watches. In addition, 
there will be some 50 exhibitors 
of jewellery, public clocks and 
electric clocks, together with tools 
and appliances for the watch- 
making industry 

The textile industry is the 
oldest Swiss export industry and, 
with its recognised status as a 
producer of high quality goods, 
it also occupies a very large 
amount of space at the Swiss 
Industries Fair, some 240 exhi- 
bitors being connected with the 
display im this particular group 
Another industry closely con- 
nected with the textile imdustry 
and also a producer of goods of 
the highest quality and fashion- 
able elegance, is the footwear 
and leather goods industry which 
is represented by some 40 exhi- 
bitors at the fair 


This lightning arrester caused 


considerable interest when dis- 

played at last year's Swiss Indus 

tries Fair. The next takes place 
in Basle from April 16 to 26 


Those Swiss industries particu 
larly connected with the produc 
tion of goods for industrial use. 
and which are important for 
foreign countries, are to be repre 
sented by something like 500 
exhibitors altogether. 


The production of electrical 
goods and machinery in general, 
is often associated in a common 
works programme and this is 
appropriately taken into con 
sideration at the Swiss Industries 
Fair. Switzerland's own need to 
cope with her lack of raw 
materials, such as coal, prompted 
her to devote great attention to 
the proper utilisation of hydraulic 
power and gave the first impulse 
to developments in this particular 
industry. At the present time, 
Swiss-built plant and equipment 
for the generation, transmission 
and utilisation of electric power 
are to be found all over the world 
where they enjoy a good reputa 
tion. In addition, Swiss manu 
facturers are in the front rank as 
producers of steam- and gas- 
driven turbines, diese! motors and 
locomotives with various kinds 
of propulsion. Naturally, only 
a few examples of the production 
of these particular manufactures 
can be shown at the fair itself, 
but the producers themselves will 
be there 


Machine tool exhibits 


At the forthcoming event the 
Swiss machine tool industry. 
which only exhibits every second 
year, will once again be well 
represented. This industry has 
been developed principally to 
meet the needs of the watch 
making industry and was in the 
beginning known for the con- 
struction of fairly small machines 
of the highest precision. How 
ever, nowadays, this industry can 
produce large machines operating 
with the same admirable preci- 
sion 


ee 164 Ss 
— as i -~ 
This 03 9 Joo tr AD _—_ or 
: t a bea . : —— 
¥ ee es: a is ot a ae rée = 2 ay => . 
Pp re Ste) We ake ——<— 
4 ” > lp Ic _— i. dizplay people eg 
Hh Loe 1 Charlotts Street. Iney prin: frome “aoa ot — 
lowe -and hondle the designing oz well. " -: Teas 
o es So amass mt meee agin ena. CS 4 
ie pe Py oye hee aS : i 
” ¥, ie : ae ees 2: ee 7 sal ? " 
eos a Ps é 
) ss hangham 5355 2. * aie : 
: ’ , , vo oe “ as ae Spe és Ot . : s.- a 4 ‘ : ¥ 
be — = as bag : Z| ; Be a a 
. KS , fg > a 
eR. . ) oa * ee : 
. mR, 2 ay _ ae - 
a eS See ee wt a 
a ; | 
Re Pd Ps. oa 4 ’ Po 
a Fe 
Z 7 _ - a 
| ‘ ; . . 
a 
. 
: ee ee 
, ee 
: 
Me, 


January 20, 1955 ADVERTISER'S WEEKLY 


Same News... Same Day... AL Over the ALA, 


THE NATIONAL BUSINESS DAILY 


THE WALL STREET JOURNAL. 
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The Tie That Binds... buyer and seller 


America’s vast distances are bridged speedily by twice that many total readers. These are people whose 
the most interesting business publication inthe U.S.A. _ responsibilities require daily reporting and interpreta- 
Four daily editions — each with identical national news _ tion of business news . . . the most responsive executive 
content — inform U.S. businessmen everywhere simul- —_ audience ever assembled anywhere 
taneously. Every subscriber gets full value from his What an advertising medium' 

Wall Street Journal because it arrives everywhere 
while the news is useful. 

Against this vital and timely backdrop,’ advertisers’ 
messages reach a total of 317,381 paid subscribers — 
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Largest Net Sale in Kent 


KENTISH TIMES 


AUDIT BUREAU OF CIRCULATIONS. Average 
weekly net sales for the first six months of 1954 


84,800 


THE LARGEST IN THE COUNTY 


% All enquiries to: TIMES OFFICE, SIDCUP (FOO 1155) or 
BANK CHAMBERS, 329 HIGH HOLBORN WCI (HOL 2730) 


KENT'S BEST. 


THE 


WELLINGTON JOURNAL 


& 


SHREWSBURY NEWS 
NET SALES 50 21 5) WEEKLY (ABC) 


Lond Repre 


DAVID L. CLACKSON, 80 FLEET STREET, E.C.4 
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* 

her child, oo 
your all 

sales-booster ? 


Could be. “Gartex” Advertising 
Balloons float in the best buying 
circles ... informing ...reminding 

.. Selling, all their long, long life. 
“Gartex” are printed to sell 
your product. For details, write: 
Sales Office, Young and Fogg 


Rubber Co., Ltd., Garfield 
Road. Wimbledon, London, 
we S.W.I9. LIB. 6281-5 


| re 
MUL-TYPO 


PRINTING COMPANY LIMITED 


(Incorporating the Postal Advertising 
Company) 


Fecsimile ond General Printers 
Vari-typing Specialists 
Ribbon ° Lichagraphy ° Letnerprens 


43 new pono STREET - LONDON ") 
MAYFAIR 1828 


(CENtral 2626) 


THE GOUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 
intensively cover the populous 
and prosperous area of South- 
po Middlese 


43,705 


136 HIGH STREET 
HOUNSLOW 
Phone: HOUnsiow 0016-7-8 
Lenden: George Jackson, 
Ciitterd’s inn, £.C.4 MOL 36T! 
Founder Member London Suburben 
ond Home Counties Press Group 


AUTOTYPE os 
Tawspohincea 


in black-and-white or colour 


AUTOTYPE COMPANY LTD 
Brownlow Ad.. London, W.13. Ealing 269! 
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A veteran ad manager 


tells his life story 


HE current issue of Lyle 
and Scott News—which 
claims to be the first house 
organ of a British firm to be 
published as part of its local 
newspaper—(in this case the 
Hawick News)—is of more 
than usual interest to adver- 
using folk 
Its “Personality of the month,” 
a full two-column feature. is 


WILTON EVAN 


devoted to Ron Ward. Lyle and 
Scott's advertising manager. In 
the self portrait whi accom- 
pamies it, here reproduced, Mr 
Ward does justice to his own 
moustache. Without it he might 
never have been an « Ivertising 
man. 

The moustache, it xplained, 
was grown in his ly 20's, 
because he thought he |ooked too 
young to hold the pos of adver- 
tising manager of Lewis's. at 
Liverpool 


Incidentally, Mr. Ward makes 
some of the “up and coming” 
youngsters of to-day look mere 
slouches He was advertising 
manager of a Sheffield store one 
month before his 18th birthday 


Lyle and Scott News continues to 
flourish. It is brightly edited, and 
extremely well produced. With 
out doubt it must be widely read 
in and around Hawick. Excel 
lent publicity for the firm ; good 
reader-interest for the Hawick 
News 


Persomality of the month 


Ron Ward — a self portrait 
He was a store Bx. er ty 


b " 
advert. manager = - 

— 

at eighteen == aa" ae 

con nee ane 

ne aa 

-"s ak a <a 

- bom oe ele ote 

- ~ - ae Vw am cated meirer 


This is how Mr. Ward looked out 
from the page of the “ Hawick 
News.’ 


Strange, is it not, that more 
hig industrial firms do not show 
similar enterprise? Could it 
he that they are modestly 
awaiting local newspapers to 
take the initiative towards such 
co-operation ¢ 

* * * 


UNDER THE tithe of “Beaux 
and Belles,” the North London 
Observer series ran a three-page 
feature tying in with the Beau 
Brummell film. Treatment was 
mainly editorial, the effort being 
devised and written by the special! 
features department The 


Observer prides itself that this 
@ Continued on page 168 


Joseph Lane, who retired as deputy machine room overseer, was 
presented with a Westminster chimes clock by the directors of the 


Birmingham Gazette and Despatch Ltd. 


This photograph shows 


Mr. Lane (third from the left) holding his gold wrist watch (a present 
from his colleagues) while receiving the presentation clock from 


“4 R Morrell 


managing director 


Machine room overseer 


J. Stanford is on the extreme right 
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To Newspaper Proprietors, Advertising Agents, etc. 


Urgently wanted 


Scrap Metals 


OLD FOUNDERS TYPE 
ELECTROS -:- STEREOS 
ZINCOS +: BRASS RULE 
HALF TONE COPPER 
LINO, STEREO & MONOTY PE 
DROSSES -: collected by our 


transport 


PROMPT CASH SETTLEMENTS 


Personal attention assures satisfaction 


HARRISON’S 


Smelters and Refiners to the Printing and Allied Trades for well over 50 years 


E. J. HARRISON LTD. 
Foundry «+ Mill Green Road «: Mitcham 


Telephone: 2231-1881-4054 
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OUTSIDE 
LONDON— + 


a group of nine 
influential newspapers 


A.B.C. NET SALES 


EEA y. oe 


back of 
cards printed by 
| the “Yorkshire 
Post’ to celebrate 
its bicentenary is 
this 18th century 
scene, correct in 
every detail. Re pre- 
senting the young 
gallant of 1754 is 
one of the journal- 
ists in the York 
office. The “York- 
shire Post’ was, of 
course, founded as 
the “Leedes Intel- 
ligencer.” 


continued 


playing 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST. E.C4 


THROUGH THE __—} | | and similar features have to stand ported by the company since it 
; oe on their own feet.” started in Newtownards six years 
I a “Beaux and Belles” included ago, has now completed the de- 


special articles livery of a battery of eight. Each 


n men’s and 
women’s fashions machine, which will produ 30 


Li | 
rn 4 ‘ \ j and a contest i duce 
‘ i | with prizes to the value of £20 stockings at a time, ts designed 
A for readers wh could dress to turn out the non-run mesh 
Le Stewart Granger most tastefully stockings manufactured by Berk 


on a budget of £50. The ward- shire under the registered name 
| robe they had choose from of “Nylace.” 
was listed—al] items being avail- It will make this style in a 
able at a local store. For good finer gauge than the ma tv ol 
value, contestants were told that the public have been so far able 
to make the problem more simple to obtain—60 gauge knit in 15 
| they could see the items selected denier nylon 
| for the contest by looking in the Apart from its inherent news 
store’s windows value, this item had much signi 


ONDON. C EET STREET EC4 TEL. CEN. 6820} 


$$ 


* * * ficance at a time when Northern 
FRONT PAGE prominence was Ireland S$ encouraging new 
rightly accorded by the Belfast industries 
| Tele graph to tl picture of a Victor Salter, OBE, managing 
knitting machine over 50 ft. long director of the Belfast Telegraph 
and weighing 15 tons which was tells me that quite a few British 
one of three delivered from Bel industrialists have availed them 
| fast docks to the works of the selves of the facilities offered by 
Berkshire Knitting (Ulster), Ltd., the Government of Northern 
? Newtownards. Ireland, and have established new 
Tee Their delivery marks the cul- plants there. W thout exception 
mination of an expansion pro- they are all doing we! 
gramme which has cost the * * * 
company more than £250,000 for MANY ADMIRABLE photographs 
machinery alone in the last six which appear in local newspapers 
months merit a longer life 
The Donaghadee Road factory The Kent Messenger, at all 
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METALS 


KENNEDY PRESS LTD - 31 KING ST WEST * MANCHESTER 3 
SO TEMPLE CHAMBERS - TEMPLE AVENUE - LONDON E.C. 4 


FOR COLOUR REPRODUCTION & PRINTING 
by 


OFFSET-LITHO 


POSTERS . SHOWCARDS . FOLDERS 
BROCHURES . BOOKLETS . LABELS 
GREETING CARDS ‘ BOOK JACKETS 


BARNARD & WESTWOOD LTD. 


4 Fitzroy Street, London, W.!. MUSeum 3786-9 


is one of the major producers of 
fine-gauge fully-fashioned stock- 
ings in the United Kingdom, and 
the continuous expansion of the 
mill has created many hundreds 
of jobs in the Newtownards area 

The trailer firm, which has 
handled all the machines im- 


= 


PLANNED 
PACKAGING 


WILLIAM W. CLELAND LTD 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON, W.C2 HOLbers 252! 


..a symbol of 


events, have discovered one wa) 
of giving photographic talent its 
due Their catalogue for 1955 
is graced by 12 splendid studies, 
by their own photographers 
from all parts of the county. A 
charming piece, it will be trea- 
sured alike by Kentish Men 
and Men of Kent 
* * * 

INCREASED SALES resulted when 

the Berwick Journal and North 


umberland News and the Ber- 
tae 


wick shire News—the Borde 
Series, published at Berwick 
upon - Tweed, opened their 
columns tor six weeks [to allow 


readers to send, free, Christmas 
and New Year grecting n 
to relatives at home and abroad 
The feature proved most popular 
and messages were sent to many 
parts of the world 


essages 
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I’S OBVIOUS... 


Our service will be a boon to the trade especially in the Midlands; a specialist 
staff is available for your needs. What's more you can have it when you want 


it with no risk of missing copy dates. We feel sure this will convince you. 


MODELS & MANNEQUINS... 


This department deals with a side of Advertising little used, but consumer 
Advertising just the same. Our Models and Mannequins are trained in our own 
School and are available for Fashion Parades, Wholesale Shows, Photographers, 


Artists and Advertising Agencies. They are all specially trained for this work. 


> 


PHOTOGRAPHIC STUDIOS 


Our Photographic department specialises in Fashions and Illustrated Advertising 
work ; with Models on the spot the service is extra quick. Our Photographer 
look at the job not only from a Photographic point of view but also from the 
Advertising angle, and our Studios are specially equipped for this purpose. 


} 
COMMERCIAL TELEVISION —— 


In its infancy, yes ; but getting closer every day. We produce and script live 
shows, produce and make films, also animated Cartoons. Once again our Models 
are on the spot and trained for this work; our Artists are specialists in Cartoons 


and Animation. An advisery service is also available on Commercial T.V. 
ans ST VU Oot Oe Ss 


To complete our organization our Art Studios are again staffed by specialists in 
Fashions, Illustrated Advertising and Publicity, humorous Advertising, Animation 
and Cartoons for film production. Each department is combined as one unit and 
in this way we can give you THE SERVICE YOU NEED. 


STUDIO Seeae 
PRODUCTIONS LTD 5s cowaro nono 


INCORPORATING MIDLAND MODEL & MANNEQUIN AGENCY BIRMINGHAM, 12 


REGD. OFFICE : 
MEMBERS OF P.T.A. & A.C.A. TRAINING SCHOOL 


NELSON HOUSE Zz MOOR ST 545 MOSELEY ROAD, 
BIRMINGHAM 4 BLAND 021 BIRMINGHAM, 12 
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Review of Poster Advertising 


Trend to wider use of 


colour photography 


By STUART LEWIs 


the off-season to 
when a4 new 
irrival on the hoardings 
assumes the seasonal import 
ance of the first snowdrop. Fo 
this reason it 1s wise to view 
the current crop, if not witt 
suspicion, at least with 
criticism , and when I say that 
one or two posters this mont! 
struck me as quite remarkably 
good, | after much 
careful thought 
Che wider use of colour phot 

graphy in posters is a trend wt 
made itself evident in the latte 
half of 19583 The Evening 
used it in the 
and a pape 
1 are showing 


His Is 


posters, 


cold 


Say suo 


ii ri have 
workmanlike series 
illed Suvier ( 


1 good if somewhat 


PRINCIPAL 


conventional 


BRANCHES 


snot 


of a healthy outdoor gir! 
vith bicycle against a background 
f waving corn 

First-class in every way 1s the 
‘w poster for Pepsodent. The 


copy is simple but sound. “Teeth 


‘ 


th 
shuhtly 


L 


vhite, smile bright 
jent.” 


with Pepso- 


is brilliantly illustrated 
with a colour photograph of « 
pretty, laughing girl, taken at 
the split second when a snow- 
ball burst on the top of her 
head. 


This is one of the most natura! 
id charming photographs I have 
er seen, in advertising or any 
‘here else. And how much more 
lective it is in selling toothpaste 

n the all-too-familiar and 
repellant close-ups of 
ning Ivory 


In the opinion of 
Stuart Lewis, this 
Pepsodent poster 
is “first-class in 
every way.” It is 
one of the most 
natural and charm 
ing photographs ¢« 
has ever seen in 
advertising or any 


where else 


Gay withou 
being gaudy ar: 
the new posters fi 
Tide The em 
ployment of Red 
Indians has appar 
ently stopped 
least for the tim: 
being—and a ver 
effective ana 
attractive suburbar 
realism has 
into the 


con 


pictur 


Ihe name Pep: 
only on the toothp: 
is shown large at t 
poster. The pro: 
product in no wa 
the intensely huma 
job, which ts desis 
ent whole 

Congratulation 
cerned and to thx 
in particular. 

Pepsodenmt are op 
senting a handso 
gift to advertising 
Deréta design is eg 
ing. Indeed, this | 
example of desig 
and highest form 
course to tricks of 
layout the artist 
choice, placing 
balance of colour 
effect. He has tak 
sketch of a fashior 
open her black co 
wide skirt 


background with th« 


in apple-green ult 


italic, letter-spaced 
ibove her head 


mot appears 
tube which 
foot of the 
nce of the 
tracts from 
peal of this 


as a coher- 


all con 
»Otographer 


ione in pre- 
New Year 
The latest 
y outstand- 
er ts a fine 
its simplest 
Without re- 
ettering and 
relied on 


ind ~—s perfect 
to achieve his 
" a Vigorous 


girl, holding 


with bold 
stripes of grey, whit 
He has placed her or 


to reveal a 
honzomtal! 
and black 
a plain red 
word Dereta 
a Bodoni 


That is all; but it is quite 
enough to arrest 


attention and two 


and hold 
convey an 


unmistakable impression of 


“quality” 
glance. 

* * 
GooD USE 


at the first 


casual 


~ 


of colour can also 


be seen in the new Tide posters, 


which are gay 


without 


being 


112 HIGH HOLBORN, W.C.1. 


MANCHESTER 


BIRMINGHAM 


LEEDS 


WATFORD 
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: 


a Cet: cicthes 


gaudy. Since the claim's the same 
in most soap and detergent adver 
tusing (whether it be “cleanness” 
or “whiteness” or both) it ts 
essential to achieve some visual 
distinction. Tide have done this 


@ Continued on page 172 


{ fine example of poster design 
in its simplest and highest form 
Silk screened by A. H. Clarke & 
Cau, 1 f Ealing. 10 colours 
were used, some being 
The artist has relied on 
placing and perfect 
halance f Agents are 


Colman Varle 


trans 
parent 
cnoice 

cotour 


Prentis & 
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POSTERS make a brand name well known. For the brief 


message that makes sales through repetition there is no medium 
like poster advertising. Mills @ Rockleys wall be pleased to discuss 


planne d poster idvertisinge with you. 


MILLS & ROCKLEYS LTD. 


The Miils & Rockleys Areo Poster Advertising Contractors Administration: 2! Queens Rood, Coventry 
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Walter Hill \ix 
| pobre 4 hy 
y 


With more than 50 years sine 
WALTER HILL and CO., LTD. 


67, 69, 71, Southampton Row, London, W.C.1 4 


Telephone MUSeom 8701 
- (5 lines) a 


cae 


Our complete service for 
all Outdoor Advertising 
Media, Poster Hoardings, 
Solus Sites, Neon Signs, 
Rail-, Bus-, Tube-, 
Van Advertising, etc., is 
“| backed by the experience 
of over 50 years. It offers 
comprehensive contract 
schedules, site selection, 
inspection and main- 
tenance, and extends to 
all parts of the U.K. and 
Eire. 


... throughout 


British 


vy X 
I ivi f = aidan. 


Manchester Poster Services ltd 


27:29 1 Bootle Street, Deansgate, Manchester 2 


Picture your Goods 
at “Points of Sale’”’ 


Modern Poster Panels 


PADDINGTON 0186/7 


G. F. KRUSE LIMITED 
37 SPRING STREET, W.2 


| ferably priggish. 
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RE VIEW OF POSTERS —continued 


We're jolly well on 


BOVRIL 


this winter ! 


_ = ——_@= 


a _——— == =3 


The new Bovril posters feature a family bursting with health and 


vitality riding along on the back of a bull. 


It has made heartening 


reading during the bleak periods of the current month. 


in their new series—without the 
aid of Red Indians and ducks. 
* * * 


It WAS not long ago that those 
concerned with drink advertising 
(with a few sublime exceptions) 
relied very largely on the foam- 
ing tankard gripped in a rugged 
fist or the happy fireside group 


sipping daintier drinks. To-day 
the old order changeth, giving 
place to animated glasses, 
smiling, dancing, tilting, and 
generally behaving like animated 
people 


Smiling glass technique 


The new Canada Dry poster 


is a good specimen of the 
“animated glass” technique. It 
shows the usual smuiing vessel 


pouring a bottle of ginger ale 
into itself. Amusing enough and 
very pleasantly designed, but not 
original. Votrix vary the tech- 
nique by showing two glasses and 
giving them sex and speech. The 


man-glass says to the girl-glass, 
“You're rather sweet”; the girl- 
glass says to the man-giass, 


“You're very dry.” As a means 
of putting over the sweet-and- 
dry story this is excellent, but 
even so I feel that some adver- 
tisers in this market will soon be 
ready for another think. 

* - * 


CAN IT be that the Bisto kids 
are going up in the world? The 
new poster shows them alongside 
a couple of weli-dressed children 
who are apeing the ecstatic 
“sniff” of the celebrated urchins. 
The purpose of this comparison 
is no doubt to raise the tone of 
the trade symbol and render the 
product acceptable to a higher 
social stratum. 

Since Britain is still thought by 
many to be the most class-con- 
scious country in the world the 
policy behind this poster is pro- 
bably sound. It is sad, however, 
that a famous advertising part- 
nership should at long last be 
elevated to obscurity; for that 
may well be happening. All that 
remains to be seen is whether 
their middle-class substitutes can 
continue to stick their noses in 
the air without appearing insuf- 
In their first 


The animated glass technique 
comes in for humorous treatment 
in the latest Canada Dry poster 


performance the  understudies 
are doing well. 
Let their sponsors make 


quite sure that the Bisto 
originals do not have the last 
raucous laugh. 


Attracting the 


French 


ITH the co-operation and 
goodwill of the Brighton 
and Hove Hotels and Restaurants 
Association, the Brighton Pub- 
licity Committee will be under- 
taking a publicity campaign in 
France this year and next with a 
view to attracting French holiday- 
makers to Brighton 
The campaign has two main 


aspects. Firstly, the distribution 
of posters in French. Their de- 
sign will be identical with the 


1955 Brighton poster which will 
shortly be seen on British Rail- 
ways. Secondly, Continental dis- 
tribution by the British Travel 
and Holidays Association of a 
new seaside resorts guide-book in 
which Brighton will be featured 
both editorially and by advertise- 
ment. 
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The packet proportions have been altered to avoid having the adver- 
tisement project too far over the pavement. 


Big confectionery sign 
gets new neon facial 


ON of the best known signs 

in Piccadilly, London, 
Wrigleys, erected by Claude- 
General Neon Lights Ltd., has 
had a facial. 

It was decided that the three 
simulated packets of chewing- 
gum constructed from fiat, 
painted glass, should be replaced 
by more realistic, three-dimen- 
sional “Perspex” packets. 


LANCASHIRE 


THE (DEAL POSTER CounTY 


bald ADVERTISING 
ASSOCIATION 


The proportions were altered 


so that the packets do not pro- | 


ADVERTISER'S WEEKLY 


To get the most 


from 


POSTER 
ADVERTISING 


consult 


Sheldons Itd 


ject too far over the pavement, | 


as they would have done if they 
had been presented in true scale. 
Thus the packets now measure 
4 ft. 3 in. across by 3 ft. 3 in. 
high, but the depth is 10 in— 
although in true proportion it 
would be 2 ft. 6 in. The packets 
are backed by lead-coated sheet 
steel with the faces and sides of 
clear “Perspex,” sign-painted in 
detail to represent three kinds of 
Wrigley’s chewing-gum—Spear- 
mint, PK and Juicy-Fruit 

Each packet is illuminated in- 
ternally by a bank of Claudgen 
sign white tubing. 


A new double royal poster of 

Aberdeen has been produced by 

British Railways in conjunction 

with the Aberdeen corporation to 

a design by R. M. Lander. The 

design features four of the attrac- 
tions of Aberdeen 


114 YEARS’ EXPERIENCE 


SHELDON HOUSE, QUEEN ST., LEEDS 1 


a 


O 


| — 
| 
What to buy! 


Where to go! 
What to see! 


POSTER ADVERTISING 


provides an essential service 


to the community 


Sheffields 


Poster Advertising Contractors 
since 1852 


Publicity House, Cornwall Street, Birmingham, 3. 
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Ad Man’s 
Bookshelf 


Compendium 
of fine 


writing 


A FACSIMILE of that 
engraved by George Bick 
ham in 1743, this handsome 
book* is a compendium of the 
work of the leading writing 
masters of the day 


To-day, when among the 
cognoscemi the chancery hand i 
in the ascendant t ss somewhat 
uniashionabie t6 refer to the 
works Of our own writing masters 
ow the 17th and 18th centuries 
Philip Hofer, curator, Depart 
mem of Printing and Graph 

t Harvard College Librar 
lowe explains in a toreword 
the importance of The Univers 
Penma ores 
Caligrapn 
ucTMict 
a ih 
papa 
ittent 


Important and influential 


CEN ran: 2955 
3 FETTER LANE, E.C.4 
thrives... 


RUSSELL SIGNS 


of outdoor pub city 
PAINTED - ANIMATED 
3 DIMENSIONAL 
—the lot! 


EXHIBITIONS & DISPLAYS 


J WATSON (on™ (F5 


BASSEIN HOUSE 

BASSEIN PARK RO. 

LONDON -W-i2 
PrOmE 


DISPLAY 
UNITS IN 
PLASTIC 


t METAL 4363 


Writes M Hofer “Late 
the 17th cent English cal 
x iphy CCam« nportant nd 
nfluential « course of writ 
first time To 
f York helped 
Caroline muinus- 
iniversal script 


But 


ng styles f 
be sure, A 

to estahi s! ine 
cule as a nearly 
n the car minth century 
the minuscule was nat an English 
hand Wi ary ( akton who 
introduced printing into England 
in 1476-7, a local, rather 
crabbed hand (sometimes said i 
be his own), on which to base 
his over-admired type Esther 
Inglis, most gifted of 1l6t 

century working in 
England, was rea a French 
woman So we come, without 
reason for pause, to the galaxy 
of English writing masters of the 
late 17th century men like 
Cocker, Ayres, More, Smith, 
Seddon and Snell, who inspired 
an even larger group of profes- 
sional scribes in the first quarter 
of the 18th century. From 1680 
to 1740 hardly a year passed 
without an important copy book 
appearing.” 

He then tells how in 1733 an 
enterprising engraver and calli- 
grapher, George Bickham, de 
cided it was time to make a 
compendium of contemporary 
English work 

A rare book to-day io any 
thing like complete state, The 
Universal Penman is, therciore, 


used 


calligrapher 


*#The Universal Perwnan, engraved by 
Dover Publications 
Mayflower Publshing 
Parringdon Street, 
4. in conjunction with 
. Ma Regent Street 
Price 63s 


COOK’S 


DISPLAY 
PRODUCTIONS 
LIMITED 
Exhibition Contractors 


Display Producers 
Sign Manufacturers 


Giant Photo Reproductions 
in Colour or Black and 
White 


124 LADBROKE GROVE, W.10 
Telephone: PARA 8652-5-4 


and at: 17 Rue Joseph-de- 
Maistre, Paris, 18e 


U.K. DISPLAY SERVICE 


Crepe Paper Window 
Dressing Contractors. 
93 OLD SOUTH LAMBETH ROAD, S.we 
RELiance 4848 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. RBOBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, $.W.!! 
Tel. Nos. Bettersee 5300 & 4886 


= = =— = 


EXHIBITIONS & DISPLAYS S T TYPESETTERS 


r Vectis Works, Church Path, Acton, W.4 ) 


\ Phone: CHISWICK cose | 


CRAF’SMEN BUILT 
EX} BITION 
S) ANDS 
D!GBY'S 


9. FLEET ROAD. HAMPS N.W.3. GUL 3318 


FOR A COMPLETE 
EXHIBITION & PHOTOGRAPHIC 
SERVICE CALL 


Replicards Ltd. 


ARC 624! 


DESIGN 

DISPLAY 

EXHIBITION 

SILK-SCREEN 

PHOTOGRAPHY 
ALL THE ABOVE 


SERVICES ARE CARRIED 
OUT IN OUR OWN WORKS 


REPLICA HOUSE, 
BAVARIA ROAD, N.!9 


DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER IS 


BLACKFRIARS 0856 
OLD HANDS WiTH 
YOUNG IDEAS 


JANUARY 20 


—S=—=> 

| James C. Joyce 

i 
The Specialist 
Typesetters 


rh re 4 or 
g ; eproductio 


emer 


ettine tereot 


154 Clerkenwell Rd EC1 
TERminus 7124 & 4308 


PROCESS ENGRAVERS 


PHOTOCRAPHY 


4 
(a) 
ROTTS sTuDIos ~~ 


AND ENGRAVERS LTD | 


OUSSEN HOUS ft CLTOE ST Gisscow 


cry oes Ovettn Crsascow * a 
nes 


BLOCK MARKING 


GENERAL PRINTERS 


DISPLAY || 


| THE CABLE PRESS 


PROVIDES 
® first-class printing 
service for production 
; - 


CATALOGUES 
BROCHURES 
HOUSE JOURNALS 
SYSTEM FORMS 
FOLDERS & LEAFLETS 


The Cable a Publishing 
@ DOUGHTY ST. W.C.|. HOL TIN 


As we have said before quality and ser- 
vice in combination with low cost are 
gaining recognition. 


This is why more and more Advertising 
Agents, Publishers and Publicity 
People are turning to 


THE 
PORTSDOWN 
PRESS LTD. 


with their Print enquiries, especially 
now that we heave installed our own 
Camera Plate making and Colour 
Retouching Oepart men 
The service is exceptional— 
GER 6601-2 
WILL FIND US 
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PHOTOGRAPHIC PRINTS 


100 
1000 
1000000 


a ee 2 | 


3 Dorset Buildings, 
Salisbury Sq., London, E.C.4. 


Photographic 


_ 
Prints! $i: 
ANY 
Write or Phone | QUANTITY 


photowarl.* 


— LILYWHITE LTD. 
Pu Yorkshire. Phone: 1240 
73 ‘SAROA STREET, LONDON, W.i 
Phone: WELbeck 0938-9 


We are proud 
of our Studios and 


of the work we produce. 
YOU ARE CORDIALLY 
INVITED TO SEE BOTH 


AT YD) 
295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY 5811/2 


Specialists in Photographic 
Printing Processes for 
Advertising, Display 
and Exhibition 


. ; 7 
PHOTOGRAPHERS PHOTOGRAPHERS ad. mgr. 
blows 


LONDON ART SERVICE 


PH OTOCARAPHIC LTO 


f Cancer lone WC2 


COMMERCIALL ADVERTISING 
PHOTOGRAPHERS 


See Ware about 


Publicity Pictures 


with a news angle 
AC.K WARE service includes 


an extensive library of Colour 
and Monochrome pictures 


ACK WARE (Phot pees (TD. 
28s Basinghall St. Londen £2 
PE Pape ne Whee! 


COLORGRAPH 


Colour Photography 
lor Advertising, Point of Sele 
Showcards and Calendar: 
* 

COLOUR LIBRARY 
Studio and Location Shot: 
Transparencies and 
Colour Prints 


8, BREAMS BUILDINGS, CHANCERY LANE 
LONDON, £.C.4 


CHAncery 3416 


specialists in 


photographic 


HARRY BAKER 


206 Church Rd Willesden 4 


ae 


“Gartex” advertising balloons. 

"re always before the 

public's eye, reminding .. _ selling 

. swelling sales. Your’ ‘Gartex 

order is printed to sell your 

product. For details, write: 

Sales office, Young & Foss 
Rubber Co., Ltd. Ga 

Road, Wimpbiedon, 

* LIB 6281-5 


S.W.19. 


P.V.C. WEL Di MG 


Wallets, Note Boo: ases, 
Price Lists and Boo: ers, 
etc. Made to custom re- 
quirements. 


CITY SUPPLIES COr NY 
(Advertiong Gi 
M Copthall Ave. # 
NAT. 725) 


GOLD D BLOCKING 


gun peans Coan an 
PROMPT SERVICE 
TO THE TRADE 
AD-STAMPING | 


TD. 
148 SHOOTERS HILL RD. LONDON, 5.2.3 
CREO 88 


Bright, attrac- 
tive, distinc- 
twwe—RODEN 
Badges are 
pulling in 
extra publicity 
for knitting 
woo!land news- 
papers, sports shoes and soft drinks. We 
will tell you how RODEN badges can fit 
into existing publicity plans for pour product 
Wre 
to-day for 


Sine ane Fheneo [oven 
AND SON LTD, 


SS HATTON GARDEN, LOHDOWEC.1. 
Telephone: HOL. 0199 


@ Continued on page '76 


thought of 
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AD MAN’S 
BOOKSHELF — continued 


an undertaking of 


“one 


impor 


tance to produce in facsimik 
edition form. Writing some years 
back, Mr. Hofer refers to the 


awakening of interest in calli 
graph He writes “Man 
professional artists and som 
intelligent critics and teacher: 


are already aware of it This 
movement may have had its 
Origin in the Morris revival, but 
tt can be more clearly traced i 
the lectures of Edward Johnson 
and Graily Hewitt in England 
and Germany, about 1905-6. In 
this country it can be credited 
to William A. Dwiggins as much 
as to anyone. For decades now 
he has very subtly and convinc 


ingly proved by his des ans first 
for commercial advertising, and 
later for magazine covers, book 
sackets ind tithe pages—the 
effectiveness and decorative 
quality of good lettering. Follow 
ing his lead, othe irtists have 
begun k cacsign every sort ol 
labe sign idverusement and 
poster -not periectly, of course 
but with increasing respect for 
traditional writing hands, particu 


larly the greatest school of all 
the Italian humanistic school of 
the 16th century.” 


Accepted by advertisers 


We have, of course, seen the 
movement progress t to-day 
when good lettering is accepted 
that is to say among the 
enlightened advertisers and their 


agents. But as Mr. Hofer finally 
points out To-day, photo 
mechanical reproductive pro 
cesses give us an opportunity 
without precedent since the 
Middle Ages, to develop fine 
writing hands for effective use 
, a8 well as for their beauty. As 
printers and publishers are alike 
beginning to realise, they furnis! 
an increasingly easy means of 


printing texts as well as title 
without having to set up, or t 
use, type. One can simply re 
produce the author's (or 
designer's) writing hand This 
offers much greater latitude in the 
arrangement of pages, and par 
ticularly in fitting diagrams or 
illustrations in with text. Indeed 
one has all the freedom that the 
scribe and illuminator had at th« 
end of the Middle Ages! Books 
may be just as gay with colour 
and as harmonious in style 
“Finally, it has been deti- 
nitely proved that the human 
eye reacts more favourably to 
the slight unevenness of writing 
than to mechanically perfect 
type. The adjastment to read- 
ing a cursive hand as easily as 
formal letters is a very slight 
one. There may even prove 
to be less fatigue to the eve.” 
This is a facsimile of what 
is Claimed to be the largest 
compendium on  penmanshup 
flourishes and calligraphic illus 
@ Continued on page 177 
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SILK SCREEN SERVICES 


FOR QUALITY 


SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 
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BLOCKS & DIES 


BRASS BLOCKS & DIES 


@ Continued from page 175 


SILK SCREEN SERVICES COMMERCIAL ARTISTS 


showcaros posters MTT TIATT TT] | 


CUT-OUTS - DISPLAYS 
; SILK FREE LANCE ARTISTS ial 


cutters 

. Cutter crush dies tor 
showcards, etcy Stee! dies for meotaly 
noses & AYCKSOURN 
14 CLERKENWELL GREEN, E.C.1 


1 PURNIVAL STREET, LONDON, £.6.4 


57 BAYHAM PLACE aw: “@Leern 684) CHAncery 3508 


SHOWCaAROS - POSTERS 
WINDOW BILLS + CUT-OUTS ex 


LICENSED DAY-CLO PRinTERS 


NILA SOREEA 


LETTERPRESS 


A powerful combination for 
long or short runs of colour 
printing. Any Materia! 


OBELISK PRESS & MGASLTD 


Myron Place, London, S.E.13 
Lee Green 6133/4 


| SCREEN PRINTING 


Lorge or smal! quantities 
on any materia/ 


SILK SCREEN MATERIALS 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 
GEORGE BALL'S 


of course! 


GEORGE HALL (Sales) LTD 
MM Wellington Road, South, 


Stockport. Tel. STO 3375 


ESTARLISHED (842 


LETTERPRESS 
CARTONS 


LTD. © 
HS, SON & WATTS 
we creat STLONDON,EC? 
7408 


(envee 
MONerch 7008 Ve 


~NORTH 3327-8—~— 


| DESPATCHING 


SHOWCARDS? 


We pack and despatch 
Showcards — Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 


£&. CHRISTIAN & CO. LTD. 


63 St. Paul's Road, N.1 
can 2001 


' photographic’ 


RETOUCHING 


@ ‘natural’ retouching 


essential to good advertising 


Phone: CHAncery 3902 


SMH 


~ 
—er 


IDEAS & ARTWORK 


‘BUCK’ 


35, STONARD RO 
N.13. 


PALmens Gre ew 8846 


FRANK WINTERBORNE 


STUDIO 


Artists and Designers 
87 REGENT STREET, W.1 


Telephone: REGENT 1096 


S-A-P 


But how soon—and is 
it possible ? 

At LA. we are geared 
up to every Agency 
requirement. 

We have integrated 
our Art and Photo- 
graphic Studio to a 
smooth purr that makes 
everything possible. 

Im fact... 
the Complete Studio Service 
at 118 PARK ST. W.1 


Telephone | MAYFAIR 
| 4316 & ss30 


display 
lettering 


Cut-out relief lettering ready gummed, 
13 distinguished faces. Range of sizes 
3/16 to 1d inches 


LONDON INDUSTRIAL ART LTD. 
3 All Saints Road, London, W.!/ 
Tel. PARK 9431 


MISCELLANEOUS 


FORTY 
ruousaxo PHOTOGRAPHS 


of Horticultural Interest 
communicate with 
REGINALD A. MALBY & CO. 
19 CHELMSFOR" RD., WOODFORD, 


E18 
BUCkhurst 0222 


MATCH 
ADVERTISING 


A * Useful’ Advertisement. 
Your own advertising labels 
on the new and attractive 
miniature box matches (1} "x 
1"). Quantities from 1,000 
boxes. Enquiries to : 


MATCHADS LTD. 
68, Queen’s Grove, 
London, N.W.8. 


WHITE HART STUDIOS 
SCULPTORS & DESIGNERS 


of 


ADVERTISING & DISPLAY 
MODELS 


SINGLE OR QUANTITY 
PRODUCTION 


im 
RUBBER LATEX 


la, THE WALDRONS, 
CROYDON, SURREY. 
Phone. Croydon 1343 
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AD MAN’S BOOKSHELF —continued 


trations ever published. The 212 
plates were engraved by Bickham 
and are the monument to his 
craftsmanship. The book includes 
the work of more than 20 leading 
masters. 


Virtuosity of masters 


Modern readers will no doubt 
marvel at the remarkable virtu- 
osity of these masters but it has 
been shown by a tiny few to-day 
that this type of work can be 
emulated by moderns. Indeed, a 
number of advertisers have used 
this type of work (Swan Pens; 
Spicers, the paper people, for 
example). On the other hand, 
it is doubtful whether copywriters 
will learn anything from the 
moralising of these writers. Their 
exercises were always on subjects 
like “Decency,” “Religion,” 
“Envy,” “Good Nature,” “Swear- 
ing,” “Modesty,” and the like 
But calligraphers, art directors, 
typographers and printers may 
find much in this priceless collec- 
tion. The publishers are at pains 
to point out that it offers decora- 
tive borders and flourishes which 
may be reproduced without per- 
mission or royalty payments. 


Magnificently bound and 
rinted in the United States, this 
k would please George 
3ickham who set out to produce 
iseful and entertaining” work 
vering writing and drawing, and 
nded his introductory chapter 


thus: “And as the whole is com- 
pleated, through ye friendly 
Assistance of several Eminent 
Penmen, and Engrav'd with the 
greatest Care and Exactness; | 
make no doubt that it will meet 
with a favourable Reception from 
the Publick; & that I my Self 
shall be excus'd for attempting so 
Universal a Performance.” 


We not only excuse George, 
but applaud him, and the present 
day publishers, too. 

In fact, the poem at the end of 
his elaborate dedicatory page (“to 
the King and to the Nobility, and 
Gentry of Great-Britain” .. .) 
might well apply to the readers 
of to-day : 

“May all our Noble 

some Profit find, 

By these Amusements, to im- 

prove the Mind! 

May evry Line, in 

resplendent Page, 

Instruct, and Entertain 

growing Age!” 


Youth 


each 


their 


Entertain and instruct 


Not only the youth but the 
middle-aged and old in advertis- 
ing and the graphic arts can 
improve their minds, instruct and 
entertain themselves with this 
work, and if it is too expensive 
for the student, at least it should 
find a place in all the art school 
libraries and on the book shelves 
of art directors.-R.D 
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How to make the speech that will 
win both applause and prestige 


[HE ability to speak well in 
public is a definite asset to 
anyone in the advertising busi- 
ness. Conferences, functions 
and club activities, all make 
their own demands in this 
respect. For this reason this is 
a valuable volume* for the 
advertising man’s bookshelf. 

The book show what is 
claimed to be a proved way to 
success in public speaking. Thou- 
sands of men and women have in 
fact passed through Alfred 
Tack’s personal training courses 
for public speakers, and have 
found his tested formula the 
answer to their proble Now, 
for the first time, his 1 ds can 
be studied by everyor terested 
in this important The 
techniques are cas) apply. 
But it is not on! public 
speaker who can benet n this 
book All things equal, 
people who speak cl will 
outstrip those with ht titude 
for voicing their tho 

No impractical t s are 
discussed nor are pages 
padded with anec wit 
ticisms, and extracts ngthy 

* How to Over ous 
Tension and Spea in 
Public, by Alfred Ta pub- 
lished by The W { Work 
(1913), Ltd., price 15 


WV e ‘d he VE 
been lost 
cuithout 


him! 


Many a conference, 
meeting to plan 

a piece of printing work 
has been thankful that 
Spicers Paper Consultant 


was there. 


But often it is 


not till the finished job arrives, 
that they realize just how much 
they owe to his guidance. 


speak to Gas 


Telephone: CENTRAL 4211 
19 New Bridge Street - London EC4 


orations. 
lesson. 
Tack'’s methods of overcoming 
nervous tension were looked upon 
as remarkable a few years ago, 
because they were so simple : but 
by their very simplicity they have 
made it easy for speakers all over 
the world to forget speech nerves 


Preparing a speech 

One can learn from this book 
what to do from the minute one 
stands on the feet and begins to 
speak One can also discover 
how to prepare a speech on any 
subject, and be able to talk on 
that subject for five minutes or 
one hour 

Most beginners find great diffi- 
culty in starting a speech. Alfred 
Tack’s advice on this cannot be 
bettered “A number of pood 
speakers lower their voices a little 
to begin with. . . . Lowering the 
voice does not mean mumbling. 
... By starting on a low note the 
speaker gives the impression that 
he has devoted careful thought to 
the subject, and he is going to 
treat it with the deliberation it 
deserves.” 

Chapter headings 
‘Speech building step by 
Hecklers and question § time,” 
“When you are the chairman,” 
“Closing the speech,” and “Make 
them laugh 


Every page contains a 


include 
step,” 
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BACK TO LONDON 
FOR MR. PEARCE 


THE Daily 
World, and 


Mirror Nows of the 
Kemsle Newspapers 


have provided a first-class advertising 
background for T. G. 
who in July will 

London 


N. Pearce, 
su ceed Ernest 
advertisement 
director of 
Westminster 
Press Provin- 
cial News- 
paners, Lid 
Before the war 
he was an 
advertisement 
representative 
for the Dail 
MirrorinScot 
land, Ireland 
and the Nortt 
of England 


Lumsdon as 


The Rev. Marcus Morris (right) dis 
usses the first edition of “Falken 


Bo Englund. 


with its editor 


Trip to Sweden 


i oe 

Pur launching of Falken, th 
Swedish version of Eagle. in Stock 
holm meant a busy session for the 
Rev. Marcus Morris, editor of! 
Eagle. Girl, Swift and Robin, wh 
flew to Stockholm with his Hulton 


olleague, John Drommond. § Afitc: and after that 
Mr. Morris had spoken to youth he was the 
cad Government official News of the 
achers, editors ind represent IT. G. N. Pearce. World's sole 
f parents sssociation, hi epresentative in the provinces, until 
: diet fired questions at him he found the newspriuit restrictions 
; mainly in excellent English, about sO irxsome that he broke away from 
E the comics, “horror” or otherwis his true love, newspapers, to become 
- \t night he was interviewed for provincial sales controller of C. & 
iu f-an-hour on the “Echoe t. Layton Ltd. for 18 months 
x News’ programme It was early in 1949 thu he took 
Falken. which will be published is present job, chief advertisemen! 
fortnightly at fi resulted from u anager of Kemsley Newspap:rs 
vis » London last year by Lars td.. in Manchester 
. Wickman, ditorial director of Mr. Pearce has been a good 
: Nordisk Rotogravyr, the publishers dvertising-clubs man wherever his 


ADVERTISING MANAGER’S CORNER 


HARRISHOO ! 


If you caught a cold over what looked like a hot 


idea last year here’s a bit of advice that is too good 


to be sneezed at 


draught in 1955 


It will stop you from feeling the 


Before you expose yourself to 


any further criticism, let Harris 


wrap up your 


display problems and cover your point of sale 


requirements. Even if you’re snowed under with 


work, there’s no need to get cold feet; there's u 


Harris prescription for your troubles that will let 


you breathe freely again 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30, KINGLY STREET 
Tel: REGent 3295-6-7 


LONDON. W.! 


work has taken him. He has 
belonged to the Glasgow and Bir- 
mingham clubs, and for the past 


five years has been a council mem- 
ber of the Manchester Publicity 
Association, as well as a committe 
member of the First Friday Club 
(Manchester), vice-president for th 
past two years of the NABS Man- 


chester Commit and an executive 
committee member of the Man- 
chester Chambe of Commerce 
idvertising and publishing trades 
seciion 

No doubt London advertising 


bodies will now benefit from his 

‘nthusiasm and experience 
Counter claim 

SELLING across the counter 1s 


the best trainir in the broade: 
ispects of merchandising, according 
to Luke Mahon, who has efi 
Mather & Crowitl Lid. to become 
general manager d a director of 
Arks Lid., Dub! At Mather’s he 
worked in the cr ve, research and 


media departmen 
iccounts he hand 
Fish Authority, D 
Terylene It is th 
Ireland that has 1 
Dublin 

Another new m 
hoard is Michael 


and among the 
were the White 
ch Cheese ind 
all of his native 
*n him back to 


Arks 
formerly 


ber of the 
Carr, 


with O'Kennedy Brindley Lid 
where he becam vecount execu 
tive in 1944 | 1953 he was 
ippointed §=lectu on copywriting 
io the High Schoo! of Commerc« 
Dublin. He jo Arks as account 
executive and copy chief 

Noel 8S. Byrne, visualise: ind 
Edmund de Reymonth, artist. are 
other recent dditions to Arks 


per sonnel 


Crossword designer 
EEXPERT at designing crossword 


puzzles, deeply interested in music 
author of the textbook Le Plan dé 


Campagne de Vente et de Publicite 


Arthur Jaques Charbonnier, of 
Paris, who last September joined the 
Colman, Prentis & Varley Lid. Paris 
office. recently paid his first visit 
to London to talk over future plans 
for CPV clients in Paris and 
Europe 

M. Charbonnier was orginally an 
igricultural engin ind in 1929 
Started in adv sing aS a copy 


writer and campaign organiser with 
the Elvinger company Later he 
was with Jep & Carre until 1939 
After the war he became publicity 
ding French tootwear 


chief of a | 
company, but soon afterwards sct 
consultan 


up his own office as a 
on advertising and publicity to 
number of leading firms 

* * * 


WEEMBERS of several well-know: 
agencies are expected to be founder 
members of an Advertising Chris 
tan Group which i now “being 
formed and tor which an mform: 
inaugural meciing has been 
irranged for Monday, February 14 
at St. Martin in the Fields (Fellow 
ship Room) from 630 p.m 

The prop sed Group will be 
completely undenominational, and 
it is hoped that all who are inter 
ested will be present on the evening 
of inauguratior Inquiries should 
be addressed to Philip Barron, 59 
Palace Garden Terrac Londo: 
wes 
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Who's this? Not Coco the Clown 
but a friend of his, W. H. (“Bir”) 
Gollings. This was his get-up at 
the Chelsea Arts Ball, and also when 
he did conjuring acts for childrer 
over Christmas 
7 * * 


His ‘barley sugar 
for survival’ plan 


AL ST when he became expor' 
manager of James Pascall, Ltd., the 
sweet manufacturers, some 25 years 
ago, E. C. Hawkes ts not too sure 
but the anniversary falls due abou 
now Mr. Hawkes joined the firn 
in 1912 He 
now deals with 
no fewer than 
98 toreign 
countries 
About 25 per 
cent of Pas 
calls expor 
goods are 
dollar-earners 
on an increas 
ing scale He 
was a flounder 
member of the 
Institute of 
Export 

It was Mr 
Hawkes wh 


E. ¢ 
proposed the use of barley sugar in 


Hawkes 


survival rations Now © survival! 
rations for the Forces, as we! as 
for lifeboats and rafts of Britist 


merchant ships, include Cellophane 
wrapped barley sugar 


* * * 
2 
WHE Whitley Bay Branch of th 


Royal Air Forces Association 
inxious to attract the attention o 
idvertising managers throughou 
the country for its carnival week 
to be held July 16-23. B. L. Blower 
organising secretary, tells me th 
one idea is to assist in publici 
schemes through the wearing 
fancy dresses advertising produc 
or by arranging sponsored ever 
Enquiries o Mr Blower 

6 Abbotsford Park. Monkseaton 


CONTACT 


WEEK’S WISECRACK 


~ 


He’s off to join a pools firm. 
Says they appear to have 
better expenses. 
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New look for an old corner 


il] 


Pepa 


“SS e2@ eae @ee« 


Seeeeeeee ee un 


3 
eee ee eee wee eee sees 


Seeteseweeee ee eee ee a © 
SCS ee eee eeeeenee anu « I 


aeeuaaataatt Teeres 
PPPPPrrririiiie EP Pes rer y 
PPPreririili beers , 
PPPrreriliLiceeerer: 


PRTUEC CS ct 


HIS Once-derelict street corner is now a friendly and attractive meeting 
» nes The seats are a specially popular feature. And this ts a first-rate 
poster position. Right amongst the shops. Away from competitive displays 
Doing a day-long selling job. There are Advertising Sites like this—right 


at the point of sale—-in all commercial areas of England and Wales. 


ADVERTISING SITES LTD 


56/60 STRAND, LONDON, W.C.2. TELEPHONE: TRAFALGAR 4922-3-4 


DIRECTORS Jf. A. Allam (Managing Director) S. BE. Carier P. W. Felton BR. H. Lawson 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION LTD 
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Publications News and Notes 


Double ‘Vogue’ 
for Australia 


January issue of Vogue is the first 
double number and attached to 
each copy is a 104-page supplemen: 
for Australia. The supplement 
contains 774 pages of advertising 
including 29 colour pages. Large 
spaces are being taken in the Au 
tralian press to publicise the “two 
for-the-price-of-one-issue " and mor 
than 1,000 mounted showcard 
headed “As seen in Vogue suppl 
ment for Australia” are being s 
to over 20 Australian stores | 
display purposes 

~ * 

The special new year numbe 
The Motor Ship, publis! 
Temple Press, was the largest 
n the journal's history. Ws 


414 oz.. it contained 225 pag 
sdvertising (including covers) 
which were printed in two or 


colours Of the 276 display adv 
5 taking space in the iss 


’ from 12 different cou 
V “a 
a4 a ” 
More than 30 pages of tt 
ary issue of Ideal Home 
trate examples of sma 


day. The issue will be " 
by a strong advertising can 


a * . 
\ 20-page survey of British hand 
kerctuefs i included in the « nt 
The Ambassador. | i 

< } : I Le turing | 
1s trom nanufac 


ire nylon, ravyor ind 
Ao) } ; 4 re illustr ilcc 


MOU) 


Next week's IMustrated will be 
boosted by a strong publicity cam- 
paign, including national dailies, 
provincial newspapers, dance music 
papers, and a big poster scheme 
The issue wil] include “Ted Heath's 
Band Parade,” an eight-page detach- 
able supplement, featuring the 
words and melodies of ten top 
songs 

* + * 


Bloodstock advertised in the 
December issue of The British 
Racehorse realised ovcr £600,000 at 
the Newmarket sales. This repre- 
sents half the total turnover. Illus- 
trated advertisements were pub- 
lished in the case of most of 
the top-priced lots. Among the 55 
advertisement pages W2s one in two 
colours for the Queen's stallion 
Aureole. 

” ” * 


The /rish Field Almanac for 1955 
will be included in The Irish Field 
on Saturday, January 29 The 
Almanac includes a guide to sport- 
ng events, race mectings and shows 
hroughout the year 

+ ” . 


To mark the 60th anniversary of 
Home Chat two special issues will 
¢ published on March 19 and 26 


* * * 


Title of the monthly Boy Scout 
nagazine Jamboree is being 
hanged to World Scouting and 

roduced in a new format It 

ll! be pocket size (7} in. by 
in.) and full-page rate will be 
) It sells throughout the world 
Is. a copy. Present circulation is 
0). which is expected to be in- 
ised shortly 


= ee 


F FOR YOUR DISPLAY 


————— Oo 
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The Pytram Silent Moving Salesman 


A Battery Operated Turntable that runs 
continuously 24 hours a day for more than 
four weeks on two 64d. batteries. 


* 
* 
* 
* 
* 
* 
* 


DUNBAR ROAD, NEW MALDEN, 


SURREY. 


Can be placed anywhere, in the shop 
window, on the counter, as you please. 
Can be switched off when not required. 
No wiring. No cost for electric current. 
No danger of fire or short circuit. 
Carries up to 4 lbs. at 4 revs. per minute. 
Size 24” high x 54" diameter. 

Uses two standard U.2 type batteries. 


PRICE £3.3.0 each 
(Batteries 1/1d. extra) 


Single units, C.W.O. less §°,. Post Free. 
Special Quantity discounts on rmquest 


for ‘live’ publicity 


MALden 3225 (3 lines) | 


o>! 


= ones Am 
* Complete 


Holiday Guide 
Ome A y 


_ — eo” 


The February issue of Homes and 

Gardens contains a 36-page holiday 

guide. The front cover, which is in 
colour, is reproduced here. 


* * * 


Annual trade review number of 
Paint, Oil & Colour Journal is the 
biggest ever published with 128 
pages and cover It carries 91 
advertisements, with 13 in colour. 


* * = 


The Big Three Weekly Heralds 
(Tottenham & Edmonton Weekly 
Herald; Wood Green, Southgate & 
Palmers Green Weekly Herald and 
the Enfield Weekly Herald) have 
announced that commencing with 
their issue dated February 4, the 
single-column width will be changed 
to 104 ems to enable redesigning of 
the page make-up with nine columns 
to the page into “a more attractive 
presentation.” There is no change 
in rates. 


New format 


January issue of Ship and Boat 
Builder. reviewing the National 
Boat Show, is the first in the new 
10 in. by 7 in. format. Although 
the page size has been increased, 
the advertisement rates remain un- 
changed. The issue has 40 pages 
of editorial and 44 pages of adver- 
tisements. 

” . cal 


The annua! Yorkshire Post Trade 
Review this year has one hundred 
pages plus cover of which 524 are 
devoted to advertisements. It in- 
cludes articles on all the leading 
industries of Yorkshire. Selling 
price is one shilling. 


* * * 


New Year number of The Syren 
and Shipping, with over 260 pages. 
includes more than 160 pages of 
advertisements, many in full colour 


* * * 


The Northern Ireland Ministry 
of Commerce has appointed H. R. 
Carter Pubiications Lid. Beifast, 
sole agents for advertising space in 
Who Makes What, the 1955 edition 
of the Industrial Index of Northern 
Ireland. For the first time, colour 
advertisements will be accepted. 


* * * 


With the spring issue, February 1, 
The Handweaver & Spinner changes 
tite to Creative Homecrafts (and 
Handweaver & Spinner). Idea is to 
enlarge scope of the established 
magazine to include all creative 
homecrafts. New advertisement 
manager is Joan B. Hill. Aim is 
to make Creative Homecrafts 
eventually a monthly periodical. 
The price remains at Is. 6d. per 
issue. 
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to introduce Monday evening ses- 
sions at Ye Olde Cock Tavern, 
Fleet Street, starting next week. 
Several prominent Fleet Street 
malities will be attending the 
meeting. 
* * * 

A competition to find the best 
greeting card is being held in can- 
nection with the first-ever 
Stationery and Book Trades Fair 
at the New Horticultural Hall, 
Westminster, from February 28- 
March 4. Both the Fair and the 
competition are organised by the 
National Newsagent, Bookseller and 
Stationer. 

* * 

“Sales promotion and market 
research” is one of the subjects in 
the Gas Council's second course 
in management now being held at 
Brooklands County Technical 
College. 

* * * 

An electronics’ display centre 
for information and the permanent 
display of Mullard products. is to 
be opened at the Mullard pubiicity 
office in Gerrard Place this month 


First aid 


Miss M. E. Mieville (Cheiron 
Press Ltd.) is taking over the adver- 
tising in the Review of the Order 
of St. John for the Venerable Order 
of the Hospital of St. John 
of Jerusalem, starting with the 
February 1955 issue. 

* * * 

Warwickshire County Council's 
planning sub-committe is seeking to 
have 44 of the 305 advertisement 
signs on the Birmingham-Coventry 
trunk road removed on the grounds 
that they are detrimental to the 
amenities of the locality. 

* * * 


Dale Reynolds Publicity have 
been appointed press officers to the 
International Hotel and Catering 
Exhibition, to be held in_ the 
Empire and National Halls 
Olympia, from January 25 to 
February 3, 1956. 

. * * 


An “unprecedented demand” for 
packet sugar was reported by the 
president of Tate & Lyle Lid 
G. Vernon Tate, at his company’s 
annual meeting. 


Getting mobile 


A mobile exhibit of sales promo- 
tion material has been prepared by 
the Prestcold sales promotion 
department for display at its 
regional sales meetings throughout 
this year. 

* * - 


The Leather Goods Industries 
Fair will be held at the Kensington 
Palace Hotel, London, February 14 
to | 


* * 7 
A range of Osram colour glazed 
lamps has been introduced for all 
forms of interior and _ exterior 
decorative lighting. The lamps are 
available in 15 and 25 watt ratings 
coloured red, blue, green, yellow 
orange and white. 
* * * 


Maynard Studios Lid have 
opened their business _ at 
2 Bruton Place, Berkeley Square 
W.1. S. Maynard, a director. was 
until recently a director of Broad- 
way Studios Lid. 
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Four places for four 


Not a bid for a bevy of card players, this, but a serious invitation to four first- . Yes, four! Here are our 
class men to take a hand in the handling of a house full of important National specific requirements... 
Accounts. Each of the men will be nearing the top of the tree in his own VIGUALIGER, with extensive agency x 
particular field . . . each will be ambitious for rapid promotion . . . and each will ee oer oe ean 9 SAD 2 


free flow of fresh, exciting ideas to take pole 
bring with him ability and promise that are quite out of the ordinary. from copy stage to a high standard of 


presentation-to-chent rough and he must be 


If you feel that you hold an above-average number of creative trumps, and would able to contribute original thoughts 
es . . ° . . range of oducts 

like to join an organisation that will help you to play them in the most effective a aia 

way possible, then the door is open for you. Write to the Personnel Manager, COPYWRITER. The whole accent on thie 


job is ideas — good, strong, hard selling ideas 

iV ; i 7 } i i , w ic of the that break new ground in the creative field 

giving brief details of yourself, of your experience, and indicating which of th he tae be ot oe 

jobs described is your strong suit. around 30, and previous agency experience i» 
an essential 


COPYWRITER. This position is for « junior 
who, given the right cards and the right leads, 
can become a champion. Previous agency 
experience would be helpful, but is not 
essential 


P.R. EXECUTIVE — assistant to Head of the 
P.R. Department. Must have had previous 
experience in PR. work or journaliem, and 
must show proof of ability to write and to work 
with the minimum of supervision. Age will be 
somewhere between 25 and 45 


ma wide 


Salaries in each case will be generous, and 
opportumties to make them more so will be 
unlimited 


who hold a handful of trumps already 
75-9 FARRINGDON STREET LONDON E.C.4 
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140 car offered 
in jam contest 


An advertising campaign and 
competition which aims at boost- 
ing sales of CWS jams and 
marmalade has been launched 
with a_ full-page, two-colour 
advertisement, in this week's 
issue Of Woman and a half-page 
n black-and-white in the Radio 
Times. 

Co-operative publications, in 
cluding Reynolds News and the 
Co-operative News, will also be 
used in the campaign, which is 
being supported by the distribu 
tion of posters to Co-operative 
etail shops 

An entry form for a competi 
tion is being incorporated with 
cach advertisement. Readers are 
nvited to list their reasons for 
preferring CWS preserves, and 
ach entry must be accompanied 
by a lid from a 2-lb. jar, or two 
rom I-lb. jars 

First prize in the competition 

an Austin A40, and othe: 
prizes include TV sets, washing 
jachines and radios 

Advertising is handled direct 


More ads to back 
Stability socks 


Manufacturers of Stability sock 
mnounced that their product 

‘ eceive bigger national adver 
ipport this year Advertise 

will appear in the provincial 

nd daily press, London 

vening papers and Esquire 
Ager ire Nicholls Dorrity Adver- 


tising Ltd. 


OLIVE 
COUGHLAN 


v 


Current Advertising 


ilm, TV and stage personalities 


featured in carpet campaign 


I he 
Counc 


rst of 

tisements 
veryone everywhere 
i home 


British Promouen 
i| have announced that the 
the 1955 series of adver 
based on the theme “For 
Carpets make 
appear later 


Carpets 


are duce to 


his month and during February 


Colour 


spaces have been taken 


in women’s magazines and general 


interest 


magazines Lytle 


(Advertising) Ltd., who handle the 


sccount, have 


arranged tie-ups with 


Roy Rich and Brenda Bruce 
Googie Withers and John 
McCallum Michael and Valeric 
Pertwee and Jeanne Heal Adver 
isements will show these well 
known film, TV and stage person 
ilities in their own homes with 


ious Carpets 


Trade 


press advertising will 


ippear during February, March and 


April 


uilers 


and will be directed at re 
Advertisements will tell 


tailers that the campaign has been 


rganised 


to help them sell more 


sritish carpets 


New shirt scheme 


Nauional 


press and heavy pro 


ncial and trade press advertising 


| launch a 


The 


Mentor 
is backed by an 


new shirt 


promouon 


xtensive range of display materia! 
Agents ar 
Ltd. 


\ arley 


Colman, Prentis A 


represented by 
ARTIST PARTNERS LTD. 


44a Dover Street, 
London, W.1 
Hyde Park 9941. 
Ten lines 


drawn for Glaxo Laboratories Ltd. 


Black and Decker 


book for dealers 


details of Black 
sdvertising for Janu 
ary and March have been sent to 
dealers all over the country in a 
l0-page booklet which has been 
prepared by Smee’s Advertising 
Ltd., who are the agents 

Five editions of the booklet 
heen printed, onc for 
five main Black & Decker sales 
Each edition is _ prefaced 
personal message from each 
rca =manager Full information 
ibout press, cinema and radio 
wdvertising, with dates, is given, in 
addition to details of point-of-sale 
material and stock blocks which are 
ivailable to dealers 

Black & Decker advertising for 
this month and next month will be 
using large spaces in the Daily 
Mirror, Daily Mail, Daily Express 
ind many hundreds of local papers 


Comprehensive 
& Decker tool 


havc 
each of the 


reas 
with 


JaANUAKY 20. 1955 


Pressed Steel to 
divide account 


The Pressed Steel Company 
Ltd., Oxford (manufacturers of 
motor car bodies, Prestcold re- 
frigerators, railway wagons and 
other pressings), have announced 
that in view of forthcoming 
extensions and developments, 
the advertising and promotion 
of the company’s products will, 
from May 31, be handled by 
two separate agencies. From 
that date, Samson Clark & Co., 
Ltd., will assume responsibility 
for Prestcold advertising, Auld 
and Tilbury Ltd. remaining the 
agents for the car body and 
railway wagon divisions. 


Half-pages for 
tea-cake drive 


Macdonalds’ Munchmallows an 
launching their “greatest-ever 
Munchmallow campaign nex 
month 

“Munchmallows for 
be one of the slogans featured in 
half-pages and other large spaces 
in the national dailies A heavy 
provincial press campaign, of 
mainly 11 in. triples, will form part 
of the promotion Agents ar 
Colman, Prentis & Varley Ltd. 


tea! will 


| CURRENT ADVERTISING AT A GLANCE 


Accounts 


SOUTHERN QUEEN stockings tor 
Nicholls Dorrity Advertising Ltd 
ROYAL OAK BENEFIT SOCIETY 


for Tibbenham Publicity Ltd 
UNLTUBES LTD., kopex flexible 
ducting Fr. W. CORDLE & 


SONS LTD., textiles for Frederick 
Aldridge Lid 
PARKET CHEMICALS 
Castle firclighters. for Gee 
ising Lid 
D.D.D. BALM 
TION = for 


LTD. 
Adver 


and PRESCRIP- 

Gordon & Gotch 
Advertising Lid Campaigns 
using national press, magazines 
and Radio Luxembourg 

ENFIELD CABLES LTD. tor 
Spottiswoode Dixon & Hunting 
Ltd. Campaign in preparation 
using large spaces in technical 
and trade journals and other 
selected media 

LUSH & Cook, cleaners 
dyers EVANSKY 
FASHIONS : MR. HUTTON 
OF OXFORD STREET for Will- 
ing’s Press Service Lid 

PRESSED STEEL CO., LTD. for 


Samson Clark & Co., Ltd. (part) 
from May 31 
Campaigns 
SPACE aerosol germicidal room 


deodorant using Radio Times (F 
John Roe Ltd.) 


DURA-GLIT metal polish, silver 
polish, furniture polish, using 
half-pages in Daily Express and 
Radio Times and other large 


spaces in national press, women’s 
magazines and trade press. (S. € 
Peacock Lid.) 

AER LINGUS using national and 
provincial press and the religious 
press (Foote, Cone & Belding 
Lid.) 

MACDONALDS MUNCH- 
MALLOWS using large spaces in 


national daily press, provincial 
papers, junior press, Magazines 
and trade press. (Colman, Prentis 


& Varley Ltd.) 


MUTUAL TOURING LTD. using 
national daily and Sunday press 
(S. C. Peacock Ltd.) 

BRITISH CARPETS PROMOTION 
COUNCIL using genera! interes 
and women's magazines and trad 
press. (( Lytle (Advertising) 
Ltd.) 

TYPHOO TEA using leading pro 
vincial papers for provincial 
campaign during January and 
February (John Haddon and 
Co., Lid.) 

“V ASELINE™ 
using national 
press and 
(J. Walter 

COLLIERS 
STORES 


brand hand cream 
daily and Sunday 
women’s magazine 
Thompson Co., Lid.) 
FURNISHING 
using London evening 
papers and suburban press 
(Arthur Knight Co., Ltd.) 
SWANDOWN COSMETICS using 


national press and women’s pub 


lications. Skin-Glo Liquid foun 
dation will be mainly featured 
(Arthur Knight Co., Ltd.) 

OMO using national daily and 
Sunday press London evening 
papers, weekly papers and th 
Radio Times tor “Towel bargair 


offer.’ (S. H. Benson Ltd.) 

“AKEOMA new chocolate laye 
cake mix and Cakeoma ‘cake mix 
using large spaces in nationa 
daily press, women’s magazines 
Radio Times and trade press 
(S. C. Peacock Ltd.) 

CWS jams and marmalade 
full-pages in colour in W< 
half-pages in Radio Times and 
Co-operative pubhcations for 
“competition” campaign. (Direct.) 

Ww. M. MILLER & CO. LTD. 
using national daily press, pro 
vincial papers and trade press to 
launch new shirt. Mentor White 
Star. (Colman, Prentis & Varley 


Lid.) 

STABILITY socks using provincial 
and London evening press, pro 
vincial daily press, magazines and 
trade press. (Nicholls Dorrity 
Advertising Lid.) 


- 


using 


yman 
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Does his face fit? 


AT 8. C. PEACOCK we have always realized the value of personal, friendly relationships 
in advertising. We believe that close contact is essential if we are to give the best possible 
service. Thus it is important that the client should be able to get on with whoever 
contacts him on the agency's behalf. 

Somewhere among our contact men is the one who will suit you—and whom you'll like. 
You'll like his friendly but efficient way of working with you. You'll appreciate his quick 
understanding of your problems and the way you prefer things handled. And you'll 

very quickly find that your contact man is backed by a hard-working team whose sole aim 
is to increase the sales of your product 

Advertisers interested in hard selling campaigns backed by sound, clear thinking and 


efficient servicing should see S. C. Peacock about it. 


S. _ el PEACOCK LIMITED Incorporated Practitioners in Advertising 


MADDOX HOUSE, 215/221 REGENT STREET LONDON, WI. REGent 108! 18 LLOYD ST... MANCHESTER 2 DEAnsgate 5691 


*} LEIGH STREET, LIVERPOOL. ROYal 8861 - RUSKIN CHAMBERS 191 CORPORATION ST. BIRMINGHAM. CEN«al 7705 
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ADVERTISER'S WEEKLY 


CDC meet at 
Coventry 


The Club Development Com- 
mittee of the Advertising Asso- 
ciation met at the invitation of 
the Coventry Publicity Associa- 
tion, at the Manor House Hotel, 
Leamington Spa, at the week-end 

Twenty-seven delegates repre 


senting 18 clubs attended. John right: Ivan Lucklin (London), Lt.- 


A group at the dinner given to the Club Development Committee on 
Saturday by the directors of the “Coventry Evening Telegraph.” Left to 


Col. G. J. Long (president, Coventry 


Winford, of Coventry, the new Publicity Association), A. L. Askew (managing director, Coventry News- 
chairman, presided papers Ltd.), John Winford (chairman, CDC), W. R. Balch (vice-chairman, 


The Committee decided that it CDC). P. W. Thompson (chairman 


Coventry Publicity Association), John 


rris , ? ph’) and William Metson 
would take no further action on Harrison (editor, “Coventry Evening Telegraph’) a li oO 


a proposal for alternate dele 
gates. 

On Sunday morning there was London 
a very full discussion on club 
work which was opened by Johr 


Derry (Berks & Bucks), Lesiic ‘Heavy demands 


Miller (Bournemouth) and R 


(assistant general secretary of the Advertising Association). 


of self-service on 


Bach speaker pave 00 outlin packaging and advertising 


an ou . . . . . . . 

his club's approach to the q rhe influence of commercial television advertising will be 
= of po pee Pp. prograrn so powerful that self-service stores will require prior informa- 
Yannmn an nance ¢ . o a2 . . ° 3 ‘ . 
ype gg, + ger tion about commodities to be televised, said Patrick Galvani, 
delegates were entertained t i director of Express Supermarkets Ltd., in a talk on self- 
by the Coventry Publicity A ervice to the Publicity Club of London on Monday. 

clatior In the evening the As an example, he said that when 

entertained to dinner y ft ‘hilip Harben used bay leaves in a 5 

directors of the Coventry I »oking demonstration there was U 4 EWS 
Teleeraph he chair a ich a demand for bay leaves the ? 

dint _ was : — = A xt morning that the Express shops 

retah aha ad arly ‘re completely out of them in two Mr. Galvani had much to say 
Askew, nares ng +.) + : urs about the importance of good 
Coventry ewspapers Lic nd ite «atl : ‘ : : packaging. Self-scrvice relied com- 

vast of the CDC was | Lo a retailer Pe. pletely upon packing; and it was 

I John Harrisor editor rs ~ th + Lae hin rs — ‘ ar therefore natural it it made heavy 
o ' urvy Fvenin Tele ngs : sie Cy —_ yond er ’ = demands on th manufacturing, 
7 , Vinf a ua pereusers, * ar te <8 ™ advertising, and packaging indus- 
grap Winford res; ded goods off the shelves,” he said. ries 


A PARTICULAR AGENCY 
SEEKS 


4 PARTICULAR PEOPLE 


The First 


\ Creative Executive capable of leading a creative team 
Able and sound with that inspirational flair which 
produces sparkling visual and copy themes. Ability 
will count more than age or experience. 


The Second 


A Copywriter who can take a thought or theme, or 
Start from scratch, to write scintillating but selling 


copy. Depth of thought counts more than date of 
birth. 


The Third and Fourth 


Two Artists of first rate ability. One with a bent 
towards figure work, and the other a good “all-rounder” 
with a proud standard of finished work and lettering. 


We look forward to hearing from particular people who 
want particularly good appointments. 


Specific details please, to 


Box 9831. 
Advertiser's Weekly 180 Fleet Street EC4 


He praised some of the “wonder- 
ful” American labels, and said that 
English labels, on the other hand, 
nearly always carried too much 
writing on them. 

Manufacturers and advertising 
agents should try stacking their 
packs four or five high. If they 
could do it, they had a good pack, 
he thought. 

Future developments foreseen by 


Mr. Galvani were: tear-strip cases; 
more airtight packs; the ousting of 
fresh meat by frozen meat; the 


packaging of complete meals; 
vacuum packs: and the greater use 
of glass, which showed the product. 


Regent 
All-star debate 


The Regent Advertising Club have 
invited anyone who wishes to attend 
to a “balloon” debate at the Royal 
Society of Arts, John Adam Sireet, 
W.C.2, on Wednesday, January 26, 
at 6.15 pm. It will be between 
Daphne Padell, as a BBC  per- 
sonality; F. C. Hooper, managing 
director of Schweppes Ltd., as an 
industrialist, E. C. Mackenzie, direc- 
tor of W. S. Crawford Lid., as an 
advertising agent ; and Frank Owen, 
as a journalist. In the chair will be 
Donald McCullough. 

The debate is organised by Brian 
L. Baker as chairman of the pro- 
gramme committee of the Regent 
Club. 


Liverpool 


E. H. Hull remembers 


At the Liverpool and District 
Publicity Association's luncheon 
meeting last Friday E. H. Hull, 
advertisement director, Daily 
Herald, gave a talk on “SO years in 
Fleet Street.” 


JANUARY 20, 1955 


Public speaking 
contest draw 


During the week-end meeting 
of the CDC the draw for the 
National Advertising Public 
Speaking Contest was made. 
This year nine clubs entered 
teams. Regional contests will 
be completed by April 10. 

The draw is (home teams 
first): 

North: Nottingham vy. Leeds. 

Mid'ands: Wolverhampton v. 
Leicester. 

South: Regent v. Berks & 
Bucks vy. London; Bristol v. 
Oxford. 


Golf 
FSCC meetings 


Following dates have been fixed 
for the 1955 season of the Fleet 
Street Column Club Golf Circle 
Spring meeting, Burhill, Thursday 
April 28; summer meeting, Moor 
Park, Wednesday, June 1; Wes 
County tour, June 20-24. 

Date of the Captain's Day will 
be announced later. 


Advertising 
Diary 


Friday, January 21! 

PUBLICITY CLUB OF LEEDS annual 
dinner and dance. Great Northern 
Hotel 

isma Coventry branch joint meeting 
with United Kingdom Commercial 


Travellers Association on “The 
Model Salesman—The Model Sales 
Manager The Hare and Squirrel, 
Coventry 

Monday, January 24 

BRISTOL AND WEST PUBLICITY CLUB 
meeting. R. B. Tee on “Psychology 
n the service of advertisers.” Car- 


wardines, Baldwin Street. 6.30 p.m 
iaMA Manchester branch meeting 
G. Ff Buckler on ‘‘Introducing 
PATRA Queen's Hotel, Picca- 
dilly, Manchester. 6 p.m 

BERKS AND BUCKS PUBLICITY ASSOCIA- 
TION meeting E. E. Preston on 
“The History of the Publicity Club 
of London Royal Hotel, Slough 


Tuesday, January 25 

REGENT ADVERTISING CLUB lecture 
G. O. Nickalls on “Advertising 
Its Value to the Consumer 
6.30 p.m 

INSTITUTE OF PUBLIC RELATIONS study 
session. R. G. Biggs on ““The Pro- 
duction of Print."" Ford showrooms 
6.30 p.m 


Wednesday, January 26 

AMA meeting. Sir Kenneth Clarke 
on “Sponsored Television.*’ Manage- 
ment House, 8 Hill Street, W.1 
6.30 p.m 

ROYAL SOCIETY OF ARTS meeting. W 
Idris Jones on *‘Research in the Coal 
Industry.” John Adam Street, 
Adeiphi, London, W.C.2. 2.30 p.m 
REGENT ADVERTISING CLUB. Balloon 


debate Royal Society of Arts 
6.15 p.m 

PUBLICITY CLUB OF NEWCASTLE UPON 
TYNE evening meeting Speaker, 
D. Last. Crown Hotel, Newcastle 
7.30 p.m 

ASSOCIATION oF ADVERTISERS IN 
IRELAND annual meeting. Metropole 
Dublin, and annual diner Shel- 


bourne Hotel 

ipa lecture. R. G. Breeze on ““Out- 
door Advertising.” 44 «Belgrave 
Square 6.30 p.m 


Thursday, January 27 

SOCTETY OF TYPOGRAPHIC DESIGNERS 
meeting. R. A. Jupp on ““Mono- 
photo.” Monotype Corporation, 
Fetter Lane. E.C4. 7 pm 
BRITISH DIRECT MAIL ADVERTISING 
aSSOCIATION luncheon w.R 
Bett and T. C. Black on “Medical 
Direct Mailings.” 

ipa lecture. Sinclair Wood on “‘Pro- 
fessional Practice.” 44 «Belgrave 
Square, SW.1. 6.30 p.m 
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| Situation Vacant : 


ADVERTISER'S WEEKLY 


_ The Art Group Head 


His Place in a Modern Agency. 


INSPIRES CREATIVE PEOPLE 

Men who lead others successfully always inspire them. An 
art group head should have the ability to inspire the 
people he works with. An ability to inspire without irri- 
tating. An ability to keep his group constantly refreshed, 
constantly keen. 


NOT A PRIMA DONNA 

An art group head should be able to handle creative people 
without throwing a paddy or waving the big stick. And just 
because he has a creative temperament, he should not con- 
sider himself above filling in a requisition form, or knuckling 
down to other routine matters. 


COMPLETE MARKETING OPERATION 

In a modern agency, advertising doesn’t just stop when an 
advertisement appears in the press. Good advertising means 
thorough advertising—a complete marketing operation right 
up to the point of sale. An art group head should appreciate 
the full value of package design, price tickets, showcards, 
merchandise holders and similar material. He should be 
able to design these things himself, or, if hard pressed by 
other jobs, to hand on a workmanlike brief to somebody else 


FRESH SLANT ON ANYTHING 

However dull a product may appear at first glance, the top 
creative man will always find a way to make the product 
interesting to the reader. An art group head should be able 
to present layouts in a fresh and lively manner—without 
having to thumb desperately through a batch of American 
magazines for inspiration. 

Original thinking, clear thinking, constructive thinking— 
all are expected from an art group head. 


ARTISTS vy COPYWRITERS 

An art group head sh ould encourage artists and copywriters 
te appreciate each other's abilities, and recognises that both 
contribute equally to the final sales message. For all con- 
sistently good advertising is the result of team work, and 
the happier the team, the better its work will be. 


COURAGE OF HIS CONVICTIONS 

An art group head must not be content merely to play the 
role of mediator. If he believes that an executive or a copy- 
writer is wrong about the theme of an advertisement, it's up 
to him to say so. Constructive criticism always leads to a 
better advertisement. And the client's sales benefit as a 
result. 


THE MOMENT THAT COUNTS 

Above all, the art group head knows that successful adver- 
lising is advertising that sells. Hardly ever is the public 
interested in coy designs that only boost the reputation of 
the designer. The reader is looking for a reward in return 
for his time and attention. He is looking for some honest- 
to-goodness reasons why he should buy such and such a 
product or service. Someone reads an advertisement. A shop 
bell tinkles. A product is bought. Money changes hands. 


That is the only moment that counts. 


Do you think along the same lines as we do? Do you possess 
the talent and the experience to head a group of good artists? 
If so, we should like to hear from you. This is a modern agency 
with very high standards, so naturally your salary will be an 
excellent one. You will work closely with the Creative 
Director. Please write in confidence to him at: 


Legget Nicholson & Partners Limited, Incorporated Practitioners in Advertising, 17-19 Stratford Place, London, W.1. 
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CLASSIFIED ADVERTISEMENTS 


We have now moved into our 

new and more commodious 

premises, and require the ser- 
vices of three more 


FIRST CLASS 
RETOUCHING ARTISTS 


(1) Must be able to produce 
superior colour and mono- 
chrome figure retouching. 

(2) Have a good general mech- 
anical and technical know- 
ledge. 


(3) 


Who can cope with a variety 


The wo 


of subjects 
mono-chrome. 


rking conditions 


in colour and 


are | 


ideal and the positions perma- 


RATES + APPOINTMENTS VACANT, 3s. 64. per lime, 408. per dispiay 

APPOINTMENTS WANTED, 3s. per lime, 35s. per dispiay panel inch. arr} = 

classifications. 4s. per line, 45s. display panel inch. Minimum. 3 limes. Box No. 

charge, one line plus Is. covering postage, etc Series rates on application: all 

advertisoments ander seven insertions MUST BE "PREPAID. Address “* Advertiser's 
Weekly.” 180 Fleet Street. London. E.C.4. CHAacery 8844 (Ex. 25) 


APPOINTMENTS VACANT = 


Stusateons Vacant; ** The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

unless be or she, or the employment, is excepted from the provisions 
Notification of Vacancies Order 1952."" 


INTERNATIONAL 
MAGAZINE 


requires services of experienced 


gentiemanly Representative with is required, with experience and proven 


good connection among Advertis- success in al! aspects of sales promotion, 


ing Agents in the London Area 


JANUARY 20, 1955 


APPOINTMENTS VACANT 


ASSISTANT TO 
ADVERTISING MANAGER 


age about 24-30 required by Large 
Engineering Firm, Sidcup, Kent. Appli- 
cants must be keen on Design and 
Layout Work (Visuals only) and have 
General Certificate of Education or 
Equivalent, be resident in the Area or 
prepared to move. Salary in the scale 
£500 to £750 according to experience ; 
write stating age and full details of 
experience to Box No. 5249, co 
Whites (Ltd. 72-8, Fleet Street, 
London, E.C.4. 


PFIZER LTD. of Folkestone, require 
youngish Male Artist to organise and 


Must be a first-class space- 
salesman, and possess drive and 
initiative. There are excellent 
prospects for suitable applicant 
Write in confidence giving par- 
ticulars of age, education and 
experience to— 


THE CATHOLIC DIGEST, 
16 SOUTH FREDERICK ST. 


| 
nent for the right artists. 
Please write, call or ‘phone :-— | 
HOWARD GLOVER 
(Commercial Artists) LTD 
Artists and Photographers 
27/29, Furnival Street, E.C.4. | 
Phone: CHAncery 4302 } 


market researches the collection and take charge of studio Ability t 
dissemination of information for depart- undertake initially and ultimately 
mental managers and sales forces, supervise production of visuals and 
advertising and publicity. The post is roughs for advertisements and direct 
with a firm supplying equipment to mail, artwork for packaging materials 


etc Speed and versatility essential 
the medical and related fields and interest in medical ogpenns ch desir- 
Applications, specifying age, education able Applications to The Manager 


and experience, should be addressed in Pfizer Lid., 137-139 Sandgate Road 
de Gri lnmmete 0 Oen 144. & Folkestone, Kent, marked “Artist.” 


TECHNICAL Al hee pl require 
the preparati of a r DUBLIN. 
al 5 cat je 
a : wer -* ARTISTS for line, wash and 
a 2 aie . _ fashior work wanted Perm 
~ - mplioyment and good r 
» H < Net : . exe per er ae artists No begir 
A x. ~ kst on apenence t be ewed Call with speci ‘ 
. ~~ ua ame De mes n "st udio, 10 Gt. Mariborougt 
we xe, tO Personne Manager Street. London 
Joseph Lucas (Electrical) Lid Gt & VACANCY occurs in our Media 
. Department for an accurate Short- 
and Typist to assist with correspon- 
fence, schedules, etc Previous ¢x- 
cre t perience in the space dept. of an 
Apply int Pro- advertising agency preferabie Call 
‘ 26 Hoxton Road, N.1 


Crane Publicity Ltd 1 Fitzroy Sq 
+ | 


SHO 5041/5 


Anderson (Advertising) Co., 14 

William IV Street, London, W.C.2. RETOUCHER 
LETTERING AND LAYOUT ARTIST required 

required by Publishers and Printers Experienced artist for General work 

Central London. Work will be mainly Write or ‘phone for appointment 

n magazines. — Pension TEMPLE STUDIOS LTD 

os wavs oboe ~ — Temple Chambers, Temple Avenue, 

Box 9758 Aa Week y 180 Fleet St EC4 eained asi 

tra 


— AL ISER- LAYOUT ARTIST with 


create ideas and carry them 


WINDOW DRESSER wanted for 


to fir hed rough stage Must have Striking range of portable power 
agency experience Wide variety of tools Experience of ironmongery 
work. offers great and tool merchants an advantage 
Excellent terms and i Attractive proposition for a young 
giving fullest details, t energetic man. Write. full details, to 
Box 9773 Ad. Weekly 180 Fleet St EC4 Box 9768 Ad. Weekly 180 Fleet St EC4 


VISUALISER/ 
LAYOUT MAN 


We have an opening for a young 
layout man, with three to four years’ 
agency experience, to work on a 


number of national accounts. 


He should have a good sense of 
design and a working knowledge of 


typography. 
Please write, or telephone, for an 
appointment — Studio Manager. . 


Smiths’ Advertising Agency Ltd., 
100 Fleet Street, E.C.4. central 537! 


Immediate Vacancies 
in West-End Agency 


1. CREATIVE LAYOUT MEN to join creative 
team. Slick pencil visuals embracing a high 
standard of design. Must have at least 3 years’ 
agency experience. 


2. GENERAL ARTISTS who have ‘still-life’ 
experience in all mediums, good standard of 
lettering and general finished artwork. 


Excellent prospects including pension scheme 
for suitable applicants. 


Write or telephone for appointment: 
CREATIVE MANAGER 


MARK FAWDRY LTD., 


HANOVER COURT, HANOVER STREET, W.1 
Tel : HYDe Park 9176/7/8. 


@ The policy y this Company is to provide a sound 
and progressive future for its staff in congenial 
surroundings. 


Phone your classifieds 


to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | SiIRRRRRECUCCOCICICSR7 (CT 
|__APPOINTMENTS VACANT _______ 


APPOINTMENTS VACANT 


CAN YOU 
WRITE 
COPY ? 


The makers of ‘Prestige’ 
Housewares require an 
assistant to the Advertis- 
ing Manager. Applicants 
must be able to provide 
clear evidence of ability to 
write in a lively, imagina- 
tive style for trade and 
consumer literature. The 
successful applicant should 
be young (25-30), energetic, 
and able to search out facts 
and present them with 
force and conviction. The 
scope of the job is wide, 
offering excellent oppor- 
tunities for an ambitious 
man in a company where 
enthusiasm is appreciated. 


Write giving details of 
past experience and salary 
required to:— 


Advertising Manager, 
Platers & Stampers Ltd.. 
14-18, Holborn, 
London, E.C.1. 


Experienced 
CREATIVE 
ARTISTS 


For colour work on top 
class National Accounts 


We have openings for several really 
experienced artists for show-cards, 
cut-outs and general point-of-sale 
advertising 


|. Figure man, used to creating con- 
vincing colour drawings of people 
in realistic advertising situations. 
Slick style required for well 
finished roughs. Several years 
studio experience essential 


Genera! artist designer ideas man 
Experience of cardboard cut-out 
show-cards great advantage 
Must be able to initiate and 
develo ideas to presentation 
stage. No finished artwork 


Designer of animated displays 
Man with a * novelty mind 
experienced in devising § in- 
genious working units that are 
practical to manufacture. 


These are al! permanent posts with a 
highly progressive organisation. 5 
day week, paid holiday this year 
Write or phone:— 


Cc. L. V. Designs Led 
49, Charles Street, 
Berkeley Square, W.! 
GRO 832). 


VISUALISER-LAYOUT ARTIST with 
agency experience and creative plan- 
ning, will find plenty of variety and 
a good team spirit in our studio 
‘Phone Studio Manager. Reid Walker 
Advtg. Ltd., Salisbury Square House 
E.C 4. CENtral 8347 


WANTED, a man with ideas who can 
write really good selling copy for 
everything from clothing to carpets 
machinery to soup, soap, and cat 

Agency experience essential 
with examples of current work 
vy Chief 


) P 
ox 9817 Ad. Weekly 180 Pleet St EC4 


COMPANY manufacturing well-known 
products the Eastern Counti 
Designer Applic 
experience n 
sign Ability to execute 
g essential alled ‘ 
first-class our sense and good 
round knowledge and apprecia 
typography Apply, stating 
qualifications expernence and 
required, to Joint Secretary 
& Colman Ltd. Carrow Work 
Norwich, Norfolk 
YOUNG MAN, aged 25 « 
as Junior Assistant in public 
ment in | jon of larg 
turing concern Comme 
£600-£700 per annum acc 
qualifications Only tho 
who provide complet } $< age 
education, trainin nd ractic ex 
perience ‘wi considered 
Box 9827 Ad y 180 Fleet St EC4 
IMPROVER LETTERING ARTIST 
wanted Apply. with specimens 
Daniels Studio Carey Street 
W.C.2 


PRODUCTION 
ASSISTANT 


required 


to work on an interesting 
group of National and Tech- 
nical accounts. Applicants 
should be experienced in 
handling all stages of mech- 
anical details. Progressive 
position, excellent working 
conditions, including Lun- 
cheon Voucher scheme. No 
Sats. Write giving full details 
and salary required to the:— 
Personnel Manager, 
CLIFFORD MARTIN LTD., 


Piccadilly House, 
33, Regent Street, S.W.!. 


C. & J. CLARK LIMITED, 
STREET, SOMERSET 


Require 
EXPERIENCED 
DISPLAY MAN 


to take charge of their 
Display Studio 

Must be a first class designer, 
a good organiser and used 
to top quality work. Splen- 
did opportunity for the right 
man. Apply in strict con- 
fidence to the Personnel 
Department, marked 
* Private.’ 


McCANN-ERICKSON 


REQUIRE 


Senior 


Account Executive 


In order to take care of the rapidly growing auto- 
motive business handled by McCann-Erickson, we 
require immediately a Senior Account Executive 


Applicants must have held a senior position, or 
positions in an agency and preferably have had 
experience in the automotive or petroleum business 


This position will not be an easy one, but will be 
highly paid. The successful applicant will work 
under a Group Head who is a Director 

Age most acceptable would be between 35 and 
45, but there isnobar. Skill, aptitude and a success 
ful record are the things that count 

The Company operate a Pension scheme which 
the successful applicant would be required to join 


Write to General Manager 
McCann-Erickson Advertising Ltd. 


Brettenham House, Lancaster Place, W.C.2 


"Phone vour_ classifieds 


CHA 8844 (Ex 25 
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COCIERTENI | CLASSIFIED ADVERTISEMENTS 
| | CC; 


Setlestowns * ecu lee cagagemecai vi Pcreems she ermg iene a6 crimcmcats mast 


~ | A ) 


be made through a Local Office of the Ministry of Labo Scheduled E at 

4 OF ALL Axeacy if the coptenat is a man fae | 18-64 inclusive or woman aged 18-59 indeues sound knowledge of 
4a or » Or the employment. is exce om the tse of 
: aniess eee ee on Provisions agency production work 
be TRADES - « «you have 
a had experience in 
iy, Opportunity for a bright Osborne-Peacock (London) have a vacancy for a copy detail procedure 
on, young girl as Jill of all Trades . « . YOu can 
4 in a busy Advertising Depart- Vv I Ss U A Li Ss E R keep accurate records 
= ment. No advertising know- bait 
4 ledge necessary but an eager- with considerable experience and a sympathy ‘ Nt eceessi 
rf ness to learn. Preference for feminine and fashion subjects. tenon aggre cosa 
“i given to someone who is Please write giving details of experience then 2 well paid, 


either a junior shorthand- and when available for interview to interesting and progressive 


a typist or is learning, but P T 
ie this ts an pflrscer oppor- Art Director, OsBO RN E-PEACOCK RODUCTION 


job is waiting 
tunity for someone wantin 
y 


) 
, start in advertising. 26a Albemarle Street, London, W1. for you aa WBG 
Write, in confidence, 
Box 9832 stating age, experience, and salary 
required to the Managing Director 
Advertiser's Weekly 180 Fleet St €C4 | | youNG MAN who has completed his A PERMANENT AND PROGRESSIVE Withee Gres. & Gresnweed, IPA, 
; ‘ mea 39 Cheapside, London, E.C.2 
National Service required as Copy OPENING occurs in the production 
Writer/Editorial Assistant by old- department of an expanding Midlands 
“eek son ro a BLIC 1TY —w > U- established Electrical Manufacturing Advertising Agency for a young man, EXPERIENCED LADY REQUIRED to 
- fing : - — Concern in London. Writing ability 20-25 years of age. with sound experi- assist Advertising Manager Able 
~~ h ' eae a essential and a knowledge of elec ! ence of general production department typist Good salary and prospects 
— - rh aise, engineering an advantage. Five-dz routine and able to handle work from Write fully, stating past experience 
<o : x. on ! acne _ ‘A week Lunch vouchers layout to proofs without supervision age, etc 
-. 4 ee pei : , vd Fund. Write, giving full particulars Write, giving full details, to the Pro- Box 9826 Ad. Weekly 180 Fleet St EC4 
L yping “ sid a ar 
Be lidate male pameie to . duction Manayer - - : : 
sept . yg AP pce i i ae Box 9824 Ad. Weekly 180 Fleet St EC4 Box 9813 Ad. Weekly 180 Fleet St EC4 cau tes cantly dame "Srudio. 
Bs on . < t iG wri ad : - - ; ING . Ww . by py Sima bul rapidivy Cxpancing Studio 
B an Ad. Week 180 Fleet St EC4 O?PORTUNITY exists for a man who bey = = Bg mig eae Experience in exploded and sectioned 
CHIEF BOOK-KEEPER REQUIRED can produce rough layouts and able to Moeaufecturers Variety of interesting drawings vital State types of work 
for or agency nowledge of Pro- write good English in a West End subiects—mostly of a semi-technical carried out and salary required 
nvoicing very helpful, as well commercial organisation. He will be a es SS orggegerar Box 9822 Ad. Weekly 180 Fleet St EC4 
: — D nn ‘ & A or Pe nature—for catalogues, trade and 
a aemen Pgy sng sony Miptctomnsin equired to work on leaflets, folders national advertisements. Adaptability YOUNG MAN required as Assistant to 
rt responsible 4¢ r a respon- nd press ads of a technical nature and a “* mechanical mind" are more Advertisement «Manager of group of 
ay Apply in confidence. with scope and good salary for man with important than advertising experience specialist Health magazines. Previous 
Caperencs SAS fires: iuative. Send full details of expert Write, stating full details and salary space-selling experience desirable 
} 1 Ww . ce, age and salary expected to . required, to Send full details to 
= Ad. Weekly 180 Fleet St EC4 | Box 9833 Ad. Weekly 180 Fleet St EC4 Box 9845 Ad. Weekly 180 Fleet St EC4 Box 9814 Ad. Weekly 180 Fleet St EC4 


Are you a 
GOOD 
TYPOGRAPHER 


and a good team man? &.C.N. is looking for are looking for 


such a man, able to handle creative typography 


Notley’s 


and also.to carry his share of the inevitable first-class 
adaptations which are necessary on National accounts. 

You know our high standards and if you are 
interested in joining us will you please write 


to the Art Director, stating your experience Designers 


and salary required ? 


re C N Please Write : 


184 STRAND THE ART DIRECTOR 
LONDON WoO CECIL D. NOTLEY ADVERTISING LTD. 
15 HILL STREET, w.l. 


Phone your classifieds to CHA 8844 (Ex 25 
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APPOINTMENTS VACANT 


VISUALISER/ 
LAYOUT MAN 


We want a really good down- 
to-earth visualiser—preferably 
one who can not only do attrac- 
tive layouts for presentation to 
clients, but also a_ certain 
amount of finished drawing on 
occasion. 

He would not have to draw 
cogs all day but experience of 
technical advertising and print 
would be an advantage. 


GEOFFREY DADD LTD. 
90, Epsom Road, Sutton, Surrey. 
(Near Morden Tube Station) 
Telephone - DERwent 4444 (4 lines) 
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APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS (XZQ0iCISacctia 


CAPABLE PERSON to take charge 
Mail Order Department large book- 
sellers Efficient organiser with pre- 
vious experience of sales promotion 
Outstanding opportunity for ambitious 
man or woman. Write, stating quali- 
fications, 

Box 9812 Ad. Weekly 180 Fleet St BC4 

SECRETARY for small Advertising 
Business, age not important as long 
as applicant has the potentials for the 
job; knowledge of advertising routine 
a strong recommendation. Telephone 
Gerrard 6604 


NEGATIVE RETOUCHER and Print 


Finisher wanted for Commercial 
Photographic Studio S-day week 
Marshall Studios Litd., 28 Kingsway 
Wc. 


JUNIOR COPYWRITER 


required 


London agency has vacancy for keen, energetic 
ambitious young man to work under account 


executive on a number of accounts. 


progressive position. 


Write with full information to 


Box 9796 


Advertiser's Weekly 180 Fleet Street EC4 


Who 
likes 
Print? 


In an already important 
but still expanding agency, 
there is a place for a man 
who understands and likes 
designing print. 

Previous experience, a 
good knowledge of type, 
a modern approach and 
a high standard of execu- 
tion are considered to be 
essential qualifications. 

There is a busy, interest- 
ing future for the right 
man. If you think you 
qualify, and would like to 
work with an agency that 
prides itself on the com- 


Box 9848 Ad. Weekly 180 Fleet St EC4 


experience 


ASSISTANT required in YOUNG ARTIST with 


Advertising Department of large food Lettering and Lay-out war 
manufactur n N.W. London App '- lisher’s Studio 2 
should have completed N.S position, good prospects 
gen advertising experience scheme Applicant 
not essential Write pleted National Service 
giving full details of age, experience age. experience and salar 


Box 9820 Ad. Weekly 
YOUNG MAN, prefers! 


CLERK for Trade Journal engineering and print backer 
m or woman with some quired tO assist in cditing « 
for office near Oxford technical print 
1 opportunity for intelli- engineering firm. Write 
persor LPE, 55 St Martin's Lane 
Box 9849 Ad. Weekly 180 Fleet St EC4 we. 


pany it keeps, tell us about 


ig of 
gS yourself in a letter to 
nent 
nuion Box 9830 
com- 
sting Advertiser's Weekly 180 Fleet St EC4 
1, to 
EC4 REQUIRED, Works Manager 
some rapid expanding Showcard Business 
nd, re- Must be prepared to work on 
rdering imtiative and formulate production 
tural and expansion programme Our staff 
AW 937 have been informed Salary 
London bonus. Replies. in confidence, to 


Box 9847 Ad. Weekly 180 Fleet St BC4 


Still Life 
Artists 


required for mail order 
catalogue pages 


featuring hardware, carpets, Manches- 
ter goods, clothing, etc. 

ard of work. Top wages. 
positions for first class men. 


High stand- 


Please write giving particulars of ex- 
perience and salary required. 


THE FLORENCE STUDIO LTD., 
9-11 FULWOOD PLACE, 
HIGH HOLBORN, LONDON, W.C.1 


Permanent 


This is an opportunity for a 


Typographer 


who is already efficient and 
accurate, but who wants 

a chance to use the creative 
ability which he must have 

to meet our requirements. 
Although adaptations are always 
part of a typographers work, 
this man must also have an 


original approach to typographical 
design. If this sounds like you, 
write to The Art Director at 


T. B. Browne Ltd., 117, Piccadilly, London, W.1. 


"Phone your cla 
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CLASSIFIED ADVERTISEMENTS | EXZISCIIRZEIE 
: pes necaneu 


Siteations Vacant : ** The engagement of persons answering these advertisements mast A 
be made through a Local Office of the Ministry of Labour or a Scheduled Employment 


An opening will occur shortly Ageacy the applicant ls a man aged 18-64 2 or = woman aged 18-59 inclusive 


if the 
. in an established firm of pub- be or as, pg A Ne BH on _— provisions of the | 
lishers for a young man to 
increase circulation and pro- 
mote advertising for several new 
and growing Journals. Remuner- St f 
anal y sa on experience. ree S 
lf you believe you have the 


necessary qualifications write HAVE A VACANCY FOR ANOTHER 
and give precise details of your SU | 
age, career hitherto, including 

school, service and business Typographer 


experience and salary expected 


ion Have you ever thought that you 
Box 9795 If you are 25 years old or thereabouts and can point to _— = i — in South 
. Siicincstte tneelaaianh Olina Oe One some years of agency experience; if with thorough " i ine Jed pn 
: s y knowledge of type you combine layout sense; if you pects for you. South Aitica’s 
= PRODI c TION MAN required by bun do not think adaptations beneath you and realise that largest independent advertising 
aoe “ Agency, to take charge of every one must be designed—write or ‘phone: agency, with offices in four main 
f rn ‘ ent i vo ae eo Wve centres, is looking for the addi- 
sonsibility. Wrie THE CHIEF TYPOGRAPHER _ STREET tional staff listed below. 
x 9819 Ad. Weekly 180 Pleet St EC4 » & & €O., LtD., South Africa is a land of oppor- 
- 110 OLD BROAD STREET, LONDON, EC2. tunity, where there is plenty of 
ARTISTS & RETOUCHERS work to be done in the office for 
4 2 : five days of the week and plent 
ice for peudion in Westminster | FIRST-CLASS LETTERING ARTIST, | COMMERCIAL ARTIST required for itllen, ten tenth oe the poh orem 
rer tat Seer nana aiso Acrograph Retoucher, required paste-up, layout and design. Experi- 
> sah eeten An Gerais Highest rates, excellent prospects and ence necessary in preparation for work for the remaining two. Income 
eriates te = a Staff advised of - ghee Eke Good prospects tax is humane and the political 
ise ge up to j 
Box 9794 Box 9821 Ad. Weekly 180 Fleet St EC4 Box 9859 Ad. Weekly 180 Fleet St BC4 rape mech yg mage Fey atch 
e ' 1 » 1 
Advertiser's Weekly 180 Fleet St EC4 | space BUYER (30/40) required imme- Ay Sakae ennai dit 
diately. Excellent opportunity for a us. P WOFKING COnSIIONS 
Y LERK REQUIRED for ¢€ lassified man with experience in a large Agency FOR A YOUNG MAN ina friendly and very English 
ement Department of * The to control increasing appropriations in | | atmosphere, a five day week and 
‘ ra Journa Applications in National and Trade Press Write ; 
writing marked Confidential.’ giving full details of experience and who can write good copy and ge ttt fund. Payment 
mg age and salary, to the Adver- stating salary required, to Godbolds g y of fares will be negotiated. 
sement Manager 32 ©Southwaik Ltd., General Buildings, Aldwych produce visuals there is an opening Applications treated in strict 
Bridge Road, London, S.E.1 wec2 


é in a leading Industrial Organisation | | | confidence. Write 
in London. This is an offer with 


plenty of scope to someone who previous experience, age, marital 
has experience in writing for Bro- 


status, present salary, etc., and 
chures, Leaflets, Salesietters, etc 


’ , » ete. enclose a recent photograph if 
n Write with full details of previous | | possible. Send as representative 
experience, age and salary ex- ; 


od | | a range of specimens as possible. 
pect to 


. in the first 
instance, stating full details of 


required for Advertiser's mone 8 Fleet St EC4 | | ———— ee 


A PUBLICITY MANAGER is required ideas and a flair for producing 
s by Henry Meadows Ltd., of Wolver- sound selling copy. Starting 
hampton manufacturers of high salary about £1,000 a year, 
8) oO ra ic quality diese] engines and transmission according to ability and ex- 
units Applicants should have an 
engineering background preferably perience. 


with a knowledge of diesel engines, as 
well as experience in press advertising 


. 
in the preparation and printing of Artist 
technical literature and in work in 
e€pa men connection with the Trade Exhibitions Must be long on ability, even if 


Good salary payable Apply in short on experience. Can be 


ting etting out full detail f j 
qualifications and ‘cxgislanee. ry the | | either all-rounder or specialist 
Must be fully experienced in all bran- Personnel Officer of the Company. _| | in one or more fields. Wide 


variety of accounts, interesting 
work. Salary according to 
ability and experience. 

Although we have no other 


= of modern commercial black and ADVERTISEMENT 
white and colour photography.” Able 


immediate vacancies, we are 
department. The P — md ee . | | always interested to hear from 
a Se gece Ngee qyrend es oe oat mae and a 
ae 2 me irculation invi licati from advertising men — especially 
ALSO REQUIRED. First class still seprewnctinerethetchowingsres | | | arcists and lay-out arists — who 
life operator. NORTHERN COUNTIES oes desire to settle in South Africa. 
MIDLANDS Two Our business is growing, our 
ri sul H 4 SOUTH WESTERN j j 

Write giving full particulars of experi- couNT:: re staff requirements increasing 
and o rtunities are sure to 

nC d sal ~guired EASTERN COUNTIES One pportu 
ence an Sa ary require ° Preference will be given to single occur within a reasonable time. 


men or women with previous exper:- 
ence and agency connections. 


THE FLORENCE STUDIO LTD., Essential Qualifications—must be P. N. BARRETT COMPANY 


resident and prepared to travel on } 


9-11 FULWOOD PLACE, 8 Tete Se | | (PTY.) LTD., 


HIGH HOLBORN, LONDON, W.C.1 heart tas | P.O. Box 694, CAPE TOWN 


x 9844 
? Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


FIRST CLASS RETOUCHERS 


required 
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APPOINTMENTS VACANT 


CANVASSER 


5-day week required by London Representative of 
4 _ publications in Latin America, Africa, 
Good pay. Ideal conditions THOMAS HEDLEY & co., LIMITED, U.S.A. and Europe. Telephone for 
Morgan-Wells Studio Service NEWCASTLE UPON TYNE a a — — or write, 
i tlantic acific epresentations, 
2, St. Andrews Hill, E.C.4 is seeking a man for its advertising department who has had some @ Plect Serest, tendon, ECA 

years’ experience in the planning, choice and use of all kinds of media 

: . S/3 

LAYOUT ARTIST, aged 25/30. with and wi! s looking for a post of important responsibility. He ts YOUNG DESIGNER wanted as r- 
advertising experience, required by - apeing® “_ * ee ast Manes of 
Scientifi Instrument Manufacturers likely pe a man of about 30 He should be of good education, sonal assistan ‘ ” ' rec Th . 

. —— “ > oup of atio agazines ‘ 
for preparation of pencil visuals and preferably with a University degree. He will be working closely with a " a - —~ - —_ - 
| { ing lin eu y mai Opm ty o 
mse ~—— also drawings in line advert agencies and their media departments and would very young man with layout experienc« 
s : 
Seras qun wail quickl xecome responsible for the planning and choice of printed and idea Write Bivins details, to 
week ens Sta word media over a wide ficld. He would be expected & ate Box 9854 Ad. Weekly 180 Fleet St EC4 
Write, givir ed and interpret research on all forms of media and to contribute to TRADE EXHIBITIONS, Organisers of 
perience salar ain . ' adi im i , imternationally known exhibitions of 
ee pees. the fo ation of policy in media buying The salary is rod long . 2 have considerable re 
k pulls ‘ e one and will be subject to material increases as the man demo sles sour available for developing exist 
Ma arnec = — -,* his ab The post is permanent and pensionable and the ing, OF promoting an eS a of 
nager min é (ee arr nature communications 
Ealing Road, Alpertor * non-contributory life assurance scheme Letters of apy or Heme . aan Pn No Write , 

YOUNG MAN having completed should contain details of age, education and career, including H.M Box 9798 Ad. Weekly 180 Fleet Si BC4 
National Service, required for Voucher Forces, and will be treated in complete confidence YOUNG MAN & ke active o lead 
Chec z and Despatch Department ne ort y shases of co il d 
as agg Alle oa cmpaal cee ae ieee Please write to Personnel Department, Thomas Hedley & Co. Limited, woe ancy rently somenoons Ye +5 oy Be 
required to Gosforth, Newcastle upon Tyne, 3, and mark envelope “ M cultural machinery @rm. All-counder 
Box 9815 Ad. Weekly 180 Fleet St EC4 of x i education essential Write 

Box AW 938, LPF SS St. Martin's 
ASSISTANT Advertising Manager of WANTED ALIVE! I Copy Lane. London. W.C.2 

ethical 41 products manufac writer, age about } cers com aah 
STUDIO LORAYNE turers req handle all asp { publicity departn N j WANTED. Representative for estab 
this sp / i m bs Genera ivert il oe list Printine Company in London 
_ — ‘i : = <n vig : ~ equipped with latest automatic 
require top lettering artists, also artists advertising field Ap wt tial Age, exper red on . rst-rate opportunity for 
for adaptation and paste-up department should about 2 : on bitious te ves 
“ — had all-r experi sim Box 9808 Ad. Weekly 180 I Ss: EC4 —— ambit _*_. ane oe 
Phone GERrard 7934 een Bg oe i PRODUCTION ASSISTANT na orga Every possibility of a 
eee onthe ee — but rapidly growing A t dire rship for the night man when 

23 GOLDEN SQUARE * LONDON * w.! roms Copy wore f ape no asset wledg nting he has proved himself rite 
productior APP ~ , essential Salary £50 Y Box 9800 Ad. Weekly 180 Pleet St BC 4 

: ar us PO 4 alar - 

ACCOUNTS EXECUTIVE for small Advertising Manager Sos 9003 Ad. Weekly 180 } s pcg COLOUR RETOUCHERS wanted for 
id-established London Agency An neard Ltd., Minerva vad ope = , : expansion of colour section. Vacan 
ambitious young man with all-round London, NS W 10 PRODUCTION ASSISTANT West cies for Senior Artists and improvers 

rer « to +t die ' ney Aw . “ r yor " superannus 
Ag _— rie — able : Pew € COMMERCIAL ARTIST. \ - ; vd mone Age ‘ have G T — = an . - ‘ 4 
asp . — ( sf Young M xperienced , ‘ now ledge of ck rough rT) em rue or telephone for 
one with the ability to secure tee , Geet au pte s and Write apr ment to Art Director, Studu 
cw sSiness Also Pr uction Ma lott . a ase “a p giving full details and ir itd 118 Chancery Lane 
with und knowledge f blocks and ~ ene “yr nee aad * = 4 salary required, t London Te C HAncer 
pe b to repar 10d lav-outs o i ccustomed | be 
: pe oe os prepare ¢ ~~ M.. _ specimens work (retur Boa 05 Ad. Week i “ EC4 4i4l 
Fie oe ge Ogg = cs E. J. Day & Co. Ltd., 31-36 I 
gor pr s to v¢ fright mer 
Write "s ¥ details of Street, W.| 
experience I Managing Director, ROWNTREES (of Scart 
Tt Brandis-Davis Agency Ltd York) req » young Fa Artist 
i Re eat bie YOUNG AND RUBICAM 
iF YOU hay rec comple 4 er - : oe 
ional Service and : adm ti ms ° . . 
Me ilps of Sven Sa > LIMITED 
g. tt may be a vacancy for you & —" Ww W 
f a leading London Advertising oo * alld ~ ne 
Contractor's office oe grb tn bye. 
Box 9846 Ad. Weekly 180 Fleet St EC4 ADVERTISING ASSISTANT required 
(either sex Must t husia . ase , a 
a lllge - Require the services of an 
Gestetner Ltd., require an additional Write f = enhes - 
ARTIST sense rasp” fe Ore g 
Street. Leed i Phor 3 i 
in their Art Department for preparation PHARMACEUTICAL FIRM im K exper enced 
of technical line drawings. Telephone ston requir the f wing if r 
Tottenham 1050 for appointment or fer Personne Adv 
call with specimens of work—Per- Departmer Layout A f 
sonnel Department, Broad * syouts and ur roug 
Tottenham, WN.15. porary style, Produ A at 
ws able to ck artwork rd 
EXECUTIVE required by multiple blocks, Applicants net 
sailors and Outfitters to take charge previous experience 7. we. ve 
Sales Promotion Department quired, to Box W. 1979. H ‘ 
Candidates must have held similar Salisbury Square, London, EC 4 
posit and have had experience of PUBLICATIONS OFFICER = required 
n @ catalogues, direct mail and for West End offic fam pi 
P f st The position manufa ring and rete g org : 
uressive one tc tion ants who j he " » > . “ 
ssiast wt is afraid of work the age yp 25-35 Fs to take over a group of important 
und w an pian and organise. Write be experi 4 th r f 
7 © , ‘ use . , 7 , 3 ‘ ‘ arr 
mating ful gardcelers of posi ay yy > national accounts. 
seld 4 salary require tc sition is we 4 and 
Box Ad Week 180 Pleet St EC4 interesting, and for the r wi 

ARTISTS AND RETOUCHERS re- po occa ; ns . ave 
juired th experience of Commercial APE n own handwrit Ila: : 1 : P . 
een, wie Gapeeinee tS eemnerie Bor 9811 Ad. Weekly 180 Fleet St EC4 Please write in first instance to 
ar this work th ARMSTRONG SIDDELEY MOTORS. 
and a g i Dr ( vents have vaca for Tect 
IT Art Write, giving details Writers, Planning Engineers, for rk H 
“ ens, t La ar Manager m gas turbine aecr " ADT Director, 

‘D yee Ltd P.O. Box l to Ref ce Di. Per Manager ‘ 
Derb Armstrong Siddeley Motors, Coventr Press & Outdoor Media, 
PRODUCTION ASSISTANT VISUALISER Roxburghe House, 
required by W.C. London Agency required for technical and consumer 5 . ee 
Possibility of pragressing to contact accounts. Must be fully experienced 285 Regent Str t, 


work Write 
stating age, 
required to 


in own handwriting 


qualifications and salary 


Box $862 
Advertiser's Weekly 180 Fleet St EC4 


This is a position capable of develop- 
ment. State experience and remunera- 
tion expected 


Box 9863 
Advertiser's Weekly 180 Fleet St EC4 
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"Phone 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 
Experienced Retouching Artist 
AND A 
First Class General Artist 


required to join che staff of an expanding 
West End Studio. Write for an 
appointment. 


Box 9856 
Advertiser's Weekly 180 Fleec Sc EC4 


EXHIBITION CONTRACTORS’ SALES 
REPRESENTATIVE required Must 
be experienced, well educated and 


personsoe, aged 27 to 35 years. Good 
opportunity for first-class energetic 
man Car provided Write, stating 


age. experience and salary required, t 
Box 9828 Ad. Weekly 180 Fleet St EC4 


ARTIST REQUIRED for = Technica! 
lilustration with ability to produce 
layouts and artwork for advertising 
and sales Iiterature. Bonus and per 
sor hemes operating. Write 
Box 9804 Ad. Weekly 180 Fleet St EC4 

PART . TIME REPRESENTATIVE, 


r sen. required evenings and week- 

is to attend conferences on pub 
behalf Good education and 
highest references, know 


f sdvertising and promotion 


State beckground career 
employment 
Ad. Weekly 180 Pleet St EC4 
YOUNG MAN w has recently m 
s National Service required 
Juctiion Assistant in leading 
Knowled f gen 
’ fesur able Write 
Box Ad. Week 180 Fleet St EC4 
ARTIST BEGINNER required for the 
Stu fa busy I jon Agenc He 
mus have Jesigning abilit me 
typograg ai traimmmng and be to 
{ rtai mount f fu ed 
Write giving detai of 
tra . nd experience, to 
Box 9864 Ad. Weekly 180 Fleet St EC4 


ENHIBITION AND 


DISPLAY 
DESIGNER required 


ust be first- 

al experienced Apply 
M Display Service Telephone 
GER 225 


192 


JANUARY 20, 1955 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


the applicant is « man aged 
or 


s * The engegement of persous answering these advertemests must 
made through « Local Office of the Ministry of Labour 


or = Scheduled Empioy meat 
inctusive 


18-64 inclusive or » woman aged 18-59 
che, or the ae. is ex 


from provisions of the 
1952."" 


willingness to share in routine work 
useful tdeas on layout work 


pass a medical examination 


Beverley House, 
University Road, 
LEICESTER. 

10th January, 1955. 


EAST MIDLANDS GAS BOARD 
Appointment of Publicity Assistant 

Applications are invited for the position of Publicity Assistant in the Depart- 
ment of the Commercial Manager at Board Headquarters 

The salary will be within Grades A.P.T. 8 and 9 (£625 to £755 per annum) of 
the National Salary Scales for Gas Staffs 

The appointment presents a good opportunity for a young man who can com- 
bine enthusiasm with a critical approach to the work of advertising agents and 
Preference will be given to candidates 
with agency experience, a knowledge of the production side of advertising and 


The position is pensionable and the successful candidate will be required to 
Applications, giving details of education. training, qualifications and experience, 


together with the names and addresses of two referees, should be addressed to 
the undersigned to arrive not later than the Ist February, 1955 


A. GWYNNE DAVIES, 
Secretary. 


ESTABLISHED PUBLISHING HOUSE 
requires young man as prospective 
Advertisement Manager for recently 
acquired small journal Experienced 
machinery and engineering field an 
asset Opening known to existing 
staff. Send full details of experience 
in strictest confidence, to Managing 
Director 
Box 9558 Ad. Weekly 180 Fleet St EC4 


ADVERTISING REPRESENTATIVE 
wanted for “The lronmonger’’ in 
London Four-figure appoimtment 


car allowance, pension scheme. Appli- 
cants (early thirties) must have good 
experience of space selling Letters, 
which will be treated in strict confi- 
dence, should be addressed to Staff 
Director. Morgan Bros. (Publishers) 
Ltd., 28 Essex Street. London, W.C.2. 
and must give fullest details of 
qualifications 


AN UNUSUAL 


develop a 


creative 


Agency in Africa. 


and enthusiasm. 


Bond Street, W.1. 


FOR A 


CREATIVE MAN 
with West Africa Publicity Limited 


His main responsibility will be to build up and 
department 
framework of this growing, vigorous Advertising 
The appointment, therefore, 
not only calls for overall creative ability with the 
skill on occasion to carry out finished artwork, 
but also the faculty for instructing and en- 
couraging the competence of others. 

The job offers rewarding opportunities to a 
young man, single or married, who will receive 
the maximum support and assistance from a 
specialist London Agency, but, in a territory 
where creative talent is so urgently needed, the 
essentials of success will depend on personal 
effort and such qualities as character, initiative 


Salary, pension facilities and other terms of 
service are very favourable. 
instance, in confidence, to the Managing Director, 
Export Advertising Service Limited, 22, Old 


OPPORTUNITY 


within the 


Write in the first 


ADVERTISING MANAGER.  Sunvic 
Controls Ltd. require Publicity Man- 
ager to assist General Sales Manager 
and collaborate with technical depart- 
ments and firm's Advertising Agents 
in publicity for process control, indus- 
trial and scientific instruments 
Applicant must have similar experi- 
ence, including knowledge of technical 
advertising media, drafting of copy, 
preparation of sales literature and co- 
ordination with other sales activities 
Apply in first case with details of age 
training, past appointments and salary 
required. to General Sales Manager 
Sunvic Controls Ltd., 10 Essex Street 
Ww.c.2 


MALE JUNIOR ASSISTANT (carly 
twenties) required in busy Sales Pro- 
motion Dept. of leading organisation 
Main duties will concern the compila- 
tion and maintenance of accurate 
records in connection with publicity 
material and general assistance on al! 
aspects of the department's functions 
A genuine interest im publicity is 
essential, as this position can lead to 
increasing responsibilitv in the future 
for the right man. Salary £350-£400, 
according to qualifications. Details of 
age, experience, etc.. to Box R. 979 
se Streets, 110 Old Broad Street. 

C.2 

ADVERTISEMENT MANAGER re- 
quired for group of South Coast 
weeklies Good salary and expense 
allowance 
Box 9829 Ad. Weekly 180 Fleet St EC4 

RCN require experienced Production 
Assistant able to take control of 
mechanical production work on 4 
group of important accounts. Appli- 
cants should be able to deal with 
blockmakers, tvpesetters and the des- 
patch of material to the press. Write 
with details of experience and salary 
required. to Production Manager. 
Rumble, Crowther & Nicholas Lid.. 
184 Strand. WC 2 

ADVERTISING DEPT. CLERK  re- 
guired by Food Manufacturers in 
London with 38 wholesale branches 
throughout U.K Similar experience 
preferred, but training would be given 
to adaptable candidate. Good starting 
salary. Write, in strict confidence, to 
Box No. 160. c/o Dawson's, 129 
Cannon Street, E.C.4 

ASSISTANT PRODUCTION MAN with 
Agency experience required by pro- 
gressive provincial advertising agency 
Suitable for resident in S.E. Kent 
K.S. Advertising Ltd., 20a High Street. 
Canterbury 

ADVERTISEMENT REPRESENTA- 
TIVE, aged 28/30 years. required by 
well-known engineering journal. Keen, 
energetic young man, willing initially 
to spend some months in the Midlands 
and Northern area, should apply, 
stating age. experience and production 
record. to 
Box 9834 Ad. Weekly 180 Pleet St EC4 


LETTERING ARTIST, experienced 
Press and Catalogue work, required 
immediately by expanding Studio in 
S.W. London Good salary and pros 

ts for right man. Clifford Studios, 
70 Putney High Street, S.W.15. 
PUTney 515! 


Phone your classifieds to CHA 8844 (Ex 25) 


GENERAL ARTIST DESIGNER 


mainly for printed technical literature. 
Ability to do finished work essential. 
Lettering an advantage. London Studio. 


Box 9855 
Advertiser's Weekly 180 Fleet St EC4 


COMMERCIAL ARTIST required for 
Publishers in South London Good 
conditions. Excellent opportunity for 
interested and enthusiastic artist 
Details of experience, age and salary 
required. ‘Phone. Tulse Hill 4646 

VISUALISER AND LAYOUT MAN 
(or Woman) with good knowledge of 
typography required for progressive 
Sussex Department Store. Permanent 
position and excellent prospects to 
right applicant Write, giving full 
details, to 
Box 9835 Ad. Weekly 180 Fleet St EBC4 

BELLMANS require experienced man 
or woman to take charge of their 
advertising department Good open- 
ing for applicant with go-ahead ideas 
and initiative Intelligent trainee with 
some experience and special flair con- 
sidered Excellent salary and pros- 
pects Apoly in writing to Mr 
Gordon, tlimans, London Road, 
Brighton, Sussex 

PRODUCTION ASSISTANTS with 
agency experience are required by lead- 
ing London Agency Preference will 
be given to applicants under 30. Good 
working conditions and prospects. 5- 
day week. Luncheon facilities. Sports 
activities Apply. giving age, experi- 
ence and salary required. to 
Box 9836 Ad. Weekly 180 Fleet St EC4 


BUSINESS OPPORTUNITIE 


Firm specialising in the produc- 
tion of technical publications for 
the engineering industry offer 
studio and drawing office facili- 
ties for the production of 
finished artwork of exploded 
drawings, and other similarly 
specialist types of technical 
illustrations. Work carried out 
for advertising agents in strictest 
confidence. Please address en- 
quiries to— 
Box 9743 
Advertiser's Weekly 180 Fleet St EC4 


*UBLICITY AGENCY or agent re- 
wired for progressive North London 
louse Furnishers. Medias used at 
Present six weekly papers, local 
Magazines, year books and y— mail- 
ing brochures annum y 
Bos 9715 Ad Qeeuiy 180 Pleet Si BC4 

SCREEN PRINTED POSTERS. Any 
size. First-class work. Low — 
Dores Signs, 112 Topping St., - 
pool 


PERIODICAL PUBLISHERS. If you 
have an editorial, managerial of 
financial problem, the solution could 
be provided by the wide resources and 
25 years’ successful experience (from 
specialised journals to million-sale 
weeklies) of Herbert I. Thompson, 
12 St. James's Place, S.W.1 YDe 
Park 3879 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


itho process ) 
CARILLON PRESS LTD. 

Fine Bournemouth. 
T Boscombe 48 15. 


London Office 4a Bloomsbury bs 
wo.l. Phone: HOLborn 8303 


FREE LANCE SERVICES 


YOUR ‘PHONE CALLS ANSWERED. 


Messages taken and given. Ideal for 
free-lances, etc Business Contact 
ide, E.C.2. City 
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January 20, 1955 ni ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


FREE LANCE Exhibition and Display 


o—"2 no: PRINTERS CAN | HELP YOU? 


CHILDREN’S ILLUSTRATION Editorial and Production Executive GQ) 
ARTIST secks commissions FOX PRINTING PRESS have installed seeks change from present * dead-end 
Box 9784 Ad. Weekly 180 Fleet St BC4 BOROUGH OF SHREWSBURY three of the famous Heidel delberg copeinemens, (2 gauss Cimpntuntive 

. blishing and Printed 

LAYOUT ARTIST (Ex. Fiz.) alises ADVERTISING RIGHTS— Cylinders in their new extension ao mace 900 
in folders and A they Be nym GENERAL AND CATTLE ae ase oo s , Poston And undertake eee et aay < -_ 
onientons MARKETS SHREWSBURY. or weekly, Box 9843 


Box 9178 Ad. Weekly 180 Fleet St BC4 Tenders are invited for the right to Palas — —~ arto i Advertiser's Weekly 180 Fleet St EC4 
TECHNIWORE - a im technical Gut advertisements on certain bank Road, Woodford 
art and copy lease ‘phone specified sites at the Corporation's Len . 
WAT. 3608 Cacti and General Markecs. don, E.18. BUC 6565. ARTIST-VISUALISER, at present in an 


; ; ; dio, requires change for 

COPYWRITER. Al! kinds of work Further particulars and forms of tender agency stu nge 
quickly, thoroughly undertaken. Ex- | may be obtained from the under-signed. | | MSGI VG LOO @SuIa BR) inca NST. in RAYE “Good lon 
coltent sets Specimens *Phone by whom tenders must be received not fair * aliser _ finished art 
FLA 7042 later — a.m. or Thursday, 3rd 1 ae iser, some finished a 

ARTIST REQUIRES Commissions for February, 1955 


Xmas Card Designs; also General | [re Corporation, dows mot tind. icself See January 13 issue of 

Art work —s SR xT . . YOUNG WOMAN, graduate MeGill 

Box 9809 Ad. Weekly 180 Pleet St EC4 » RH. LO — ieee ADVERTISER'S WEEKLY, pages University and Assistant to Fashion 
FREELANCE ARTISTS required for own Clerk. *. Editorial Manager for distinguished 

important Advertiser. Capable of Guildhall, 110, 111 for the Monthly fashion firm, desires appointment with 

completing drawings from visuals SHREWSBURY. Register of Trade and Special- newspaper, magazine or firm carrying 

Write for interview to e 20th jonuary, 1955. = wmiler responsviities fe 

Box 9840 Ad. Weekly 180 Fleet St EC4 ist Publications Section. Box 9852 Ad. Weekly 180 Fleet St BC4 
Gib te cas Adsanien Weunane February 10 will be the next | | BOOK-KEEPER/TYPIST (Lady) socks 

* . = : . . t gency expernence 

is in the position to place freelance BOROUGH OF BRIDLINGTON issue containing this Register. pA V.E. "Couing pe 

work with artists who specialise in Box 9797 Ad. W 7 180 Fleet St BC4 
biack and white work, lettering and — ony 


colour work Artists who are in- HOLIDAY GUIDE 1956 THE STORY GOES “there are un- 
terested in receiving inquiries are limited possibilities for a young man 
invited to send particulars of the APPOINTMENTS WANTED of 23, with some agency experience. 
branch or branches of art in which seater are ee ace se of whose heart and soul is in )_advertis- 
they specialise . copies of the ridlington e CKED " RIES ing.” Please, any 
Box 9841 Ad. Weekly 180 Fleet St EC4 Holiday Guide 1956, by letterpress. HAND PI SECRETA * oF tw. 13 Fe 

x eekly uired mid-December 1955 available. The W A 7 Box 9735 Ad. Weekly 180 Fleet ret St BCA 


—— 7 Delivery req , ‘ gency, 6 
RETOUCHER, long experience, seeks Wigmore Nter 
new clients - Full particulars and form of tender may S., Wal 9951/2/3. you NG EX-SERVICEMAN, very keen 


Box 9810 Ad. Weekly 180 Fleet St EC4 en te ‘eaten ten AGENCY PRODUCTION MAN with secks position to learn Commercial 


ders to be received by the undersigned copywriting and account executive 


Art 
not later than Tuesday, 8th February, experience at present with Technical Box 9860 Ad. Weekly 180 Fleet St BC4 
ACCOMMODATION 1955. Agency desires position with scope EDITOR (32), graduate, experienced 
S. BRIGGS, where hard work and initiative are secks post in £1,000-£1,500 range 


really appreciated » 
TOP FREELANCE ARTIST requires | | 5) Wenn Clerk Box 9837 Ad. Weckly 180 Fieet St EC4 | fpr See Ad.’ Weekly 180 Fleet St BC4 
one room, with small agency. own rai, 
Box 9785 Ad. Weekly 180 Fleet St BC4 BRIDLINGTON. LAYOUT/IDEAS MAN (27). over 7 ACCOUNTS EXECUTIVE with good 
TOP-LIT WEST END STUDIO SPACE 20th Jonuery, 1955. years’ Agency experience, slick roughs, all-round advertising experience, used 
for four or five, in creative Printer's : client comprehensives, feeling for type, to National and Technical accounts, 
premises, to let to reputable group of would like to join good agenc Liver- requires progressive position with 
artists. Write a preferred. sound Agency or Manufacturer 


7 
Box 9851 ai "Weekly 180 Fleet St BC4 


Box 9707 Ad. Weekly 180 Fleet St BC4 x 9816 Ad. Weekly 180 Fleet Sc BC4 Age 26 
ACCOMMODATION REQUIRED by County Borough of Bournemouth Sg eee Box 9839 Ad. Weekly 180 Fleet St BC4 
Established Marketing and Market . ° persence 


Research Consultent with own is- PRINTING engagements London area. Subject: LADY, PERSONAL ASSISTANT two 


“ 4 Sal rey ati ‘consumer angie in advertising Director of London Advertising 
yg, a Box 9838 Ad. Weekly 180 Fleet St BC& | Agency, seeks another position. Five 


7 y years’ general experience in publicity 
four, ee ~ sq a -. an — Pro- CONTRACTS ARTIST.-LINE AND AIR BRUSH Contact with Clients, dealing with 
Seotonel ee ~~ an pay secks change. Technical and industrial own correspondence and control of 
Don oe rag tg hy Bey 7 TENDERS are invited for printing subjects preferred. Salary or freelance staff Well-educated, able to type 


basis 31 and personable 
FURNISHED OFFICE, — Secretarial (a) Minutes, Pamphlets, etc., (6) Box 9853 Ad. Weekly 180 Fleet St BC4 Box 9801 Ad. Weekly 180 Fleet St BC4 
services, available, Strand Year Book, and (c) Abstract of 


Box 9799 Ad. Weekly 180 Fleet St EC4 Accounts, for a three years period 
PLEASANT FURNISHED ROOM to commencing !st April, 1955. Ten- 
let in premises of Advertising Agency der forms and particulars obtain- 
Good light, telephone, reception, etc able from me. Specimen work may 


Might suit Artist and Copywriter 
—— 28 8 oe Telept be seen at my office. Tenders to 


ck 2002 be returned by Sth February, 1955 
“—et.||| STRANGE tet 
MORE 1.C.S. SUCCESSES I happen to be available 


1 PIN-UPS AND COVER GIRLS in 
in A.A. Exams ! stock for artists and advertising My career in the publicity world has been with 


In the May 1954 Advertising —_ babe ——— Ae a number of important firms and |! can 
Association Examinations contact Philip Gotlop Photographs therefore claim a wealth of valuable experi- 
LC.S. once again achieved Limited, 24 Kensington Church ence. 

; 7 Rt) 
outstanding successes. I.C.S. Strest, W.8. Western 61% It soh (the r to be explained) | am 


Students won : a can ee Pegg mee om rong now available and it is my desire to join a 
Help to stamp out malpractices firm requiring a publicity administrator with 


Frequent council meetings held to the real practical experience | refer to. 
Gacuss current problems snd sssist | am a creative man. National etrrGiins, 


passes. mitract Ww f detail 

Six good passes in Division ‘A.” to the Hon Sosamen, 3 v_ ‘ome, display and point-of-sale | have dealt wi 
Twenty per cent of al! successful can- Advertisement Contractors’ Associa- over the years and public relations has also 
didates were trained by the I.C.S. tion, 68 Shaftesbury Avenue, London been under my direction. 
LC.S. Home Study Courses in wil 


prepara- 
tion for both the A.A. and the LP.A. A Gren actively on —_ ton 
eesdeatinas ono epeetiuaniend, p- FOR ORIGINAL GIRL PICTURES— y engaged promot 


ane aan tees tean ealeee Pin- _« requiring an experienced publicity executive 
experts actively engaged in the - may decide to check on who and what ! am. 
vertising field. 
First class instruction is also available _!2 Scho Square. Lenéen. 
in COMMERCIAL ART, POSTER ARTWORK AND RETOUCHING, 
ae. LETTERING and SIGN an a fair prices. Ring Mr Box 9842 
NC. cllows, EUSton 3061 

Write today for free book to DEPT. 2E LONDON PUBLISHERS epeccialising in s Ww 180 s ECA 

INTERNATIONAL CORRESPONDENCE Children’s Books wish to see speci- 
SCHOOLS, Incernational Buildings, mens of artwork from available 

Kingsway, London, W.C.2 Artists 

Box 9861 Ad. Weekly 180 Fleet St BC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Advertiser's 
Senn: Weekly LL 


S5S5/~ (overseas) 


and THETIMES STOP PRESS 


| Latest ABC figures 


Latest ABC circulation figures 
(July-December, 1953, January to 
June, 1954, and July-December, 
1954, respectively) :—*“Daily Mirror” 
—4,607,516; 4,664,919; 4,753,415. 

Pictorial” — 5,373,027 ; 

5,543,818. “Mickey 

Mouse Weekly”—447,797, 415,892; 
! 846 


try 
; 31,230; 27,578. 
Times” —60,232 ; 65,599 ; 
“The Field”—33,447, 34,007, 34,59 


months after substantially cutt 
prices. Hedley’s making natio 
offer of two Is. 10d. packets of 
Tide for 2s 8d., backed by campaign 
in press and Radio Luxembourg. 
Hudson & Knight Ltd. taking large 
spaces offering large towel for 
| 2s. 6d and “stars” from three giant 
or six medium size packets of b 
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Butter consumption in UK in- 
creased by 40 per cent since 
derationing. Butter Information 
Council state one of reasons is their 
national advertising and publicity 
campaign. 
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Publicis (France) Ltd. awarded 
French Advertising Oscar for 1954 
for its handling of Shell advertising 
in France. 


. ws 
CY. XX 


Managing editor, I 
Booksellers Review,” R. . 
brow, has joined Horace Marshall 
& Son, Ltd. wholesale newspaper, 
booksellers and stationers as pub- 
licity manager. 


a 


Three new TV department ap- 
pointments announced by McCann- 
Erickson: Michael Seligman to be 
film production manager, Elizabeth 
Cathcart personal assistant to Barry 
Barron, head of department, and 
David Bernstein, script writer. 
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